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5 In the FTC’s 2004 PRA notice staff estimated the 
time needed to purchase Buyers Guides as one hour 
per year. 69 FR 63535, 63536 (Nov. 2, 2004) 
(addressing comments). Based on industry input, 
staff believes that more time may be spent 
purchasing Buyers Guides than previously 
estimated because dealers periodically may change 
the warranty coverage that they offer and the 
corresponding preprinted Buyers Guides that they 
purchase. 

6 Buyers Guides are also available online from the 
FTC’s Web site, www.ftc.gov, as links to A Dealer’s 
Guide to the Used Car Rule at http://www.ftc.gov/ 
bcp/conline/pubs/buspubs/usedcarc.shtm. 

7 The 2004 PRA notice estimated the average time 
spent for this task as one-and-one half minutes. 69 
FR at 63536. Based upon comments received at that 
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vary considerably, based on industry 
input staff estimates that the average 
cost of each Buyers Guide is 20 cents. 
Buyers Guides for the 28,029,000 used 
cars sold by dealers in 2006 would cost 
approximately $5,606,000. In making 
this estimate, staff conservatively 
assumes that all dealers will purchase 
preprinted forms instead of producing 
them internally, although dealers may 
produce them at minimal expense using 
current office automation technology. 
Capital and start-up costs associated 
with the Rule are minimal. 


