UNITED STATESOF AMERICA
FEDERAL TRADE COMMISSION

COMMISSIONERS: Jon Lebowitz, Chairman
Pamela Jones Har bour
William E. Kovacic
J. Thomas Rosch

In the Matter of DOCKET NO. 9340

THE M GROUP, INC., also doing
businessas BAMBOOQOSA, a cor por ation,
and

MINDY JOHNSON, MICHAEL
MOORE, and MORRIS SAINTSING,
individually and as membersof the
corporation.
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DECISION AND ORDER

The Fedeal Trade Commissin (“Commission”) having



The Commission having consiael thematter ad havingtheraipon acepted the

executed conse ageement and plaed such greanent on the public tord for a peiod of
thirty (30) da/s, and havingluly considerd the comments filed theater from interested
persons pursumd to Section 2.34 of itsiRes, now in furtheconformity with the procdure
prescibed in 8 3.25(fof its Rules, 16 C.F.R. 8§ 3.25(8Q10), the Commission herehyakes
the followingjurisdictional findings ad entes the followingorder

1.

Respondent The M @up, hc., also doindpusiness as@nboosa, is a South Carolina
corpoation. Is street adasss is 32 SeabahRoad, Andrevs, South Carolina 29510, and
its mailing addres is B Box 1239, Andrevs, South Carolina 29510.

Respondents Mindyohnson, Michael Mooreand Moris Saintsng arethe membes of
The M Goup, hc. hdividually or in conert with others, theformulate, diect, or
control the policies,@s, or pratices ofthe coporation. Theiprincipal ofices or plaes
of business @& the sme as that of 8Bmboosa.

The Commission has juristtion of the subjaamnatter of this proeingand of
respondents, and theproceeding is in the public interest.

ORDER
DEFINITIONS
For purposes of this order, the following definitions shall apply:

“Conmerce’ shell mean as d 3.0800 O.OOOGOHJD (t)Tjsd


http://www.healthbuy.com,

5. “Genericname ofanymanufatured fiber” shall mean @y name ér a tetile fiber
esteblished and ddfined by the Conmission pursuant to Seetion 70€(c) of the Textile
Fiber Productsdentificaion Act, as set fdh in 16 C.F.R. 8 303.7.

6. “I s degadale, biodegadadle, or photodegdale” shdl mean that the entirproduct
will completelydecompos@nto elements found in natuvathin a regonablyshort
period of time after cusomary digposd.

7. “Manufactued fibe” shdl mean anyfiber deived bya proess of manwdctue from any
subgance which, a any paint in the manufacturing process,is ot afiber, as defined in
15 U.S.C. § 70(d).

8. “Requirad information” shli mean such infanation as is requickto be disclosed on
labds or invoices and in advertising under the Textile Fiber Products Identifi cation Act,
15 U.S.C. § 7@t seq.and undethe Rules and Reg¢ations promulgeed therender, 16
C.F.R. Part 303, as deéd in 16 C.F.R. 8 303.1(e)

9. Unless othenge specikd, “respondents” stianean The M Goup, hc., also doing
business as@nboosa, aorpoation, its successorsid assigs and its offices and
members; Mindyohnson, Michael Mooteand Moris Saintsing, individually and as
members othe coporation; and &ch ofthe abovis agents, repesenttives, and

employees.
.

IT 1ISORDERED that respondents, directly or through any corporation, subsidiary,
division, or other devigen connetion with the manufaaring, labeling advetising, promotion,
offering for sde, sale, odistribution of anycoveed produtin or affectingcommere, shall not
make any representaion, in any manner, expressly or by implication:

A. That such overal product
1. is made d bamboo or bamboo fiber, including, but not limited to, through
the use of diber trademak or otherdesciptive term or naméor a
product or poduct line,e.g, BambooBaby;

2. is anti-microbial or etains the @ati-microbial propeties of any materia
from which it is made; or

3. is degadale, biodegadale, or photodegdadle,

unless herepresentation istrue, non-misleading, and, a the time it is male respondents possess
and rdy upon competentra reliablescientific eidencethat substantiates thepresatation; or



B. About the ben€fits, peformance, or efficacy of suwch covered product, unless
the rereseatation is true, non-misleadingnd, at the time it is made spondents possess and
rely upon competentral reliableevidene, which vhen appopriate must beamnpetent and
reliablescientific &idence that substantiates thepresatation.

PROVIDED, howeve, that nothingn this order shall prohibit responus from
descibing acoveed produtusing the gneic name ofanymanufaturel fiber and identifying
bamboo as theetlulose sourcéor sud fiber,e.g, rayon maderfom bamboo, so longs such
representtion is rue, nonmisleading complies with the Tex# Fber Productsdentificaion
Act, 15 U.S.C. § 70et seq.and with the Rules and Rdgtions promulgied therender, 16
C.F.R. Part 303, andt the time such repsenttion is made, espondents possess aely upon
competent ad reliablescientific &idencethat substantiates thepresatation.

IT ISFURTHER ORDERED that respond#s, directlyor throudn anycorpoation,
subsidiary, division, or other device, in connedion with the marnufacturing, labeling, advertising,
promotion, offeing for sale, ske, or distribution of angoverd produtin or affecting
commerce, shdl not fail to comgy with any provision of the Textile Fiber Products
Identificaion Act, 15 U.S.C. 8§ 7Gt seq, or of the Rulesrad Regilations promulgted
theraunder, 16 C.R. Part 303, copies of whiareattachd her¢o as “Appadix A,” or of the
Textile Act or Textile Rules as thegnayherafte be anended, includindput not limted to:

A. Sdling, offering for sale, or advertisingin commerce any covered product that is
falsdy or deceptively stanped, tagged, labded, invoiced, advertised, or otherwise
identified as to the mae or anount of constituent fiberoatained thezin, 15
U.S.C. 88 70a, 70b;

B. Selling, offeringfor sde, or alvertisingin commere anycoveed produtthat
does ot have a stanp, tag, labd, or othe means of identifi cation on or affixed to
the inside ceter of theneck midwg betwea the shoulder sens or, if such
product dos not contain a ok, in the most conspicuous péacon the inneside
of sich product, unless t is onor afixed ontheouer sde of swch product, or in
the caseof hasiery items o the outer Sde of suwch product or package, 15 U.SC.
§ 7i ( covef)hie RujesadGREDO (tGIRIDBNSEB0TRERMIQ0dIR O0@mer) Tj 20.5200 0.0000 T




aid, promote, orssist, diedly or indiredly, in the sale or &¢ring for sale of
such covered product, including idertifying:

1. the geneic names ad perentags byweight of the constituent fiber
presat in the coverd produt in amounts of 5 peenit or moreand in the
orderof predominance ddorth in 16 C.F.R. § 303.16(@);

2. the name oregstered identifiation number issued lifie Commis®n of
the manufature or of one or morgpersons m&eting or handlingthe
coveed produt and

3. the name othe countrywhere such overel product wa procesed or
manufatured, as provideddr in § 303.33,

15 U.S.C. § 70b(b); 16 C.F.R. §§ 303.16 and 303)42(a

Faling to ensurehat anyfiber trademak or geneic name use on the label obr
in any advertising for any covered product:

1. Is not false, degptive, or misleadings to fibercontent; and

2. does ot indicate, directly or indirectly, that the covered product is
composed whollyr in part ofa paticular fiber, when such is not the case

16 C.F.R. §§ 303.17(dpnd 303.41(d);

Faling to ensureghat anynon-reuired infomation or repesenttions used on the
labd of orin the advertising for any covered product:

1. do not interfeg with, minimiz, detact fom, or conlict with required
information;
2. do not include anpames, tens, or repesenttions prohibited byhe

Textile Act orRules; and
3. arenot false, deeptive, omisleading
16 C.F.R. 88 303.16(@nd 303.42(h)

Where acoveed produtis advertised in such manres to rquire disclosuref
the information rgquired bythe Textie Ad and Textie Rules, fding to include

al parts d therequired information in immediate conjunction with each ather in

legible and conspicuoustype or lettering of equal size and prominence, 16 CF.R.
8§ 303.42(a)



H.

Where afiber trademark is usedin advertising a ®vered prod



representtion, or the basis relied upoarfthe r@resatation, including
complaints and otheloenmunications with consumers or witbwgrnmatal or
consumer ptection or@nizations; and

D. All acknowledgments of reeipt of this ordeobtained pwsuant to Part V.
V.

IT ISFURTHER ORDERED tha respondent TheM Group, Inc., dso dang business
as Bamboosa, rad its successorsid assigs, and rgpondents Mindyohnson, Michael Moorte
and Morris Santsing shell deliver acopy of this ader to dl current and future principals,
members, dicers, dire¢ors, and margers, ad to all currat and futureemployees, gents, and
representaives having responsihili ties with respect to thesubject mater of this order, and shell
secue from eab such peson a siged and d@d statementcknowledgng recept of the order
Respondents shall deliver this orde curent pesonnel within thirty(30) das afterthe date of
serviceof this order, ad to future pesonnel within thirty(30) dgs afterthe peson assumes
such position or responsibilities.

VI.

IT ISFURTHER ORDERED tha respondent TheM Group, Inc., dso dang business
as Bamboosa, rad its successorsid assigs, and rgpondents Mindyohnson, Michael Moorte
and Morris Saintsing shall notify the Commission atleast thirty (30) days prior to ary change
with recard to TheM Group, hc., also d/b/a 8nboosa, orrey business entitthat any
respondet directlyor indiredly controls, or ha an owngeship interest in, that maaffect
complianceobligdions arising undethis order, intuding but not limited to formation of a we
business entitya dissolution, assignment, sale,rgeg, orother &tion that would result in the
emergence of asuccessa entity; the creation or dissolution o a subddiary, parent, or &fili ate
that en@ges in anyacts or pactices subject to this order; the propddding of a bankuptcy
petition; or achange in thebusiness @ corporate nane or address. Provided, however, tha, with
respect to any proposed change about which respondentslearn less han thirty (30) days prior to
thedaeswch a




Part shall be sent lmetified mail to the Associate iBector, Division of Enforement, Rireai of
Consumer Protection, Berd TradeCommssion, 600 Pennbsania Avenue, N.W.,



