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§ 53(b), to obtain permanent injunctive relief against Defendants to prevent them from engaging 

in deceptive and unfair acts or practices in violation of Section 5(a) of the FTC Act, 15 U.S.C. 

§ 45(a), and to obtain other equitable relief, including rescission of contracts, restitution, and 

disgorgement, as is necessary to redress injury to consumers and the public interest resulting 

from Defendants' violations ofthe FTC Act. 

JURISDICTION AND VENUE 

3. This Court has subject matter jurisdiction over this matter pursuant to 15 U.S.C. 

§§ 45(a) and 53(b), and 28 U.S.C. §§ 1331, 1337(a), and 1345. 

4. Venue in the United States District Court for the Eastern District of New York is 

proper under 15 U.S.C. § 53(b), and 28 U.S.C. §§ 1391 (b) and (c). 

PLAINTIFF 

5. Plaintiff, the FTC, is an independent agency of the United States Government created 

by statute. 15 U.S.C. § 41, et seq. The FTC enforces Section 5(a) of the FTC Act, 15 U.S.C. 

§ 45(a), which prohibits deceptive or unfair acts or practices in or affecting commerce. The FTC 

is authorized to initiate federal district court proceedings, by its own attorneys, to enjoin 

violations ofthe FTC Act and to secure such other equitable relief as may be appropriate 
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7. Defendant N asreen Gilani is the owner and 



are especially popular with members of immigrant communities, many of whom depend on 

prepaid calling cards to stay in touch with family llild friends outside ofthe United States. 

13. Defendmts' prepaid calling cards were typically sold in denominations of$2.00 md 

$5.00. They were often sold at newsstmds, and in grocery and convenience stores. 

14. Since at least 1997, Defendants distributed hundreds of millions of dollars worth of 

prepaid calling cards, including their own brmds and brmds of other prepaid calling card 

distributors. 

15. Defendants did not provide the telecommunications service for their prepaid calling 

cards. Instead, it was provided by third-party telecommunications service providers. 

MARKETING 

16. Defendmts marketed and distributed cards under a variety ofbrmd names, 

including, but not limited to, BOOOpS," "DJ," UN, " "R," "I(arive," and "Remolacha." 

17. Defendmts frequently marketed these calling cards for intemational use to a pmoply 

of international destinations, including El Salvador, Mexico, India, Pakistan, the Dominican 

Republic, and Guatemala. 

18. Defendmts primarily advertised prepaid calling ca5o.27 503.2911.1945 0 0 11brm2 T6 260 0 1155 Tinternati04wr2827426 133.81 3ala. Dopoead3.81 3ala. 68c -36.559 39.35989d
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21. The posters typically touted the number of calling minutes the advertised prepaid 

calling cards offered to specified destinations through the display oflarge and colorful text 

"bubbles," each of which contained the name of a particular calling destination and a 

representation as to the number of calling minutes a consumer would receive to that destination 

using the advertised prepaid calling card of a specified dollar value (e.g. 136 minutes to El 

Salvador per $5 card). 

22. In numerous instances, the text bubbles touting the calling minutes to particular 

destinations were in a relatively large font size and were emphasized through the use of color 

and placement on the posters. 

23. In numerous instances, in addition to such text bubbles, the posters contained a table 

listing various Inu(posters. )Tj
-0.0051289 TTc 4.246 0 Td
(cing ) destination thr50Tj
0.008alo Tc 3.044 0 Td
(a.5 ained )TjwitTc 2.171 0 Td
(tex06us )Tj
0n i n s t a n c e s ,  u s e  b Td
 0 u. the 

pos8
0.0086 TlsTc 1.096 15Td
(par922j
0.014print Tc 3.9247 0 Td
(ionta5ces, )Tj
94 0 Td
(a )T6
0.0175 Tc -34.831Td
(tabl01j
0.014pro Tce Tc 1.938  -2.414lling )Tj
03 Tc 1.734 08Td
(siz7Tj
0.0027legi2 Tc -38.010 Td
(card4
0.0175 manner Tc -5.987 -2.379 1
(818. )Tj
-0.0355Tc 11.4899 0 0 11.50304.28 530.65 T7.o4 282.61 )187 Tc 11.5 0 0 11.5 129.58 530.65 Tm
(nu282.61 )1870.009 Tc 4.376 0 Td
(instances, )Tj
0.0016 Tc 4.326  3-2.414l31j
0.002731 Tc 2.171 0 Td
(cin1ained )Tj.0102 Tc 3.244 0 Td
(contained )Tj
0 Tc 4.257 0 T010 Td
(ins2oTj
0.05 vaguTc 1.526 00n )Tjue6)Tj
0.014disclosurec 4.376 0 3-2.414l88
0.0175 Tb001c 1.2255 00Td
(a.5 er )Tj
0.feesc 3.9247 0 Td
(ind )j
0.0168 Tc (additi Td
(p Td
377d )Tj
0.0243p5Tdi'ir60(p Td
377d 72c 1.938  -2.414lli65 Tm
(n20 0 11.5 ten-poi)Tj
0.0173 T0uTc 1.5 0 Td
(b ze )Tj
-0173 Tc 1.29iti5.987 -2.Tj
0.0083 9 57
0.0 0 Td
(posters. )Tj
-2422 Tc 3.2 0 Td
(ibottom.16 503.29291
(13337.on )187 Tc7057  1 T.81.5 225.97 61-Tj
0.009 u282.61 )1870.2832T5 1 T.81.5 22)Tj
0.014742302 Tc 3.244 0 Td
(contai.77d )Tj
0.4c 3.5681 Td
(posF(and )Tj
0011 Tm
1ec 4.376 0 examp5 )Tj
-0.04 o7Tc 1.5 0d
(the )Tj7.16 503.29 Tm
(of )Tj
0.0239 Tc09 36 1 T.81.5 225.97 610.fee17
0.0337.on )1873 T425 0 1 T.81.5 22Defendants'ned )Tj.0102 Tc-3257081 0 Td
(a )6(contained )Tj
080.004 T2068 0 Td
.41nta:
0.002731 9.004 T8660(p Td
377B -2.414llc6 Tc 2 3.1.987 -2.he )Tj
0.0173 T02 1.526 012d
(adveri)j
0.0168 T6 Tc 1.077 0 11.5  279.59 641.1857
0.0 90 0 11.5youned 



advertised minutes. Card is not rechargeable, refundable and exchangeable[.] 

[CJard and network provide us [sic] make no express or implied warranty about 

the condition or fitness of the service offered for particular use. Card may be 

deactivated without notice if fraud or nonpayment is suspected. Card expires 90 

days after first use. You are responsible for unauthorized use, loss or theft of 

card. 

DEFENDANTS' CALLING CARDS 

26. Defendants' prepaid calling cards generally came in two parts: a top portion, also 

called a hang tag, and a bottom portion. 

27. A copy ofthe front and back of a Diamond "Remolacha" card is shown below as 

Graphic A. 
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28. The front of both the top and bottom portion ofthe calling card includes 



how much calling time was left on the card. 

33. In numerous instances, the calling minutes actually delivered to consumers by 

prepaid calling cards sold by Defendants were substantially fewer than what Defendants 

represented in marketing, advertising, and promoting their cards. 

34. For example, Defendants' poster for the $2.00 "Ooops" card advertised 50 minutes 

to Guatemala. However, in testing represl719uspe555.nTc 1 0 11.3 60.45 2e3783pect <</Coc 5.389 07what 



cards, Defendants represented, expressly or by implication, that consumers who purchased 

prepaid calling cards sold by Defendants would receive a specified number of minutes of calling 

time to specific countries. 

38. In truth and in fact, in numerous instances, consumers who purchased prepaid calling 

cards sold by Defendants did not receive the specified number of calling minutes to specific 

countries. 
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3. Award the FTC the costs of bringing this action, as well as any 


