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Headquartered in Warren, Michigan, SPX is a diversified global supplier of highly
engineered products for the following industries: power and energy, food and beverage, vehicle
and transit, infrastructure and industrial processes.  SPX’s Service Solutions business is a global
supplier of automotive tools, equipment and services, for both original equipment manufacturers
(“OEMs”) and aftermarket repair shops and technicians.  SPX’s Robinair brand is the leading
supplier of ACRRR equipment in the United States, accounting for over 80% of sales in that
market.

III.  THE PRODUCT AND STRUCTURE OF THE MARKET

Bosch’s proposed acquisition of SPX Service Solutions would create a virtual monopoly
in the ACRRR market.  ACRRR devices are stand-alone pieces of equipment used by
automotive technicians to remove refrigerant from a vehicle’s on-board air conditioning system,
store the refrigerant while the air conditioning system is being serviced, and recycle the
refrigerant back into the system, adding more as necessary.  These tools are required to repair or
service motor vehicle air conditioning systems because no other equipment performs the
removal, recycling, and recharging functions while staying compliant with EPA regulations
prohibiting refrigerant from escaping into the atmosphere.  Devices that only extract refrigerant
from air conditioning systems but do not recycle or recharge them are not cost-effective
alternatives because they do not store or dispose of extracted refrigerant as required.  As a result,
if the price of ACRRR equipment were to increase 5-10%, customers would not switch to
extraction-only equipment or to equipment that flushes other fluids from vehicles, which cannot
be used in its place.

The relevant geographic area in which to evaluate the market for ACRRR equipment is
the United States.  Environmental regulations vary by country, so ACRRR machines designed to
adhere to the regulations of one country are not necessarily compatible with those of other
countries.  In addition, differing electrical power specifications across the world necessitate that
the internal pumps and motors vary to meet differing specification.  As a result, purchasers in the
United States could not turn to suppliers in other countries for ACRRR equipment.

SPX’s Robinair brand holds a dominant position in the ACRRR market, with a share of
over 80%.  Bosch’s RTI and Bosch brands comprise approximately 10% of the market and are
Robinair’s most significant competition.  Four other firms selling ACRRR equipment i
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a service network, make successful entry very difficult.  Advertising through leading automotive
wholesale distributors is the most effective means of promoting ACRRR to independent auto
repair shops and rapid-turnaround repair of ACRRR equipment is critical because repair shops
cannot provide air conditioning service without this equipment.  Obtaining effective distribution
and service networks has been especially challenging for competitors of SPX because of
limitations SPX puts on distributors and service centers that sell and service Robinair-brand
ACRRR.  Another factor affecting the likelihood of significant new entry or expansion is the
costs associated with meeting industry standards, which are established by SAE International,
formerly the Society of Automotive Engineers.

IV.  EFFECTS OF THE ACQUISITION

The proposed acquisition would cause significant anticompetitive harm to consumers in
the U.S. ACRRR device market.  The transaction would combine SPX’s Robinair brand
ACRRR, that already commands over 80% of the market with its leading competitor, Bosch,
with its Bosch- and RTI ACRRR brands, with approximately 10% of the market, creating a
near-monopolist with a share of over 90%.  The impact of eliminating the competition between



  U.S. Department of Justice and Federal Trade Commission, Antitrust Enforcement and1
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http://www.ftc.gov/reports/innovation/P040101PromotinginnovationandCompetitionrpt0704.pdf


  Third Party United States Federal Trade Commission’s Statement on the Public Interest2

filed on June 6, 2012 in In re Certain Wireless Communication Devices, Portable Music & Data
Processing Devices, Computers and Components Thereof, Inv. No. 337-TA-745, available at
www.ftc.gov/os/2012/06/1206ftcwirelesscom.pdf and in In re Certain Gaming and
Entertainment\ Consoles, Related Software, and Components Thereof, Inv. No. 337-TA-752,
available at http://www.ftc.gov/os/2012/06/1206ftcgamingconsole.pdf.
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[injunction] may be weighted heavily in favor of the patentee in a way that is in tension with the
[F]RAND commitment.  High switching costs combined with the threat of an [injunction] could
allow a patentee to obtain unreasonable licensing terms despite its [F]RAND commitment, not
because its invention is valuable, but because implementers are locked in to practicing the
standard.”2

Bosch has agreed in the Consent Order to resolve the violations committed by SPX.  The
Consent Order requires Bosch to offer a royalty-free license to all potential implementers for
certain enumerated patents for the purpose of manufactur
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