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information to be a violation of NAA’s ethics provisions on advertising and solicitation.  Opinion 16
concludes that it is unethical solicitation and advertising for an arbitrator to send out announcements of
the change of address of his office, which include his resume (including the fact that he is a lawyer) and
state his fee schedule.  Opinion 18 declares it unethical for an arbitrator to “distribute his business
cards, except on request, to potential clients.”  And Opinion 19 holds that an arbitrator who gives
potential clients ball point pens to inform them of his change of address runs afoul of the proscriptions
on advertising and solicitation.  Given these Formal Advisory Opinions, the narrowing of the
advertising restrictions in the Code to false and misleading advertising does not eliminate competitive
concerns.


