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the Republic P.D. works cooperatively with several other local law enforcers to 
share training and coordinate other efforts. For example, in addition to their regu-
lar duties, Republic officers serve on a combined drug task force with law enforce-
ment in bordering Stevens and Okanogan counties. Because of Republic’s proxim-
ity to Canada, some cross-border fraud comes through the area. Administrator 
Wirth sees Sentinel as an important tool to help the force protect the comm-

-
cial issues, like credit reports, debt collection, financial institutions, and lending. 
Sentinel lets you find complaints faster and more easily, store search results in your 
own 100 MB space, search within searches, and connect with other law enforcers. 
Learn more about the new Sentinel at www.ftc.gov/sentinel. Then, join the list of 
law enforcers who are already there at: Register.ConsumerSentinel.gov.
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CommentS, QueStionS, or KudoS

Got a success story? Should we profile your agency? 
Want to share an article idea? Email sentinel@ftc.gov.

Community beat

Law enforcers know that identity theft is a serious and 
costly crime. Consumers need clear, actionable advice 
about reducing their risk of ID theft. To empower con-
sumers, the FTC’s national education campaign, Avoid 
IDTheft: Deter, Detect, Defend, provides free tools to 
enable anyone — regardless of their existing knowledge 
of the issue — to effectively educate others. Use the 
FTC’s ID Theft Consumer Education Kit — available 
in English and Spanish — to talk about how to reduce 
the risks of identity theft and respond if it strikes. It in-
cludes a booklet with step-by-step instructions, a slide 
presentation with notes, a speech, a press release, and 
ideas for community outreach; a tri-fold brochure; a 
10-minute DVD featuring law enforcers, FTC officials, 
and victims talking about their own experiences; and a 
detailed guide for ID theft victims.

To order copies of the kit, visit www.ftc.gov/bulkorder. 

To learn more about how to deter, detect, and defend 
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