UNITED STATES OFAMERICA

FEDERAL TRADE COMMISSION

WASHINGTON, D.C. 20580

Office of he Secretary

Octoberl3, 2011

Jerod Feitag
Stae of Wisoonsin

Re: In the Matter of Googlénc., File No. 1023136, D&et No. C-4336
Dear Mr. Freitag:

Thank you for your comment on the Federal Trade Conmission’s @mnsent agreement in
the aboveentitled proeeding The Commission has placeoly comment on the publiecod
pursuant to rule 4.8§(6)ii) of the Commission’s Reis of Pratice, 16 C.ER. § 4.9(b)(6(ji),

Commssion sharesour geneal con@rn dout the lack ofranspagncyand consunrecontrol
with recard to the ollection and use afonsumer irdrmation. The mposed ordeis desigied
to ensure tha Google Inc. (“Googe”) provides dear, accurate disclosures and uses reasanéble
and appopriate pocedues to protetcthe privag and conifdentiality of uses’ “covereal
information™ going forward.

Amongother provisions, the propaseonsent orderequires Gootg to establish and
maintain a com@hensiveprivagy progam that ddresss privacyrisks relatd to new and
exiging products and seices and protets the privacyand conidentiality of coveed
informaion. Unde the order, thecompany dso mug give Googe users naice and obtain
express dfirmative consent prior to dhaing thar identified information with any third paty in
connedion with a chang to anyproduct or sevice, whee such shéng is contray to stated
sharing practices in effect at the time of collection. Fnally, the order requires Google to dotan
an assesnent and report from aqualified, independent third-party professond, certifying tha it
has in place privay progam that provide protections that meer exceed therotedions
requirel bythe orde, evey other yearfor twenty yeass. The Commisen believes thahe

! “Cowvered Information” is defined in theorder as “information respondent [Google] collects
from or @out an individual, including, but not limited to, an individual’s: (a) fired &ast name;
(b) home omther phgical addess, includingstreet nee and ity or town; (c)email addess or
other online ontact informé&éon, such as a usalentifieror sceen nane; (d) pesistent
identifier, sut as P address; jdgelephonenumber, includindhome telephoneumber ad
mobile telephone numbg(f) list of contats; (9 physical locdion; or anyother infomation
from or @out an individual consumer that is combindthwa) throudp (g) above”

vdavorodiucts suchsasearh enanes and mobile nhonealications The
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