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divestiture reviews x 8 hours for 
preparing and participating)). 
Annual cost burden 
Using the burden hours estimated 

above, staff estimates that the total 
annual labor cost, based on a 
conservative estimated average of $425/ 
hour for executives’ and attorneys’ 
wages, would be approximately $68,000 
(160 hours x $425). There are no capital, 
start-up, operation, maintenance, or 
other similar costs to respondents. 
Review of Competition Advocacy 

Program 

The FTC’s competition advocacy 
program draws on the Commission’s 
expertise in competition and consumer 
protection matters to encourage federal 
and state legislators, courts and other 
state and federal agencies to consider 
the competitive effects of their proposed 
actions. The FTC Office of Policy 
Planning (‘‘OPP’’) sends approximately 
20 letters or written comments to 
different state and federal government 
officials annually, which provide 
guidance on the likely competitive 
effects of various laws or regulations. 

In the past, OPP has evaluated the 
effectiveness of these advocacy 
comments by surveying comment 
recipients and other relevant decision 
makers. OPP intends to continue this 
evaluation by sending a written 
questionnaire to relevant parties 
between six and nine months after an 
advocacy comment is sent. Most of the 
questions ask the respondent to agree or 
disagree with a statement concerning 
the advocacy comment that they 
received. Specifically, these questions 
inquire as to the applicability, value, 
persuasive influence, public effect, and 
informative value of the FTC’s 
comments. The questionnaire also 
provides respondents with an 
opportunity to provide additional 
remarks related either to the written 
comments received or the FTC’s 
advocacy program in general. 
Participation is voluntary. 

OPP staff estimates that on average, 
respondents will take 30 minutes or less 
to complete the questionnaire and 15 
minutes of administrative time to 
prepare the response for mailing. 
Accordingly, staff estimates that each 
respondent will incur 45 minutes of 
burden resulting in a cumulative total of 
15 burden hours per year (45 minutes of 
burden per respondent x 20 respondents 
per year). OPP staff does not intend to 
conduct any follow-up activities that 
would involve the respondents’ 
participation. 

Annual cost burden 

OPP staff estimates a conservative 
hourly labor cost of $100 for the time of 
the survey participants (primarily state 
representatives and senators) and an 
hourly labor cost of $16 for 
administrative support time. Thus, staff 
estimates a total labor cost of $54 for 
each response (30 minutes of burden at 
$100 per hour plus 15 minutes of 
burden at $16 per hour). Assuming 20 
respondents will complete the 
questionnaire on an annual basis, staff 
estimates the total annual labor costs 
will be approximately $1,080 ($54 per 
response x 20 respondents). There are 
no capital, start-up, operation, 
maintenance, or other similar costs to 
respondents. 

(d) Applicant Tracking Form: 292 
hours 

The FTC’s Human Resources 
Management Office surveys job 
applicants on their ethnicity, race, and 
disability status in order to determine if 
recruitment is effectively reaching all 
aspects of the relevant labor pool, in 
compliance with management directives 
from the Equal Opportunity 
Employment Commission. Response by 
applicants is optional. The information 
obtained is used for evaluating 
recruitment only and plays no part in 
the selection of who is hired. The 
information is not provided to selecting 
officials. Instead, the information is 
used in summary form to determine 
trends over many selections within a 
given occupational or organizational 
area. The information is treated in a 
confidential manner. No information 
from the form is entered into the official 
personnel file of the individual selected 
and all forms are destroyed after the 
conclusion of the selection process. The 
format of the questions on ethnicity and 
race are compliant with OMB 
requirements and comparable to those 
used by other agencies. 

Based upon past activity, the FTC 
staff estimates that up to 7,000 
applicants will submit the form as part 
of the new online application process 
and that the form will require 
approximately 2.5 minutes to complete, 
for an annual burden total of 
approximately 292 hours (7000 
applicants x 2.5 minutes to complete the 
form). 

Annual cost burden 

The cost per respondent should be 
negligible. Participation is voluntary 
and will not require any labor 
expenditures by respondents. There are 
no capital, start-up, operation, 

maintenance, or other similar costs to 
the respondents. 

William Blumenthal, 
General Counsel. 
[FR Doc. E8–24296 Filed 10–10–08: 8:45 am] 
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1 FTC Rule 4.2(d), 16 CFR 4.2(d). The comment 
must be accompanied by an explicit request for 
confidential treatment, including the factual and 
legal basis for the request, and must identify the 
specific portions of the comment to be withheld 
from the public record. The request will be granted 
or denied by the Commission’s General Counsel, 
consistent with applicable law and the public 
interest. See FTC Rule 4.9(c), 16 CFR 4.9(c) (2008). 

2 The Commission issued the Green Guides in 
1992, 57 FR 36363, and subsequently revised them 
in 1996 (61 FR 53311) and 1998 (63 FR 24240). 

3 The Guides do not, however, establish 
standards for environmental performance or 
prescribe testing protocols. 

4 72 FR 66091. 
5 See 72 FR 66094, Carbon Offsets and Renewable 

Energy Certificates (held on January 8, 2008); 73 FR 
11371, Green Packaging Claims (held on April 30, 
2008); and 73 FR 32662, Green Building and 
Textiles (held on July 8, 2008). 

material for which confidential 
treatment is requested must be filed in 
paper form, must be clearly labeled 
‘‘Confidential,’’ and must comply with 
FTC Rule 4.9(c).1 
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for the proper performance of the 
functions of the FTC, including whether 
the information will have practical 
utility; (2) the accuracy of the FTC’s 
estimate of the burden of the proposed 
collection of information; (3) ways to 
enhance the quality, utility, and clarity 
of the information to be collected; and 
(4) ways to minimize the burden of 
collecting information on those who are 
to respond, including through the use of 
appropriate automated, electronic, 
mechanical, or other technological 
collection techniques or other forms of 
information technology, e.g., permitting 
electronic submission of responses. All 
comments should be filed as prescribed 
in the ADDRESSES section above, and 
must be received on or before December 
15, 2008. 

IV. FTC’s Proposed Study of Consumer 
Perception 

The FTC proposes to collect 
information from up to 7,000 consumers 
in order to gather data on consumer 
perception of environmental marketing 
claims. All information will be collected 
on a voluntary basis. The FTC plans to 
contract with a consumer research firm 
to identify consumers and conduct the 
study via the Internet. Among other 
things, the research firm will be 
expected to study a stratified sample of 
the adult United States population 
broadly representative of consumer 
group characteristics (e.g., geographic 
location, housing characteristics, 
gender, age, education, and race/ 
ethnicity), relative to the most recent 
Census Bureau Current Population 
Survewa, as to 


