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Thank you for your comment rgardingthe proposedansent ordeacepted bythe
Federd TradeCommssion (“FTC” or “Commgsion”) in the abowvegptioned matter. Your
comment was ptzed on thepublic reord pursuat to Section 2.34 of the Comrmaien’s Rules of
Practice 16 C.F.R. 8§ 2.34, and wagven serious ansideration byhe Commis®n. The
National Allianceto Prevent Undage Drinking (“NAPUD”) requests that the EI rejed the
order, and instead lgin action to ban the pmixing of alcohol produts with sti
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NAPUD also sugests that the Commiss should mody the orde to requie the
payment of a mon@ary penalty The Commission’s proposed complaint in thstter dleges
that CBIs advetising daims constituted unfair or deptive &ts or pratices in or #ecting
commere, in violation of Sections 5(and 12 of théTC Ad, 15 U.S.C. 88 45(a) and 52.
Sections5 and 12 do nat authorize thecollection o fines a civil pendties based on these
dlegations If CBI violates the Conmission’s fina order, however, it would be liable for civil
penalties of up to $16,000mpeolation, pursuant to Section 5(I) of tR&C Ad, 15 U.S.C. §
45(1).

Finally, NAPUD asks the FC to prohibit he prenixing of alcohol and stimulants such
as cé#feine as a unfair and decetive business préce, citingevidene that thes@roducts may
pose helth and safty risks to users. The Commission’s cagairast CBladdreses the question
of whether CB’s advetising was decetive and, if so, wharemedyshould apply Although the
Commssion is hghly concened dout the potential foransumer injuryfrom the ove-
consumption of bevare alohol products, the brdar qustion of what kinds of additives and
ingredients should be partted in beverge alohol products, andtavhat levels, is more
approprately addressed bythe Food ad DrugAdministration (which is chged with ensuring
the saféy of food and beveages), in conjuniton with TTB (whidh has reponsibilty for
evaluaing dcohol product famulation and issuing aedificate of labéapprova beforean
alcohol produtmaybe bottled and distributed).
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