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III.  Branded Seasoned Salt

The relevant product market in which to assess the competitive effects of the proposed

Acquisition is the manufacture and sale of branded seasoned salt products.  Branded seasoned

salt products include several different types of spices, including seasoned salt, garlic salt, and

reduced sodium varieties.  The evidence indicates that consumers, if faced with a five to ten

percent increase in the price of branded seasoned salt, would not switch to other spice blends or

seasoning products.

The relevant geographic market in which to assess the impact of the Proposed 
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V.  The Terms of the Agreement Containing Consent Orders

The proposed Consent Agreement will remedy the Proposed Acquisition’s

anticompetitive effects in the relevant market.  The Consent Agreement preserves competition

in the branded seasoned salt market by requiring McCormick to divest its Season-All (seasoned

salt spice blends) business to an up-front buyer, Morton.  The Season-All assets include: 

Season-All seasoned salt, Garlic Season-All seasoned salt, Pepper Season-All seasoned salt,
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The proposed Consent Agreement prohibits McCormick, for ten (10) years, from

acquiring, without providing the Commission with prior notice, any other seasoned salt product,

or any interest in any other spice blends business.  The provisions regarding prior notice are

consistent with prior Orders.  The proposed Consent Agreement does not restrict McCormick

from expanding its line of spices.


