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1 “Coveral Information” is déined in the ordeas ‘information respondent [Google]
collects fom or about an individual, includingut not limted to, an individual’s: (a)ifst and
last rame (b) home or other physical address,including street name and city or town; (C) e



in the area of privacy-enhandng technologies and is designed to keep pace with adynamic
markeplace. h particula, the privay progam must contain cordls and procgures
approprate to Gootg’s size and complexitihat refect the sasitivity of datahandled, the speplexity
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