
l;f-,TIED STATES OF AMERICA 

FEDERAL TR.tillE COMMISSION 
WASHINGTON, D.C. 20580 

Bureau of Consumer Protection 
Division ofEnfurcement 

SwissShade -:- Security, Inc. 
HCR 2 Box 499 N 
Tucson, AZ 85735 

Dear Sir or Madam: 

August 17, 2012 

The staff of the Federal Trade Commission (FTC) has concerns about some of the claims 
that SwissShade has made about its \',indows. Five manufacturers and retailers of 
replacement windO\vs recently settled with the FTC for allegedly making unsubstantiated 
energy savings claims. See http://www.fte.gov/opa12012/02/windows.shtm. The FTC 
brought these cases under Section 5 of the FTC Act, 15 U.S.C. § 45, which prohibits 
deceptive marketing, including unsubstantiated advertising claims about replacement 
windows. Energy savings claims (such as claims that installing replacement windows 
reduces heating and cooling costs by more than 30%) that are not substantiated by 
competent and reliable scientific evidence violate the FTC Act. 

We reviewed your website at W\Vw.sVl1ssshade.com and found claims similar to thosc 
challenged in the recent FTC lawsuits. For example, your website states, "You will see 
an Instant savings of up to 40% on your cooling and heating bill!" 

The FTC hasn't decided that your claims violate the law. However, we urge you to 
review your marketing materials, both on your website and in any other medium 
(including during in-home presentations to consumers or materials 





revise, and tell us when you'll make those changes. You may call FTC staff attorney 
Zachary Hunter at (202) 326-3235 if you have questions or to follow up on this letter. 

Sin~ 
:;/:7~ 

Frank Gorman':::':::'---­
Assistant Director 
Division of Enforcement 


