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The Federal Trade Commission has accepted, subject to final approval, an agreement
containing a consent order from Advertising.com, Inc. and John Ferber, individually and as an
officer of Advertising.com (together “respondents”).

The proposed consent order has been placed on the public record for thirty (30) days for
receipt of comments by interested persons.  Comments received during this period will become
part of the public record.  After thirty (30) days, the Commission will again review the agreement
and the comments received, and will decide whether it should withdraw from the agreement or
make final the agreement’s proposed order.

Respondents advertised and distributed computer software products, including the
SpyBlast computer software product, which was advertised as an Internet security program.  This
matter concerns the allegation that respondents failed to disclose adequately that SpyBlast
included adware that caused consumers to receive pop-up advertisements.

The Commission’s complaint alleges that respondents disseminated ads for SpyBlast that
represented that because a consumer’s computer was broadcasting an Internet IP address, the
computer was at risk from ha
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The complaint alleges that in representing that SpyBlast is an Internet security program,
respondents failed to disclose adequately that SpyBlast included adware that caused consumers to
receive pop-up advertisements.  The complaint further alleges that the presence of the bundled
adware would have been material to consumers in their decision whether to install SpyBlast, and,
therefore, that the failure to disclose adequately this material fact wa


