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The notices are available for 
immediate inspection at the Federal 
Reserve Bank indicated. The notices 
also will be available for inspection at 
the office of the Board of Governors. 
Interested persons may express their 
views in writing to the Reserve Bank 
indicated for that notice or to the offices 
of the Board of Governors. Comments 
must be received not later than October 
21, 2009. 

A. Federal Reserve Bank of 
Minneapolis (Jacqueline G. King, 
Community Affairs Officer) 90 
Hennepin Avenue, Minneapolis, 
Minnesota 55480-0291: 

1. Craig E. Scherber, Mound, 
Minnesota; to acquire 10 percent or 
more of the shares of American Eagle 
Financial Corporation, Otsego, 
Minnesota, and thereby indirectly gain 
control of Riverview Community Bank, 
Otsego, Minnesota. 

Board of Governors of the Federal Reserve 
System, October 2, 2009. 
Robert deV. Frierson, 
Deputy Secretary of the Board. 
[FR Doc. E9–24140 Filed 10–6–09; 8:45 am] 
BILLING CODE 6210–01–S 

FEDERAL MARITIME COMMISSION 

Notice of Agreements Filed 

The Commission hereby gives notice 
of the filing of the following agreements 
under the Shipping Act of 1984. 
Interested parties may submit comments 
on the agreements to the Secretary, 
Federal Maritime Commission, 
Washington, DC 20573, within ten days 
of the date this notice appears in the 
Federal Register . Copies of the 
agreements are available through the 
Commission’s Web site ( http:// 
www.fmc.gov ) or by contacting the 
Office of Agreements at (202)–523–5793 
or tradeanalysis@fmc.gov. 

Agreement No.: 010071–036. 
Title: Cruise Lines International 

Association Agreement. 
Parties: AMA Waterways; American 

Cruise Lines, Inc.; Azamara Cruises; 
Carnival Cruise Lines; Celebrity Cruises, 
Inc.; Costa Cruise Lines; Crystal Cruises; 
Cunard Line; Disney Cruise Line; 
Holland America Line; Hurtigruten, 
Inc.; Majestic America Line; MSC 
Cruises; NCL Corporation; Oceania 
Cruises; Orient Lines; Princess Cruises; 
Regent Seven Seas Cruises; Royal 
Caribbean International; Seabourn 
Cruise Line; SeaDream Yacht Club; 
Silversea Cruises, Ltd.; Uniworld River 
Cruises, Inc.; and Windstar Cruises. 

Filing Party: Terry Dale, President; 
Cruise Lines International Association, 

Inc., 910 SE. 17th Street, Suite 400, Fort 
Lauderdale, FL 33316. 

Synopsis: This corrects an earlier 
notice that appeared on September 23, 
2009, to reflect Pearl Seas Cruises as an 
additional party to the agreement. 

Agreement No.: 010982–047. 
Title: Florida-Bahamas Shipowners 

and Operators Association. 
Parties: Bernuth Lines, Ltd.; Crowley 

Caribbean Services LLC/Crowley Liner 
Services, Inc.; Seaboard Marine, Ltd.; 
and Seafreight Line, Ltd. 

Filing Party: Wayne R. Rohde, Esq., 
Sher & Blackwell LLP, 1850 M Street, 
NW., Suite 900, Washington, DC 20036. 

Synopsis: The amendment removes 
Atlantic Caribbean Line, Inc. as a party 
to the agreement. 

Dated: October 2, 2009. 
By Order of the Federal Maritime 

Commission. 
Karen V. Gregory, 
Secretary. 
[FR Doc. E9–24238 Filed 10–6–09; 8:45 am] 
BILLING CODE P 

FEDERAL TRADE COMMISSION 

Public Workshops and Roundtables: 
From Town Crier to Bloggers: How Will 
Journalism Survive the Internet Age? 

AGENCY: Federal Trade Commission. 
ACTION: 
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5The comment must be accompanied by an 
explicit request for confidential treatment, 
including the factual and legal basis for the request, 
and must identify the specific portions of the 
comment to be withheld from the public record. 
The request will be granted or denied by the 
Commission’s General Counsel, consistent with 
applicable law and the public interest. See FTC 
Rule 4.9(c), 16 CFR 4.9(c). 

The Commission seeks public 
comment on the questions posed below 
or any issue raised by this notice. 
Comments may address the issues 
raised in these questions or other issues 
relevant to the topics to be addressed at 
the workshops. Any interested person 
may submit written comments. In 
preparing for the workshop, the 
Commission will consider comments 
received by November 6, 2009. Later 
comments will be accepted as well. 

Changes Driven by Technology 

∑ How is the Internet changing the 
way consumers access news? What 
further changes are forecast? What are 
the consequences of those changes for 
consumers and for news organizations? 

∑ How is the Internet changing 
advertising expenditures? What further 
changes are forecast? For which types of 
advertising will news organizations 
likely remain preferred venues? What is 
the likely role of targeted advertising in 
the future, both by news organizations 
and other entities? 

∑ How is the Internet changing the 
way news organizations and others 
research, write, edit, produce, and 
distribute news? How could the Internet 
be useful in reducing those costs? What 
would be the likely consequences of any 
changes? 

∑ What innovative forms of 
journalism have emerged due to the 
Internet? What types of journalism are 
produced? 

∑ What are the business models, 
including the revenue sources, for new 
models of journalism on the Internet? 
Are they profitable? What are the 
prospects for future profitability? 

∑ What new forms of journalism and 
new business models may become more 
prevalent in the future? How might new 
or improved technologies drive the 
evolution of the news media in the 
future? 

Economic Challenges of News 
Organizations 

∑ What economic challenges do news 
organizations face today? What is the 
source of these challenges? 

∑ What alternative cost-cutting 
measures have news organizations 
considered? Which have they adopted? 
What further measures are under 
consideration? 

∑ How have cost-cutting measures 
affected the provision of news to 
consumers? What types of news are no 
longer being covered? What types of 
news receive less coverage than before? 
What are the long-term consequences of 
such reduced news coverage for 
consumers? What are the long-term 
consequences of such reduced news 

coverage for ensuring an educated 
citizenry? 

∑ How might the business models of 
news organizations evolve in response 
to these challenges? What would be the 
effect of new business models on the 
type, quality, and quantity of journalism 
available both off and online? 

∑ How are news organizations likely 
to compete for readers and advertising 
in the future? What is the value that 
particular news organizations can offer 
to persuade advertisers to choose them 
over different venues for advertising? 
What is the value that particular news 
organizations can offer that might 
persuade consumers to pay for their 
content? How will those values differ 
depending on characteristics of the 
news organizations ( e.g., local, regional, 
or national news; specialized or broad 
coverage; weekly or monthly news)? 

Government Policies 

∑ Are new or changed government 
policies needed to support optimal 
amounts and types of journalism, 
including public affairs coverage? Why 
or why not? Could new or changed 
government policies encourage more 
competition among news organizations? 

∑ Should the tax code be modified to 
provide special status or tax breaks to 
all or certain types of news 
organizations? Why or why not? If yes, 
in what ways? What would be the likely 
effects for consumers? For news 
organizations? What strategic behavior 
or unintended consequences might 
special tax treatment engender? 

∑ Do the protections for original news 
content under current copyright law 
provide sufficient incentives to create 
that content? If not, should copyright 
law be altered? What is the role of the 
‘‘fair use’’ doctrine in allowing use of 
original news content by news 
aggregators and others? Should the ‘‘fair 
use’’ doctrine be modified? What would 
be the effects of any changes in 
copyright law or doctrine on consumers 
and news organizations? What strategic 
behavior or unintended consequences 
might changes in copyright law or 
doctrine engender? 

∑ What joint actions, if any, are news 
organizations considering to address the 
financial challenges they face as a result 
of changes brought about by the 
Internet? Are there any joint actions for 
which an antitrust immunity arguably 
would be required? If so, have joint 
actions been tried first that do not 
require antitrust immunity? Under what 
circumstances, if any, could an antitrust 
immunity for certain joint conduct be 
justified? In what ways, if any, would 
antitrust immunity be preferable to 
innovation to address new challenges? 

∑ Should the federal government 
provide additional funding for news 
organizations? Why or why not? If yes, 
should only current recipients of federal 
funding receive increased funding? 
What methods have other countries 
used to provide government funding for 
the news, while retaining journalistic 
integrity? What would be the costs and 
potential consequences of increased 
federal funding for the news? What 
strategic behavior or unintended rticular news organizDws 
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