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7Pub. L. 108-7, 117 Stat. 2.1 (2003).

868 FR 45134 (July 31, 2003).

90nce an entity requested access to area codes of
data in the Registry, it could access those area codes
as often as it deemed appropriate for one year
(defined as its ““annual pericd”). If, during the
course of its annual period, an entity needed to
access data from more area codes than those
initially selected, it would be required to pay for
access to those additional area codes. For purposes
of these additional payments, the annual period
was divided into two serni-annual periods of six-
moriths each. Obtaining additional data from the
Registry during the first semi-annual, six month
period required a payment of $25 for each new area

168 FR 4580 (Jan. 29, 2003). code. During the second semi-annual, six-month

216 CFR 310.4(b)(1)(iii)(B). period, the charge for cbraining data from each new

316 CFR 310.4(b)(3)(iv). The Amended TSR area code requested during that six-month period
requires telemarketers to access the Registry at least ~ was $15. These payments would provide the entity
once every 31 days, effective January 1, 2005. See access to those additional aresa codes of data for the
69 FR 16368 (Mar. 29, 2004). remainder of its annual perind.

4Pub. L. 108-10, 117 Stat. 557 (2003). 1068 FR at 45141.

51d.

615 U.S.C. 6101-08.
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30See AN at 1. The Commission addressed the
issue of entities sharing the cost of accessing the
Registry in the Original Fee Rule. 68 FR at 45136—
7. The Commission agreed with the FCC that
allowing entities to share the information obtained
from the Registry would threaten the financial
support for maintaining the database. Id. at 45136.
Moreover, as noted below, the Commission believes
that providing all entities with access to five free
area codes of data limits the burden placed on small
businesses.

31See SW at 1, DMA at 6. According to one
commenter, telemarketers reported to the city of
Branson, Missouri that because of the no-call lists
fewer room nights and show tickets were purchased
in 2005 than in 2002. SW at 1. On the technical
front, another commenter stated that the
Commission should remove telephone numbers
from the Registry as soon as they are dropped or
abandoned. DMA at 6. The commenter argued that
when a telephone number is dropped or
abandoned, it should be removed from the Registry
promptly so that the new subscriber may receive
telemarketing calls. Id. According to the
commenter, this is the time when new subscribers
are most interested in receiving calls regarding, for
example, home alarm systems, home insurance,
lawn care, and newspaper delivery. Id.

3271 FR at 25514.

33 See 68 FR at 45140; 69 FR at 45582; and 70 FR
at 43275.

345 U.S.C. 601.

432. 43Ssront,

35See 68 FR at 45141; 69 FR at 45584; and 70 FR

at 43275-6.

36 From May 2005 to June 2006, over 57,800
entities accessed five or fewer area codes of data.

37NAR at 1-2, ATA at 6-7, and DMA at 5.

38 NAR at 1-2.

39ATAat 7.

40See DMA at 5, NADA at 1.

41DMA at 5.

42NADA at 1.
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60 See DMA at 2. See also AN at 1. Another
commenter argued that the fees are already high
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As of June 1, 2006, there have been no
significant or material changes in the
number of entities that have accessed

7244 U.S.C. 3501-3520.
735 U.S.C. 604(a).

74See 13 CFR 121.201.
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PART 310—TELEMARKETING SALES
RULE

m 1. The authority citation for part 310



