UNITED STATES OF AMERICA
FEDERAL TRADE COMMISSION
WASHINGTON, D.C. 20580

Before the
FEDERAL COMMUNICATIONS COMMISSION
Washington, D.C.

Inre
Review of the Prime Time Access
Rule, Section 73.658(k)
of the Commission's Rules

MM Docket No. 94-123

Comments of the Staff of
the Bureau of Economics of
the Federal Trade Commission(1)

March 7, 1995
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11. Expertise of the Staff of the Federal Trade Commission
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TH (2) + (3)] 71.3 83.7

S 90.

Table 2

Network Evening Entertainment Programming, by Production Source

1957 1968
(1) Nid 212 41
(2) 1 pHHH 35.6 3.8
(3) I pHHw 43.2 92.1
TH (2) + (3)] 78.8 95.9
S 90.
Table 3
LEADING NETWORK SUPPLIERS: PRIME TIME, FALL 1994
SUPPLIER SHARE OF

PROGRAMMING HOURS (%)

ABC P& ABC S 17.59
VB 14.81
CBS 13.89
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NBC TN 11.11

U 11.11
D 5.56
20tCHR 4.63
Chin 3.70
Al 1.85
Cae 1.85
cavl 1.85
P 1.85
1.85 {BtPH
S 1.85 Edvn
WThn 1.85
CHR 93
Y 93
93 "o
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Table 4

Twenty Leading Network Suppliers: Prime Time, 1977

Supplier Share of Programming

Hours (%)

U 18.4

Ve 6.7

S 6.1
Len 54

mw 53

Chn 3.6

3.5

P& 3.5
At 3.2

TeC R 3.2
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B. Reducing the Ability of Networks to Dictate Programming Choices
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D. Providing Independent Stations With a Competitive Advantage Over Network
Affiliates
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