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Pennsylvania in 1970, and a PhD in n utritional 
biochemistry from Massachusetts Institute of 
Technology. 

Mary Engle
Ms. Engle is the associate director for Advertising 
Practices at the Federal Trade Commission (FTC). 
The FTC’s Division of Advertising Practices is 
responsible for regulating national advertising 
matters, including claims about food, OTC drugs, 
dietary supplements, alcohol, tobacco, and 
Internet services. The Division also enforces the 
Children’s Online Privacy Protection Act, a statute 
regulating the online collection of personal 
information from children. 

Ms. Engle joined the FTC as a staff attorney in 
1990 and has served as acting deputy director 
of the Bureau of Consumer Protection, assistant 
to the director of the Bureau of Consumer 
Protection, attorney advisor to a commissioner, 
and assistant director of the Divisions of 
Enforcement and Advertising Practices. Before 
joining the FTC, Ms. Engle practiced law with a 
firm in Washington, DC. Ms. Engle received her BA 
from Harvard University in 1983 and her JD from 
the University of Virginia in 1986.

Jennifer Harris
Dr. Harris is director of marketing initiatives at 
the Yale Rudd Center for Food Policy, where she 
is responsible for research to understand the 
extent and impact of youth exposure to food 
marketing. Dr. Harris has written on the pervasive 
influence of food marketing on health-related 
behaviors and beliefs. Prior to joining the Rudd 
Center, she worked for 18 years as a marketing 
executive and consultant. Dr. Harris received a BA 
from Northwestern University, an MBA from The 

Wharton School, and a PhD in social psychology 
from Yale University. 

Pauline Ippolito
Dr. Ippolito is deputy director in the Bureau of 
Economics at the Federal Trade Commission (FTC). 
She has held a variety of management and staff 
positions since joining the FTC staff. Her research 
and policy interests include the economics of 
risk and information in consumer good markets 
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advertising rights on Capitol Hill, before the 
Federal Trade Commission, and in a wide range of 
public forums. 

Mr. Jaffe earned his master’s degree in public and 
international affairs at Princeton, and a JD from 
the University of California at Berkeley.

Inas Rashad Kelly
Dr. Kelly is an assistant professor of economics 
at Queens College of the City University of New 
York (CUNY). She is also a faculty research fellow 
in health economics at the National Bureau of 
Economic Research. Previously, Dr. Kelly was an 
assistant professor of economics at the Andrew 
Young School of Policy Studies at Georgia State 
University, where she was also a Georgia Health 
Policy Center affiliate. 

Dr. Kelly’s research focuses on the economics and 
geography of obesity, physical activity, and other 
demand-driven health economics problems such 
as risky adolescent behavior and drug abuse. She 
has researched the effect of fast food advertising 
on obesity in children and adolescents. 

Dr. Kelly is a summa cum laude graduate of 
Queens College, where she earned her BA in 
economics in 2000. She received her PhD in 
economics from the Graduate Center of the City 
University of New York in 2004.

Elaine D. Kolish
Ms. Kolish, vice president and director, BBB 
Children’s Food & Beverage Advertising Initiative, 
is a nationally recognized expert on advertising 
and consumer protection issues. Ms. Kolish most 
recently was a partner at the national law firm 
Sonnenschein Nath and Rosenthal LLP, where she 
specialized in national advertising and marketing 
compliance. Prior to joining Sonnenschein, 

Ms. Kolish spent 25 years 
as an attorney at the 
Federal Trade Commission, most recently serving 
as head of the Division of Enforcement, where 
she oversaw numerous national advertising 
and regulatory matters, as well as other key 
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Jon Leibowitz
Chairman Leibowitz was designated to serve as 
Chairman of the Federal Trade Commission (FTC) 
on March 2, 2009, by President Barack H. Obama. 
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variety of ways that youth are using the Internet vfor politics and civic engagement. Dr. Montgomery
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Martin Redish
Professor Redish is the Louis and Harriet 
Ancel Professor of law and public policy at 
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Margo Wootan
Dr. Wootan is the director of nutrition policy at 
the Center for Science in the Public Interest, 
one of the country’s leading health advocacy 
organizations that specializes in food, nutrition, 
and obesity prevention. She co-founded and 
coordinates the activities of the National Alliance 
for Nutrition and Activity and is a member 
of the Steering Committee for the National 
Fruit and Vegetable Alliance. Dr. Wootan has 
coordinated and lead efforts to require trans 
fat labeling, improve school foods, reduce junk 
food marketing aimed at children, require calorie 
labeling at fast food and other chain restaurants, 
and expand the nutrition and physical activity 
program at the Centers for Disease Control. She 
has received numerous awards and is quoted 
regularly in the nation’s major media. 

Dr. Wootan received her BS in nutrition from 
Cornell University and her PhD in nutrition from 


