











that other common restraints on eye care providers also appeared
to limit competition unduly, increase prices, and reduce the
quality of eye care provided to the public.

To examine the effects of restraints on business practices
in the eye care industry, the staff of the FTC conducted two
comprehensive studies. The first, published in 1980 by the FTC's
Bureau of Economics, -compared the price and quality of optometric
goods and services in markets where commercial practices were
subject to differing degrees of regulation.!® This study,
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conducted with the help of two colleges of optometry and the
Director of Optometric Services of the Veterans Administration,
found that commercial practice restrictions in a market resulted
in higher prices for eyeglasses and eye examinations but did noct -
improve the overall quality of care in that market. The second
study, published in 1983 by the Bureaus of Consumer Protection
and Economics, compared the price and quality of the cosmetic
contact lens fitting services of commercial optometrists and
other provider groups.!®* It concluded that, on_average,
"commercial"” optometrists (for example, optometrists who were
associated with chain optical firms, used trade names, or
practiced in commercial locations) fitted cosmetic contact lenses

at least as well as other fitters, but charged significantly

lower prices.-

(. ..continued)
light of the Supreme Court decision in Bates v. State Bar of
Arizona, 433 U.S. 350 (1977) (finding state supreme court rules
against attorney advertising violated the First Amendment).
American Optometric Association v. FTC, 626 F.2d 896 (D.C. Cir.
1980). Rather than reinstate the advertising portions of the
Eyeglasses Rule, the FTC has addressed advertising restrictions
through administrative litigation. See, e.g., Massachusetts Bd.
of Optometry, 110 F.T.C. 549 (1988).

13 Bureau of Economics, Federal Trade Commission, The
Effects of Restrictions on Advertising and Commercial Practice i
the Professions: The Case of Optometry (1980) ("Bureau of .- -
Economics Study").

- 16 Bureaus of Consumer 1 and Economics, : :
Trade Commission, A Comparative Analysis of Cosmetic Lens Fitting
by Ophthalmologists, Optometrists, and Opticians (1983) ("Contact
Lens Study").












