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Appendix C1' TV National Placements 
IMPRESSIONS (000) 

Brand Medium 
Ad Name Advertised Ethnicity* Medium Name Location Ad Date Ad Time Show Name 21+
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Appendix C3- Radio Placements in 6+ PPM Markets 
IMPRESSIONS (000 

Medium 
Ad Name Brand Advertised Ethnicity* Medium Name Location Ad Date Ad Time Show Name 21+ 20- Data Source and Date 

Living Life or Arbitron Dallas Market Average Data 02 

'Rotation A" Pepper Tequila 1 KESS-FM Dallas TX CVG 4/15/11 7:14:00 PM 0/' 709 22 2011 

* 0 = not primarily targeted to African Americans or Hispanics, 1 = primarily targeted to African Americans, 2 = primarily targeted to Hispanics 

The model data provided on the first line of this Attachment is intended to serve as an example only and is not intended to represent any specific data, or to endorse 
any specific data source, that the FTC expects to 



Appendix C4' Radio Placements in 12+ Markets IMPRESSIONS (000) 

Brand Medium Medium Ad Ad 
Ad Name Advertised 

Ethnicity' 

Name Location Date Time Show Name 21+ 20- Data Source and Date 

living Life or "Rotation A" Pepper Tequila 1 "",OW Knoxville, TN 4/15/11 7:14:00 PM 

,I, 

709 22 Arbitron Knoxville Market Average Data Q2 2011 

* 0 = not primarily targeted to African Americans or Hispanics, 1 = primarily targeted to African Americans, 2 = primarily targeted to Hispanics 

The model data provided on the first line of this Attachment is intended to serve as an example only and is not intended to represent any specific data, or 
to endorse any specific data source, that the FTC expects to receive from the com pany. 



Appendix CS' Magazine Placements 

Ethnicity·1 Medium Name 
IMPRESSIONS (000) 

Ad Name Brand Advertised Medium Location Ad Date 21+ 20- Data Source and Date 
fA.-t the Dock Old Boatsman Beer 1 STANDING National 01/12f11 616 84 MRI consolidated TwelvePlus data for 2011 

Dinner Party Spiced Rum 0 ROLLING PEBBLE (21 + Ed National 04/:)2/11 548 0 Purchased Custom 21 + Edition (Verified 21+ Subscriber) for 2011 
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Appendix C6' Newspaper Placements 
IMPRESSIONS (000) 

Ad Name Brand Advertised Ethnicity* 



Appendix C7' Internet Placements 
IMPRESSIONS (000) 

Ad Brand 
Ethnicity' 

Medium Medium Ad Date or 
21+ 20- Data Source and Date 

Name Advertised Name Location Flight Datelsl 
�~�e�e�r� banner Old Boatsman Beer 0 CNN.com National May, 2011 5,264 345 comScore 2+ Average Data for 06111 

Mix it! Blended Tequila 0 Facebook.com National Mar 24-31, 2011 6,714 0 Ad directed to Facebook.com database of registered users 21 "'" 

* 0 = not primarily targeted to African Americans or Hispanics, 1 = primarily targeted to 95.23 434.89 Tm
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Appendix D" Product Placements 

Brand Advertised 
Type of Entertainment 

Title of Entertainment Vehicle Consideration Paid in Dollar Value (000) or In-Kind Item(s) 
Vehicle" 

Evans Spirits 
Brands Television program Cheers the Remake Provided branded neon signs and 3 cases of product (in kind) 

• Specify the type of entertainment vehicle by television program, film, radio program, music video, song, online virtual world, game, or other. 


