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7. 	 Admit that, in 2005, more than { } of the gross output, measured by unit sales, from 
the Company's plant in Elmira, New York was beer bottles. 

8. 	 Admit that, in 2006, less than { } of the gross output, measured by unit sales, from 
the Company's plant in Elmira New York was beer bottles. 

9. 	 Admit that the Company bid to supply { } , either directly or 
through a distributor, from the Company's plant in Warner Robbins, Georgia in 2012. 

10. Admit that craft beer bottles and mass beer bottles can be manufactured in the same plant. 

11. Admit that craft beer bottles and mass beer bottles can be manufactured using the same 
furnace and same individual setting machine. 

12. Admit that the Company bid to supply (through an informal or formal bid) { 
} in 2009. 

13. Admit that the Company bid to supply (through an informal or formal bid) { 
} in 2012. 

14. Admit that the Company bid to supply (through an informal or formal bid) { 
} in 2013. 

15. Admit that the Company bid to supply (through an informal or formal bid), either directly 
or through a distributor, { } in 2011. 

16. Admit that the Company bid to supply (through an informal or formal bid), either directly 
or through a distributor, { } in 2012. 

17. Admit that the Company bid to supply (through an informal or formal bid), either directly 
or through a distributor, { } in 2013. 

18. Admit that the Company bid to supply (through an informal or formal bid), either directly 
or through a distributor, { } in 2010. 

19. Admit that the Company bid to supply (through an informal or formal bid), either directly 
or through a distrihutor, { } in 2012. 

20. Admit that the Company bid to supply (through an informal or formal bid), either directly 
or through a distributor, { } in 2012. 

21. Admit that the Company bid to supply (through an informal or formal bid), either directly 
or through a distributor, { } in 2012. 

22. Admit that the Company bid to supply (through an informal or formal bid), either directly 
or through a distributor, { } in 2009. 
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23. Admit that the capital investment needed to construct a new glass container the t o  t  c a p i t a l  
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DEFINITIONS �

1. � The terms "Ardagh Group S.A.," "the Company," "you," or "your" mean Ardagh Group 
S.A., its domestic and foreign parents, predecessors, divisions, subsidiaries, affiliates, 

·partnerships, and joint ventures, and all directors, officers, employees, agents, and 
representatives of the foregoing. The terms "subsidiary," "affiliate," and "joint venture" 
refer to any person in which there is partial (i.e., 25 percent or more) or total ownership 
or control between the Company and any other person. 

2. � The terms "craft beer," "craft brewery," and "mass beer" have the same meaning as used 
in the 
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7. � If you consider that a matter ofwhich an admission has been requested presents a genuine 
issue for trial, you may not, on that ground alone, object to the request; instead, you must 
deny the matter or set forth reasons why you cannot admit or deny it. 

8. � Answer each Request fully and completely based on the information and knowledge 
currently available to you, regardless of whether you intend to supplement your response 
upon the completion ofdiscovery. 

9. � If in answering any Request you claim ambiguity in either the Request or any applicable 
definition or instruction, identify in your response the language you consider ambiguous 
and state the interpretation you are using in responding. 

10. Each Request is continuing in nature and requires prompt amendment of any prior 
response if you learn, after acquiring additional information or otherwise, that the 
response is in some material respect incomplete or incorrect. See 16 C.F.R. § 3.31(e). 

11. If you object to any Request or any portion ofany Request on the ground that it requests 
information that is privileged tAprior ade i n t e e s t  s o e  s o e  6 s t  t h 1 t  the a n 0 5 . 6 4  4 8 3 . 6 1  T m 
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Respectfully submitted, 

sf Edward D. Hassi 

EDWARD D. HASSI �
Chief Litigation Counsel �
Federal Trade Commission �
Bureau of Competition �
600 Pennsylvania Ave., NW �
Washington, DC 20580 �
Telephone: (202) 326-2470 �
Facsimile: (202) 326-2884 �
Email: ehassi@ftc.gov �

Attorneyfor Complaint Counsel 
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Counselfor Respondent Saint-Gobain Containers, Inc. 

CERTIFICATE FOR ELECTRONIC FILING 

I certify that the electronic copy sent to the Secretary of the Commission is a true and 
correct copy of the paper original and that I possess a paper original of the signed document that 
is available for review by the parties and the adjudicator. 

September 12, 2013 By: � s/ Angelike Mina 
Attorney 
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