











business venture purchasers to spend what they can on advertising, explaining that their
profits will be directly related to their advertising efforts.

11. Defendants also promise to provide its purchasers with additional services,
such as sending them weekly call count reports that list the activity on their pay-per-call

lines, and sending them proof of advertising placed on the purchasers’ behalf.

VIOLATIONS OF SECTION5OF THEFTC ACT









21. This Court, in the exercise of its equitable jurisdiction, may award other

ancillary relief to remedy injury caused by defendants’ law violations.

PRAYER FOR RELIEF

WHEREFORE, plaintiff requests that this Court, as authorized by Section 13(b)
of the FTC Act, 15 U.S.C. § 53(b), and pursuant to its own equitable powers:

1. Award plaintiff such preliminary injunctive and ancillary relief as may be
necessary to avert the likelihood of consumer injury during the pendency of this action and
to preserve the possibility of effective final relief;

2. Permanently enjoin defendants from violating the FTC Act;

3. Award such relief as this Court finds necessary to redress injury to
consumers resulting from defendants’ violations of the FTC Act, including, but not limited
to, rescission of contracts, the refund of monies paid, and the disgorgement of ill-gotten
monies; and

4. Award plaintiff the costs of bringing this action, as well as such other and
additional relief as this Court may determine to be just and proper.
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