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1 The sections of the regulations that deal with
technical requirements for rotation of the warnings
also were amended several times, including on
January 15, 1993, 58 FR 4874, and on August 30,
1996, 61 FR 45886.

In addition, the Commission currently has
pending a rulemaking to determine whether it
should amend its regulations to require rotational
health warnings on sponsored racing vehicles and
other event-related objects that display the brand
name, logo or selling message of smokeless tobacco
products. That rulemaking is on hold while
Commission staff evaluate regulatory and industry
changes that have taken place since this proceeding
commenced.

2 The regulations as originally promulgated by the
Commission contained an exemption for utilitarian
items. Subsequent litigation required the
Commission to delete the exemption. Public Citizen
v. FTC, 688 F. Supp. 667 (D.D.C. 1988), aff’d, 869
F.2d (D.C. Cir. 1989).

requesting public comment on its
regulations (‘‘smokeless tobacco
regulations’’ or ‘‘the regulations’’)
implementing the Comprehensive
Smokeless Tobacco Health Education
Act of 1986 (‘‘Smokeless Tobacco Act’’).
The regulations set forth the manner in
which smokeless tobacco
manufacturers, importers, and packagers
must display and rotate the three health
warnings mandated by the Smokeless
Tobacco Act. As part of its systematic
review of all current Commission
regulations and guides, the Commission
is requesting comments about the
overall costs and benefits of the
regulations and their overall regulatory
and economic impact. The Commission
is also requesting comment on whether
the regulations adequately implement
the format and display requirements of
the Smokeless Tobacco Act and for
comment on several other issues
relating to specific provisions of the
regulations. All interested parties are
hereby given notice of the opportunity
to submit written data, views and
arguments concerning the rule.
DATES: Comments must be submitted on
or before April 24, 2000.
ADDRESSES: Written comments should
be identified as ‘‘16 CFR Part 307’’ and
sent to the Secretary, Federal Trade
Commission, Room H–159, 600
Pennsylvania Avenue, N.W.,
Washington DC 20680. The Commission
requests that the original comment be
filed with five copies, if feasible. The
Commission also requests, if possible,
that the comments be submitted in
electronic form on a computer disc.
(Programs based on DOS or Windows
are preferred. Files from other operating
system should be submitted in ASCII
test format.) The disc label should
identify the commenter’s name and the
name and version of the word
processing program used to create the
document.

Alternatively, the Commission will
accept comments submitted to the
following E–Mail address:
‘‘SMOKELESS@ftc.gov’’.

All comments will be placed on the
public record and will be available for
public inspection in accordance with
the Freedom of Information Act, 5
U.S.C. § 552, and the Commission’s
Rules of Practice, 16 CFR 4.11, during
normal business days from 8:30 a.m. to
5:00 p.m., at the Public Reference Room,
Room H–130, Federal Trade
Commission, 600 Pennsylvania Avenue,
NW, Washington DC 20580. In addition,
comment will be placed on the Internet
at the FTC web site: http://www.ftc.gov.
FOR FURTHER INFORMATION CONTACT:
Rosemary Rosso (202) 326–3076,

Division of Advertising Practices,
Bureau of Consumer Protection, Federal
Trade Commission, Washington, DC
20580, E–Mail (for questions or
information only): rrosso@ftc.gov.
SUPPLEMENTARY INFORMATION: The
current request for comments on the
smokeless tobacco regulations is part of
the Commission’s regulatory review
program, which has been implemented
to review regulations and guides
periodically. The regulatory review
program seeks information about the
costs and benefits of the Commission’s
rules and guides and their regulatory
and economic impact. The information
obtained will assist the Commission in
identifying rules and guides that
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places on the label of different types of
smokeless tobacco packages that will be
deemed to be conspicuous and
prominent. For advertising, the
regulations currently require that the
statutorily mandated circle-and-arrow
warnings be in conspicuous and legible
type in contrast with all other printed
material and must appear in all capital
letters in a circle-and-arrow format. The
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