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UNITED STATES OF AMERICA
FEDERAL TRADE COMMISSION

In the Matter of
FILE NO. 952-3235

WESTERN DIRECT MARKETING GROUP, INC., and
WESTERN INTERNATIONAL MEDIA CORPORATION,
corporations.

AGREEMENT CONTAINING
CONSENT ORDER

The Federal Trade Commission has conducted an investigation
of certain acts and practices of Western Direct Marketing Group,
Inc. and Western International Media Corporation, corporations
(“proposed respondents”). Proposed respondents are willing to
enter into an agreement containing a consent order resolving the
allegations contained in the attached draft complaint.

Therefore,

IT IS HEREBY AGREED by and between Western Direct Marketing
Group, Inc. and Western International Media Corporation, by their
duly authorized officers, and counsel for the Federal Trade
Commission that: '

l.a. At relevant times herein, respondent Western Direct
Marketing Group, Inc. was known as Television Marketing Group,
Inc., a California corporation with its principal office or place
of business at 8544 Sunset Boulevard, Los Angeles, California
90069.

1.b. Respondent Western International Media Corporation is a
California corporation with its principal office or place of
business at 8544 Sunset Boulevard, Los Angeles, California

90069.

2. Proposed respondents admit all the jurisdictional facts set
forth in the draft complaint.






address as stated in this agreement by any means specified in
Section 4.4 (a) of the Commission's Rules shall constitute
service. Proposed respondents waive any right they may have to
any other manner of service. The complaint may be used in
construing the texms of the order. No agreement, understanding,

representatlon, or interpretation not contained in the order or
1 — _

the order.

7. Proposed respondents have read the draft complaint and
consent order. They understand that they may be liable for civil
penalties in the amount provided by law and other appropriate
relief for each violation of the order after it becomes final.

DEFINITIONS

For purposes of this order, the following definitions shall
apply:

1. "Competent and reliable scientific evidence" shall mean
tests, analyses, research, studies, or other evidence based on

rhg_exvertise of nrofessionals in the relevant area, that has
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qualified to do so, using procedures generally accepted in the
profession to yield accurate and reliable results.









ToIAray ™ e Cmir=lrs

i
i

- upon competent and reliable scientific evidence that
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B. Respondents disclose., clearlv and vrominentlv. and in

close proximity to the endorsement or testimonial,
either:

1. what the generally expected results would be for
users of the product, or

2. the llmlted appllcablllty of the endorser s
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expect to experience similar results.
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thirty (30) days prior to any change in the corporations that may
affect compliance obligations arising under this order, including
but not limited to a dissolution of a subsidiary, parent or
affiliate that engages in any acts or practices subject to this
order; the proposed filing of a bankruptcy petition; or a change
in the corporate name or address. Provided, however, that, with
respect to any proposed change in the corporations about which
respondents learn less than thirty (30) days prior to the date
such action is to take place, respondents shall notify the
Commission as soon as is practicable after obtaining such
knowledge. All notices required by this Part shall be sent by
certified mail to the Associate Director, Division of
Enforcement, Bureau of Consumer Protection, Federal Trade

Commission, Washington, D.C. 20580.

X.

IT IS FURTHER ORDERED that respondents Western Direct
Marketing Group and Western International Media Corporation and
their successors and assigns shall, within sixty (60) days after
the date of service of this order, and at such other times as the i
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in which they have complied with this order. Co : o
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Western Direct Marketing Group,
Inc. and Western International
Media Corporation
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f.IsAn B. KOPCHIK -
Counsel for the Federal Trade

Commission

APPROVED:

C. LEE PEELER
Associate Director
Division of Advertising Practices
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OAN Z. (BERNSTEIN
Director
Bureau of Consumer Protection



