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would be authorized under the regulations and would actually constitute two separate claims. The statement
"Recycled Paper" is an unqualified claim implying that the paper is 100% recycled content. The statement "25% Post-
Consumer Fiber" is a secondary claim which modifies, but does not define the first claim. An environmental claim
made in this manner is misleading and in potential violation of the FTC guidelines.

The response to this comment was:

Part 368 has been modified to require that the post-consumer percentage be indicated. Our interpretation of the state
ment presented is that the paper only contains 25 percent post-consumer fiber and in the absence of any number,
nothing else. With the post-consumer content identified we do not believe that there is an implication that the paper is
100% recycled.

Although we currently have no empirical evidence of how consumers perceive this claim, we too are concerned that
the proposed revised recycled emblem with its disclosure might mislead con sumers to believe that the product or
package is made entirely of recycled material of which the specified percentage consists of post-consumer
material.(2) In order to ensure that consumers will not be misled by the proposed revised recycled emblem, you may
want to consider conducting consumer research to determine what message or messages are conveyed by the



granted to a product or package that falls within an approved material



	Division of Advertising Practices
	March 13, 1995
	Enclosures


