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In the Matter of

The Coca-Cola Conpany, DocketNo. C-4305
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COMPLAINT

Purisuant to the provisions d the Federa Trade Conmissio
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same of the carbonated ft drink brands @ DPSGinclude North Texas Dalas/Fort Worth
aren); Southern Califaria; Northen California; Nev York; Arizona; New Mexico; and Neda.

IV. TCCC's Acquisition of CCE

12. On or dout Febuary 25, 2010, TCCC entered into agr@ament to acquird00%
of CCE’s North Amecan opeations. Followinghe aquisition, TCCC wil create anew
organization known as Codaela Refreshments USA,Ac. (“CCR’), that will take on the
bottling and distribution functions previougigriormed byCCE.

13.  Atthe time of thegieement, TCCC held about a 34% equitjerest in CCE.

14. Underthe terms of thécense greaments that DPSG (or its predssor
companiesgnteed into with CCE, a chaegof ownership of théottler would, depading on the
brand ad/or teritory involved, either atomaticallytrigger thetermination of the licese or
requirethat DPSG consent to thegaisition of the licase bythe bottler's ne ownet

15. The proposed acquisition by TCCC of 100% of CCEs North American assés
would give TCCC oontrol over CCE. This prospective change in control is the kind of change in
Bs@noiud



other things, (a) distribute the Dr Peoper brand in dl classes d trade based on certain TCCC
brands; (b)grow the Dr Peppetbrand baed in some measipon cetain sales Gteria of other
bottlers; and (cadvetise, promote, ad marke the Dr Peppebrand and providesales support
for sud promotions, based in some measom CCR’s advertisingpromotions, and markag
of certain TCCC lbrands.

20. The DPSG-CCR lcense agreement will nat provide adequate sdeguards against
theaccess ty TCCC to competitively sengtive and confidentia information regarding DPSG
calbonated soft dink brands provide to CCRby DPSG pursuant to the license.

VI. Trade and Commerce
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D. Market Structure

26. Eat relevant markeis veryhighly conceatrated, vihethermeasurd by the
Herfindahl-Hirschmanmdex (“HHF’) or by two-firm and fourfirm concentrdion ratios.

27. The arbonaed soft drink brads of TCCC and DPSG are thisf and seond
choices for a



WHEREFORE, THE PREMISES CONSIDERED, the Felerd TradeCommgsion on
this third dayof November, 2010, issues its Complaint exga Respondent TCCC

By the Commis®n, Commissioner Ramirez resed.

Donald S. Clark
Secreary
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