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UNITED STATES OF AMERICA  
FEDERAL TRADE COMMISSION 

       
 
In the Matter of 
 
FOWLERVILLE FORD , INC.,  
            a corporation. 

 
 
 
 
  
 

 
 
 
DOCKET  NO. ____________ 
 
 

 
 

AGREEMENT CONTAINING CONSENT ORDER 
 
 The Federal Trade Commission has conducted an investigation of certain acts and 
practices of Fowlerville Ford, Inc., a corporation (“proposed respondent”).  Proposed respondent, 
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5. Proposed respondent neither admits nor denies any of the allegations in the draft 
complaint, except as specifically stated in this order.  Only for purposes of this action, 
proposed respondent 
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c. In a television or video advertisement, an audio disclosure shall be delivered in a 

volume and cadence sufficient for an ordinary consumer to hear and comprehend 
it.  A video disclosure shall be of a size and shade, and appear on the screen for a 
duration, and in a location, sufficient for an ordinary consumer to read and 
comprehend it. 

 
d. In a radio advertisement, the disclosure shall be delivered in a volume and 

cadence sufficient for an ordinary consumer to hear and comprehend it. 
 

e. In all advertisements, the disclosure shall be in understandable language and 
syntax.  Nothing contrary to, inconsistent with, or in mitigation of the disclosure 
shall be used in any advertisement or promotion. 

 
4. “Material” shall mean likely to affect a person’s choice of, or conduct regarding, goods or 

services. 
 
5. “Motor vehicle” or “vehicle” shall mean: 
 

a. Any self-propelled vehicle designed for transporting persons or property on a 
street, highway, or other road;  

 
b. Recreational boats and marine equipment;  

 
c. Motorcycles;  

 
d. Motor homes, recreational vehicle trailers, and slide-in campers; and  

 
e. Other vehicles that are titled and sold through dealers.   
 

I. 
 

 IT IS HEREBY ORDERED that respondent and its officers, agents, representatives, 
and employees, directly or indirectly, in connection with any advertisement for the purchase, 
financing, or leasing of motor vehicles, shall not, in any manner, expressly or by implication: 
 
A. Misrepresent the material terms of any prize, sweepstakes, giveaway, or other incentive, 

including whether a consumer has won a prize, sweepstakes, giveaway, or other 
incentive, and the nature, value, or amount of a prize, sweepstakes, giveaway, or other 
incentive. 
 

B. Misrepresent any material fact about the price, sale, financing, or leasing of any vehicle. 
 

II.  
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 IT IS FURTHER ORDERED that respondent and its officers, agents, representatives, 
and employees, directly or indirectly, in connection with any advertisement for the purchase, 
financing, or leasing of motor vehicles, shall not, in any manner, expressly or by implication: 
 
A. State the amount or percentage of any downpayment, the number of payments or period 

of repayment, the amount of any payment, or the amount of any finance charge, without 
disclosing clearly and conspicuously all of the following terms: 
 
1.  The amount or percentage of the downpayment; 
 
2.  The terms of repayment; and 
 
3.  The annual percentage rate, using the term “annual percentage rate” or the 

 abbreviation “APR.”  If the annual percentage rate may be increased after 
 consummation of the credit transaction, that fact must also be disclosed; or 

 
B. State a rate of finance charge without stating the rate as an “annual percentage rate” or 

the abbreviation “APR,” using that term; or 
 

C. Fail to comply in any respect with Regulation Z, 12 C.F.R. Part 226, as amended, and the 
Truth in Lending Act, as amended, 15 U.S.C. §§ 1601-1667.   

 
      III. 
 
 IT IS FURTHER ORDERED that respondent shall, for five (5) years after the last date 
of dissemination of any representation covered by this order, maintain and upon request make 
available to the Federal Trade Commission for inspection and copying: 
   
A. All advertisements and promotional materials containing the representation; 
 
B. All materials that were relied upon in disseminating the representation;  
 
C. All evidence in its possession or control that contradicts, qualifies, or calls into question 

the representation, or the basis relied upon for the representation, including complaints 
and other communications with consumers or with governmental or consumer protection 
organizations; and 
 

D. Any documents reasonably necessary to demonstrate full compliance with each provision 
of this order, including but not limited to all documents obtained, created, generated, or 
that in any way relate to the requirements, provisions, or terms of this order, and all 
reports submitted to the Commission pursuant to this order. 

 
IV. 

 
 IT IS FURTHER ORDERED that respondent shall deliver a copy of this order to all 
current and future principals, officers, directors, and managers, and to all current and future 
employees, agents, and representatives having responsibilities with respect to the subject matter 
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Signed this                 day of           , 2013.    

      FOWLERVILLE FORD, INC. 

 

         By:  


