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1 A separate consent settlement with a producer
of several infomercials for Snorenz, Tru-Vantage
International, L.L.C. (File No. 002–3210), is also
being placed on the public record for comment.

Trans # Acquiring Acquired Entities

20011596 ......................... Buhrmann N.V. .................................. US Office Products Company ........... US Office Products—North America.

FOR FURTHER INFORMATION CONTACT:
Sandra M. Peay or Parcellena P.
Fielding, Contact Representatives,
Federal Trade Commission, Premerger
Notification Office, Bureau of
Competition, Room 303, Washington,
DC 20580, (202) 326–3100.

By Direction of the Commission.
Donald S. Clark,
Secretary.
[FR Doc. 01–8301 Filed 4–3–01; 8:45 am]
BILLING CODE 6750–01-M

FEDERAL TRADE COMMISSION

[File No. 002 3211]

Med Gen, Inc., et al.; Analysis To Aid
Public Comment

AGENCY: Federal Trade Commission.
ACTION: Proposed consent agreement.

SUMMARY: The consent agreement in this
matter settles alleged violations of
federal law prohibiting unfair or
deceptive acts or practices or unfair
methods of competition. The attached
Analysis to Aid Public Comment
describes both the allegations in the
complaint that accompanies the consent
agreement and the terms of the consent
order—embodied in the consent
agreement—that would settle these
allegations.

DATES: Comments must be received on
or before April 30, 2001.
ADDRESSES: Comments should be
directed to: FTC/Office of the Secretary,
Room 159, 600 Pennsylvania Ave., NW.,
Washington, D.C. 20580.
FOR FURTHER INFORMATION CONTACT:
Lemuel Dowdy or Walter Gross, FTC/S–
4302, 600 Pennsylvania Ave., NW.,
Washington, D.C. 20580, (202) 326–2981
or 326–3319.
SUPPLEMENTARY INFORMATION: Pursuant
to section 6(f) of the Federal Trade
Commission Act, 38 Stat. 721, 15 U.S.C.
46 and Section 2.34 of the Commission’s
Rules of Practice (16 CFR 2.34), notice
is hereby given that the above-captioned
consent agreement containing a consent
order to cease and desist, having been
filed with and accepted by the
Commission, has been placed on the
public record for a period of thirty (30)
days. The following Analysis to Aid
Public Comment describes the terms of
the consent agreement, and the
allegations in the complaint. An
electronic copy of the full text of the

consent agreement package can be
obtained from the FTC Home Page (for
March 29, 2001), on the World Wide
Web, at ‘‘http://www.ftc.gov/os/2001/
03/index.htm.’’ A paper copy can be
obtained for the FTC Public Reference
Room, Room H–130, 600 Pennsylvania
Avenue, NW., Washington, D.C. 20580,
either in person or by calling (202) 326–
3627.

Public comment is invited. Comments
should be directed to: FTC/Office of the
Secretary, Room 159, 600 Pennsylvania
Ave., NW., Washington, D.C. 20580.
Two paper copies of each comment
should be filed, and should be
accompanied, if possible, by a 31⁄2 inch
diskette containing an electronic copy of
the comment. Such comments or views
will be considered by the Commission
and will be available for inspection and
copying at its principal office in
accordance with section 4.9(b)(6)(ii) of
the Commission’s Rules of Practice (16
CFR 4.9(b)(6)(ii)).

Analysis of Proposed Consent Order To
Aid Public Comment

The Federal Trade Commission has
accepted an agreement, subject to final
approval, to a proposed consent order
from Med Gen, Inc. and its president,
Paul Kravitz (‘‘proposed respondents’’).
Proposed respondents market
‘‘Snorenz,’’ a dietary supplement
consisting of oils and vitamins that is
sprayed on the back of the throat of
persons who snore.

The proposed consent order has been
placed on the public record for thirty
(30) days for reception of comments by
interested persons. Comments received
during this period will become part of
the public record. After thirty (30) days,
the Commission will again review the
agreement and the comments received
and will decide whether it should
withdraw from the agreement and take
other appropriate action or make final
the agreement’s proposed order.

The Commission’s complaint charges
that proposed respondents failed to
have a reasonable basis for claims they
made about the product’s efficacy in (1)
reducing or elimin cmicacy in (1)
)(6)(ii) of




