Appendix B: 2011 Expenditures

CATEGORY

DOLLAR
VALUE ({000)

Television Advertising: National Broadcast

Television Advertising: National Cable

Television Advertising: National Satellite

TV NATIONAL TOTAL

Television Advertising: Regional/lLocal Broadca

st

Television Advertising: Regional/l.ocal Cable

Television Advertising: Regional/Locat Satellite
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Appendix C6: Newspaper Placements

IMPRESSIONS (000)
Ad Name | Brand Advertised Ethnicity” Medium Name{Medium Location Ad Date 21+ 20- Data Source and Date
JFull page standard |Basic Beer 2 San Diego Reader San Diego, CA 04/20/11 327 25 2011 San Diego Scarborough Release Study
o No on 5 07 A o nnn A 0N 11 ME

b Meharna




Appendix C7: Internet Placements

IMPRESSIONS (000)

Ad Brand T Medium Medium Ad Date or

T




Appendix D: Product Placements

Brand Advertised Typofntertalnment itle of Entertainment Vehicle _|Gonsi .




