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1 BMG’s policy differed slightly. Under the BMG
MAP provisions, the suspension of all cooperative
advertising funding required a finding of two MAP
violations. However, BMG MAP provisions also
established a suspension of up to a year for repeated
violations.

TIME AND DATE: 11 a.m., Monday, May
22, 2000.
PLACE: Marriner S. Eccles Federal
Reserve Board Building, 20th and C
Streets, N.W., Washington, D.C. 20551.
STATUS: Closed.
MATTERS TO BE CONSIDERED: 

1. Personnel actions (appointments,
promotions, assignments,
reassignments, and salary actions)
involving individual Federal Reserve
System employees.

2. Any items carried forward from a
previously announced meeting.
CONTACT PERSON FOR MORE INFORMATION:
Lynn S. Fox, Assistant to the Board;
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most aggressive retail competitors
would stop advertising prices below
MAP. The complaints further alleges
that by defining advertising broadly
enough to include all in-store displays
and signs, the MAP policies effectively
precluded many retailers from
communicating prices below MAP to
their customers.

The MAP provisions were
implemented with the anticompetitive
intent to limit retail price competition
and to stabilize the retail prices in this
industry. Prior to the adoption of these
policies, new retail entrants, especially
consumer electronic chains, has sparked
a retail ‘‘price war’’ that had resulted in
significantly lower compact discs prices
to consumers and lower margins for
retailers. Some retailers, who could not
compete with the newcomers, asked the
distributions for discounts or for more




