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who will eFile a document and/or be 
listed as a contact for an intervenor 
must create and validate an 
eRegistration account using the 
eRegistration link. Select the eFiling 
link to log on and submit the 
intervention or protests. 

Persons unable to file electronically 
should submit an original and 5 copies 
of the intervention or protest to the 
Fedreceive emailtration an004f1.1ct thwhen/or be 

https://ftcpublic.commentworks.com/ftc/albertsonsunitedconsent
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1 In particular, the written request for confidential 
treatment that accompanies the comment must 
include the factual and legal basis for the request, 
and must identify the specific portions of the 
comment to be withheld from the public record. See 
FTC Rule 4.9(c), 16 CFR 4.9(c). 

Because your comment will be made 
public, you are solely responsible for 
making sure that your comment does 
not include any sensitive personal 
information, like anyone’s Social 
Security number, date of birth, driver’s 
license number or other state 
identification number or foreign country 
equivalent, passport number, financial 
account number, or credit or debit card 
number. You are also solely responsible 
for making sure that your comment does 
not include any sensitive health 
information, like medical records or 
other individually identifiable health 
information. In addition, do not include 
any ‘‘[t]rade secret or any commercial or 
financial information which . . . is 
privileged or confidential,’’ as discussed 
in Section 6(f) of the FTC Act, 15 U.S.C. 
46(f), and FTC Rule 4.10(a)(2), 16 CFR 
4.10(a)(2). In particular, do not include 
competitively sensitive information 
such as costs, sales statistics, 
inventories, formulas, patterns, devices, 
manufacturing processes, or customer 
names. 

If you want the Commission to give 
your comment confidential treatment, 
you must file it in paper form, with a 
request for confidential treatment, and 
you have to follow the procedure 
explained in FTC Rule 4.9(c), 16 CFR 
4.9(c).1 Your comment will be kept 
confidential only if the FTC General 
Counsel, in his or her sole discretion, 
grants your request in accordance with 
the law and the public interest. 

Postal mail addressed to the 
Commission is subject to delay due to 
heightened security screening. As a 
result, we encourage you to submit your 
comments online. To make sure that the 
Commission considers your online 
comment, you must file it at https://
ftcpublic.commentworks.com/ftc/
albertsonsunitedconsent by following 
the instructions on the web-based form. 
If this Notice appears at http://
www.regulations.gov/# !home, you also 
may file a comment through that Web 
site. 

If you file your comment on paper, 
write ‘‘AB Acquisition, LLC—Consent 
Agreement; File No. 131 0227’’ on your 
comment and on the envelope, and mail 
or deliver it to the following address: 
Federal Trade Commission, Office of the 
Secretary, Room H–113 (Annex D), 600 
Pennsylvania Avenue NW., Washington, 
DC 20580. If possible, submit your 
paper comment to the Commission by 
courier or overnight service. 

Visit the Commission Web site at 
http://www.ftc.gov to read this Notice 
and the news release describing it. The 
FTC Act and other laws that the 
Commission administers permit the 
collection of public comments to 
consider and use in this proceeding as 
appropriate. The Commission will 
consider all timely and responsive 
public comments that it receives on or 
before January 22, 2014. You can find 
more information, including routine 
uses permitted by the Privacy Act, in 
the Commission’s privacy policy, at 
http://www.ftc.gov/ftc/privacy.htm. 

Analysis of Agreement Containing 
Consent Order To Aid Public Comment 

I. Introduction and Background 

The Federal Trade Commission 
(‘‘Commission’’) has accepted for public 
comment, subject to final approval, an 
Agreement Containing Consent Order 
(‘‘Consent Order’’) from AB Acquisition, 
LLC (‘‘Respondent’’). The purpose of the 
proposed Consent Order is to remedy 
the anticompetitive effects that 
otherwise would result from the merger 
of Respondent with United 
Supermarkets, L.L.C. (‘‘United’’). Under 
the terms of the proposed Consent 
Order, Respondent is required to divest 
its supermarkets and related assets in 
Amarillo and Wichita Falls, Texas to a 
Commission-approved purchaser. The 
divestitures must be completed no later 
than 10 days following the date of 
Respondent’s merger with United. 

The proposed Consent Order has been 
placed on the public record for 30 days 
to solicit comments from interested 
persons. Comments received during this 
period will become part of the public 
record. After 30 days, the Commission 
again will review the proposed Consent 
Order and any comments received, and 
decide whether it should withdraw the 
Consent Order, modify the Consent 
Order, or make it final. 

On September 9, 2013, Respondent 
and United entered into a merger 
agreement whereby Respondent agreed 
to purchase 100% of United’s equity. 
The Commission’s Complaint alleges 
that the proposed merger, if 
consummated, would violate Section 7 
of the Clayton Act, as amended, 15 
U.S.C. 18, and Section 5 of the Federal 
Trade Commission Act, as amended, 15 
U.S.C. 45, by removing an actual, direct, 
and substantial supermarket competitor 
in Amarillo and Wichita Falls, Texas. 
The elimination of this competition 
would result in significant competitive 
harm, specifically higher prices and 
diminished quality and service levels in 
both markets. The proposed Consent 
Order would remedy the alleged 

violations by requiring Respondent to 
divest its supermarkets in the two 
affected markets. The divestitures will 
establish a new independent competitor 
to Respondent in both relevant areas, 
replacing the competition that otherwise 
would be lost as a result of the proposed 
merger. 

II. The Parties 
Respondent, through its wholly 

owned indirect subsidiary, Albertson’s 
LLC (‘‘Albertson’s’’), owns and operates 
606 supermarkets in the western and 
southern United States under the 
Albertsons banner. In Texas, Albertson’s 
operates 72 supermarkets under the 
Albertsons banner, the majority of 
which are in the Dallas-Fort Worth 
Metroplex. Albertson’s operates 10 
Albertsons banner stores in North and 
West Texas. 

United is a privately held regional 
grocery retailer that owns and operates 
51 traditional and specialty 
supermarkets and 7 convenience stores 
across North and West Texas. United 
operates its supermarkets under three 
different banners: United Supermarkets, 
Market Street, and Amigos. United 
Supermarkets is a traditional 
supermarket banner. Market Street 
offers everyday grocery needs, as well as 
gourmet and specialty items, whole 
health products, and prepared food. 
Amigos is operated as a specialty store 
with a focus on traditional and 
authentic items targeted to Hispanic 
shoppers. United also owns three 
distribution centers, an ice 
manufacturing plant, and a food 
manufacturing plant. 

III. Supermarket Competition in 
Amarillo and Wichita Falls, Texas 

Respondent’s proposed merger with 
United poses substantial antitrust 
concerns for the retail sale of food and 
other grocery products in supermarkets. 
Supermarkets are defined as traditional 
full-line retail grocery stores that sell, on 
a large-scale basis, food and non-food 
products that customers regularly 
consume at home—including, but not 
limited to, fresh meat, dairy products, 
frozen foods, beverages, bakery goods, 
dry groceries, detergents, and health and 
beauty products. This broad set of 
products and services provides a ‘‘one- 
stop shopping’’ experience for 
consumers by enabling them to shop in 
a single store for all of their food and 
grocery needs. The ability to offer 
consumers one-stop shopping is a 
critical differentiating factor between 
supermarkets and other food retailers. 

The relevant product market includes 
supermarkets within ‘‘hypermarkets,’’ 
such as Wal-Mart Supercenters. 
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Amarillo and Wichita Falls. 
Additionally, for a period of 10 years, 
Respondent is required to give the 
Commission prior notice of plans to 
acquire any interest in a supermarket, or 
an interest in a supermarket, that has 
operated or is operating in Amarillo and 
Wichita Falls. 

The sole purpose of this Analysis is 
to facilitate public comment on the 
proposed Consent Order. This Analysis 
does not constitute an official 
interpretation of the proposed Consent 
Order, nor does it modify its terms in 
any way. 
By direction of the Commission. 
Janice Podoll Frankle, 
Acting Secretary. 
[FR Doc. 2013–31224 Filed 1–6–14; 8:45 am] 

BILLING CODE 6750–01–P 

DEPARTMENT OF HEALTH AND 
HUMAN SERVICES 

Centers for Disease Control and 
Prevention 

[60Day-14–14GB] 

Proposed Data Collections Submitted 
for Public Comment and 
Recommendations 

In compliance with the requirement 
of Section 3506(c)(2)(A) of the 
Paperwork Reduction Act of 1995 for 
opportunity for public comment on 
proposed data collection projects, the 
Centers for Disease Control and 
Prevention (CDC) will publish periodic 
summaries of proposed projects. To 
request more information on the 
proposed projects or to obtain a copy of 
the data collection plans and 
instruments, call 404–639–7570 or send 
comments to LeRoy Richardson, 1600 
Clifton Road, MS–D74, Atlanta, GA 
30333 or send an email to omb@cdc.gov. 

Comments are invited on: (a) Whether 
the proposed collection of information 
is necessary for the proper performance 
of the functions of the agency, including 
whether the information shall have 
practical utility; (b) the accuracy of the 
agency’s estimate of the burden of the 
proposed collection of information; (c) 
ways to enhance the quality, utility, and 
clarity of the information to be 
collected; and (d) ways to minimize the 

burden of the collection of information 
on respondents, including through the 
use of automated collection techniques 
or other forms of information 
technology. Written comments should 
be received within 60 days of this 
notice. 

Proposed Project 

Become a Partner—New—Office of 
Public Health Preparedness and 
Response (OPHPR), Centers for Disease 
Control and Prevention (CDC). 

Background and Brief Description 

The Office of Public Health 
Preparedness and Response (OPHPR) 
provide strategic direction, ongoing 
support, and coordination for CDC’s 
portfolio of emergency preparedness 
and response activities. CDC and 
OPHPR work every day to keep America 
safe from all-hazards, focusing on 
chemical, biological, radiological and 
nuclear (CBRN) as well as naturally- 
occurring threats, both foreign and 
domestic. 

OPHPR’s mission is critically 
dependent on effectively engaging 
outside partners to maximize resources 
and overall impact. Therefore, OPHPR 
seeks ways to improve its current 
partner strategy to engage new partners. 
Forging strategic alliances with diverse 
stakeholders is critical as OPHPR works 
to keep America safe from all health, 
safety, and security threats. Health 
security is a national challenge that calls 
for a national, whole community 
solution. 

New partners who do not have an 
explicit mission statement related to 
public health preparedness and 
response are difficult to identify; 
therefore, OPHPR must use a creative 
method that allows groups and 
individuals to self-identify their interest 
in partnerships—such as an online form 
housed on CDC’s public Web site. By 
identifying new partners, OPHPR will 
strengthen its ability to collaborate with 
a broader audience of stakeholders 
thereby, strengthening our collective 
voice on public health preparedness 
issues to keep our nation’s health 
secure. OPHPR will use the information 
submitted through this online form to 
determine who in our agency would be 
the best liaison for this potential 

partner, and then follow up on this 
information with a phone call to further 
assess how we can begin building and 
effectively managing this new 
relationship. 

CDC requests Office of Management 
and Budget (OMB) approval to collect 
information for three years. 

Description 

The ‘‘Become a Partner’’ template is a 
single, double-sided page that will be 
used as an online form for anyone 
voluntarily exploring how to partner 
with OPHPR. This form will 
dramatically reduce the burden on 
respondents and employees by allowing 
self-identification of partnership 
interests and collecting information to 
determine partnership needs and 
opportunities. The questions in the form 
specifically request name, address, 
phone, email, Web site, and a 
combination of five questions related to 
partnership interests. The questions 
asked will help determine if the 
interested party wants to receive 
information available through OPHPR, if 
they want to exchange information that 
is mutually beneficial for cross- 
promotion, if they coordinate any 
activities that support public health 
preparedness, and if they offer 
additional services to support public 
health (not already listed above). 
Finally, they will be asked to identify 
the most relevant partnership interests 
within OPHPR categories. 

Ultimately, the form will allow 
OPHPR to identify and then engage 
interested partners in meaningful 
collaborations for the purpose of 
expanding, enhancing and sustaining 
public health preparedness and 
response infrastructure. 

We estimate a total of 200 external 
governmental and non-governmental 
organizational respondents annually. 
The ‘‘Become a Partner’’ questionnaire 
is estimated to take 15 minutes and the 
‘‘Become a Partner’’ follow-up 
questionnaire is estimated to take 30 
minutes to complete. Therefore, the 
total estimated annualized burden for 
this information collection is estimated 
to be 75 hours. 

There are no costs to respondents 
other than their time. 
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