


  
  

 

 

Emek Basker is an Associate Professor of Economics at the University of Missouri, where she has 

taught since obtaining her PhD from MIT in 2002. She is currently a Visiting Associate Professor 

at Boston College, and has previously held visiting positions at the Federal Reserve Banks of St. 

Louis and Philadelphia, at the Haas School of Business at the University of California-Berkeley, 

and at Hebrew University, and she was an ASA/NSF/Census Bureau Fellow at the U.S. Census 

Bureau in 2010-2011. Her primary area of research is the economics of retail markets and the 

implications of recent trends in the retail sector, including the growth of "big box" chains and the 

adoption of new technologies, on consumers, competitive conditions, and the supply chain. 
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Cory Capps is a partner at Bates White Economic Consulting in Washington, DC. He has more 

than 15 years of experience as an economist specializing in industrial organization, empirical 

methods, and antitrust, with a focus on the healthcare industry. He has advised and offered 



  
  

 

 

Institute for Policy Research and the Center for the Study of Industrial Organization at 

Northwestern. Prior to her appointment at the FTC, she served on CBO’s Panel of Health 

Advisers.    

Dafny is an empirical economist whose research focuses on competition in healthcare markets and 

the impact of public health insurance on healthcare costs and quality.  Her work has been 

published in journals such as the American Economic Review and the New England Journal of 

Medicine, and featured in The New York Times, BusinessWeek, and The Washington Post.  She is a 

graduate of Harvard College and earned her PhD in Economics from the Massachusetts Institute of 

Technology.  She teaches graduate courses in healthcare strategy and empirical methods, and 

supervises doctoral dissertations in health economics.  She has advised public and private entities 

on healthcare reform and antitrust matters related to healthcare. 

 

 

Dr. Danaher is generally interested in the effect of new digital technologies on the organization of 

industries, especially insomuch as these technologies change optimal firm strategy or government 

policy. In his current work, he examines how various government responses to file sharing and 

Internet piracy impact consumers and the media industries. His research has produced several 

findings that challenge current business models in the media industries and also contributed to 

current policy debates over copyright issues. 
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Wharton School at the University of Pennsylvania. He received his Ph.D. in Economics from 

Northwestern University in 2001. Professor Doraszelski 



  
  

 

 

numerous grants from the National Science Foundation. He was a National Fellow at the Hoover 

Institution at Stanford University from 2006 to 2007. 
 

 

Silke Forbes is an Assistant Professor of Economics at the Weatherhead School of Management at 

Case Western Reserve University.  Her research interests are in Industrial Organization, 

Organizational Economics, and Corporate Governance.  Her work has been published in journals, 

including the American Economic Review, the RAND Journal of Economics, the International 

Journal of Industrial Organization, and the Journal of Industrial Economics.   

 

Silke holds a Ph.D. from MIT and an M.A. from the University of Mannheim in Germany.  She 

has received a faculty research grant from the National Science Foundation, graduate student 

fellowships from the Alfred P. Sloan Foundation and MIT, and a fellowship from the German 

National Merit Foundation.   

 

 

Christopher Garmon is an Economist with the Federal Trade Commission where he currently 

specializes in the economic analysis of hospital mergers and biologic pharmaceuticals.  

 

 

Lisa M. George is an Associate Professor of Economics at Hunter College and the Graduate 

Center, City University of New York.   She holds BS and MEng degrees in engineering from 

Cornell University and a PhD in Applied Economics at the University of Pennsylvania.  Before 

joining Hunter she was an Assistant Professor of Economics at Michigan State University.  She is 

currently editor-in-chief of Information Economics and Policy and a member of the scientific 

committee at the Media Pluralism Project at the Florence School of Regulation. 

 

Professor George’s research focuses on the economics of media markets.  Ongoing projects study 

diversity and welfare in local television news markets, the effect of intermediaries in digital news 

markets, and the economics of campaign advertising.   

 

 



  
  

 

 

innovation. Matt holds a Ph.D. in Economics and Strategy from New York University's Stern 

School of Business. 

 

 

Paul L. E. Grieco is the Strumpf Early Career Professor in Economics at the Pennsylvania State 

University.  His work focuses on industrial organization and applied micro-econometrics.  He 

received his PhD from Northwestern University in 2010. 

 

 

Justin Ho is a senior associate in the Life Sciences practice at Charles River Associates.  He 

specializes in industrial organization and contracting with a focus on healthcare markets and the 

pharmaceutical sector.  His experience includes analysis of damages in commercial and intellectual 

property disputes.  He received his B.A. in Economics and his Ph.D. in Economics from Harvard 

University.  His papers have been published in the American Economic Review and the Journal of 

Industrial Economics. 

 

 

Professor Ginger Zhe Jin received her PhD from the University of California Los Angeles in 2000. 

Her primary fields of research are industrial organization, health economics, and the economics of 

family. Most of her research focuses on information asymmetry among economic agents and how 



  
  



  
  

 

 

Journal of Law and Economics, Journal of Law, Economics, and Organization, Journal of 

Political Economy, the RAND Journal of Economics, and several others.  She is co-editor of the 

Journal of Economics and Management Strategy (JEMS) and also served for five years as 

associate editor of the Journal of Law, Economics and Organization. She has published two books, 

The Economics of Franchising co-authored with Roger D. Blair, and an edited volume Franchise 

Contracting and Organization. 

 

 

Randall Lewis is a senior economic research scientist in the Knowledge group at Google. In this 

role, he studies advertising's impact on human behavior and seeks ways to improve the health and 

efficiency of digital markets. Prior to joining Google in May 2012, Randall worked at Yahoo! 

Research. 

 

Randall attended the Massachusetts Institute of Technology as a Presidential Fellow where he 

earned his PhD in economics with an emphasis in econometrics and industrial organization. His 

dissertation is titled "Measuring the Effects of Online Advertising on Human Behavior Using 

Natural and Field Experiments." Earlier, he attended Brigham Young University as a Hinckley 

Presidential Scholar and graduated as a valedictorian with a double major in economics and 

mathematics. 

 

 

Mike Mazzeo is an Associate Professor of Management and Strategy at the Kellogg School of 

Management at Northwestern University.  Mazzeo joined the Kellogg faculty in 1998, after 

receiving a PhD in Economics from Stanford.  His teaching responsibilities at Kellogg include the 

MBA and executive courses in Business Strategy, a comprehensive introduction to management 



  
  

 

 

Mitsukuni Nishida is an Assistant Professor of Economics at the Johns Hopkins Carey Business 

School, where he teaches classes in competitive strategy and microeconomics for managers. His 

primary research field is empirical industrial organization, covering such topics as: strategic store-

network choice of retailers; network pricing in airline markets; search costs in retail gasoline 

markets; and the plant-level and aggregate productivity. His research has been supported by the 

NET Institute. He received a B.A. in International Relations from Kyoto University and a Ph.D. in 

economics from University of Chicago. 

 

 

JooHee Oh is a Postdoctoral Associate at the MIT Center for Digital Business.  

 

 

Howard Shelanski is the Director of the Federal Trade Commission’s Bureau of Economics. 
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Robert J. Town is an Associate Professor of Health Care Management at The Wharton School and 

is the James A. Hamilton Professor of Health Economics and Associate Professor in the Division 

of Health Policy and Management at the University of Minnesota. His research focuses upon 



  
  



  
  

 

 

econometrics to analyze various issues on firm behavior and market operation. She has worked on 

topics concerning firms' strategic provision of information and the impact of public policies on 

firms' entry, exit and quality choices. Her most recent research is on entry and competition in the 

U.S. telecommunication market. Her papers have been published in journals including the 

American Economic Review, Economic Inquiry, and the International Journal of Industry 

Organization. 

 

Mo has held tenure-track positions at Iowa State University and University of Rochester. She holds 

a Ph.D. and a M.A. from UCLA and a B.A. from Peking University, China. 

 


