UNITED STATES OFAMERICA

FEDERAL TRADE COMMISSION

WASHINGTON, D.C. 20580

Office of he Secretary

Octoberl3, 2011

Paymanah Mghsoudi
California Library Association
Stee of Cdifomia

Re  In the Matter of Googlénc., File No. 1023136, D&et No. C-4336

Thank you for your comment on the Federa Trade Commission’s consent egreement in
the aboveentitled proeeding The Commission has placeoly comment on the publiecod
pursuant to rule 4.8§(6)ii) of the Commission’s Reis of Pratice, 16 C.ER. § 4.9(b)(6(ji),
and has yen it serious considation.

Your comment calls for specific protectionsto ensure reader privacy in connection with
the Goode Books project. Commissionadt raised similar cncens about reder pivacyin a
2009 public letter to Godg Inc. (“Goode”). In that letter, Commissionadf raised oncens
about Goolg “gainingacass to vast amounts of consurdata egardingthe books consumer
seach for, purchae, andead”in connetion with its Goode Books project. Commasion staff
furthercalled upon Gode to commit publiclyto adheing to the HC’s self-egqulatory
principles foronline behavial advetising, to the gtent that Goolg planned to useonsumer
data olleaedthrough Google Books to deliver targeted advertising

1 Seel etter fom David C. Vladek, Director, Bureau of Consumer Protéon, Fedeal
TradeCommession to ane Horvath, Glob&PrivacyCounsel, Godg Inc. (Sept. 2, 2009),
available at http:/Mww.ftc.oov/os/closings/090903horvathletisalf.

2 At tha time, Google represented thet it did nat engage in behavioral advertising with
respect to Google Books, but would adhere to the FTC’s séf-regulatory guidelines if Google
decide to do so in the futureSeel etter from Jare Horvath, Global Privacy Cownsal, Google
Inc., to David C. Vladek, Director, Burear of Consumer Protéon, Fedeal Trade Commission
(Aug. 31, 2009)available athttp:/Avww.ftc.gov/os/closings/090903bcpgdeletter.pdf

3 “Coveral Information” is déined in the ordeas ‘information respondent [Google]
collects fom or about an individual, includingut not limted to, an individual’s: (a)ifst and
last rame (b) hame or other physical address,including street nane and city or town; (c) emal
address or other onlineantact inform#éon, such as a us@lentifieror sceen nane; (d)
persistent identifiersuch asP address; jdelephonenumber, includindhome telephoneumber
and mobile telephoneumber; (f list of contats; (g) physical locdion; or anyother infomation
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