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agenda

Roundtables on the Future of Journalism
June 15, 2010

9:00 - 9:10 am Welcome
Jon Leibowitz

Chairman, Federal Trade Commission

J. Thomas Rosch
Commissioner, Federal Trade Commission

9:10-9:45am  Panel 1 - Proposals Made to the Commission
Regarding Copyright and Antitrust Law

Penelope Abernathy

Knight Chair in Journalism and Digital Media Economics,
University of North Carolina

A journalism professional with more than 30 years experience as a reporter, editor, and
media executive, Professor Abernathy specializes in helping the news business succeed
economically in the digital media environment.

Susan Athey
Professor of Economics, Harvard University

Winner of the John Bates Clark Medal from the American Economic Association,
Professor Athey currently serves as a consultant to Microsoft Corporation in the role of
Chief Economist, focusing on online advertising markets.

Srinandan Kasi
Vice President & General Counsel, Associated Press

Mr. Kasi is responsible for AP’s legal affairs globally, and is leading the AP’s efforts to have
a news registry serve as the framework for new digital business models. Prior to his career
as a lawyer and media executive, he was a scientist at IBM Corporation.

Note: This annotated agenda contains brief biographical highlights.
Full biographies for participants are attached.
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Joel Kramer
Editor & Chief Executive Officer, MinnPost.com

Mr. Kramer is a founder of MinnPost.com, a not-for-profit startup with the goal of
providing high-quality journalism for Minnesotans on the internet. From 1983-1998,
he was first Executive Editor, and then Publisher and President of the Miueab oli; Sy

A mae

James O’Shea
Editor & Co-founder, Chicago News Cooperative

Mr. O’Shea leads this start-up, which operates a website in Chicago and produces local
news twice a week for the Midwest edition ohe eNew ¢-vinee, He is former managing
editor of the fa i agd®s % wacand editor of the L o Argele®rinee, which he helped convert
into an interactive news organization.

Heerad Sabeti
Convening Trustee, Fourth Sector Network

Mr. Sabeti is also co-founder and CEO of TransForms, FB, a laboratory for
implementation of the “for-benefit” organizational model, which is designed to harness
entrepreneurial energy to shape a more just, equitable, and sustainable future.

Andrew Jay Schwartzman
President & Chief Executive Officer, Media Access Project

Since 1978, Mr. Schwartzman has directed MAP, a non-profit public interest
telecommunications law firm, in efforts to promote First Amendment rights and to ensure
openness and innovation on, and broad and affordable access to, broadband networks,
among other things.

10:55 -11:30am

Panel 4 — Proposals Made to the Commission
to Lower The Costs of Journalism

Alan Bjerga

President, National Press Club;
Reporter, Bloomberg News

Mr. Bjerga covers agricultural policy for Bloomberg and has won multiple awards for his
coverage of famine and U.S. food aid in Ethiopia.

Richard Gingras
Chief Executive Officer, Salon Media Group

In 1995, Mr. Gingras assembled the initial seed money for Salon, which operates Sa lo=
¢~ 0™ the blogging community OpenSalon.com, and the virtual communi e el He
has long guided the development of new products, new technologies, and new‘companies.
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Mary Glick
Associate Director, American Press Institute

Ms. Glick designs and moderates programs to help newspaper editors lead innovation
in their newsrooms, and she co-authored a 2009 white paper that provides models and
recommendations for the migration of online content from free to paid.




3:30 - 4:30 pm

4:30 - 5:30pm

Panel 6 — Roundtable Discussion of All Proposals Made to the Commission

Susan Athey

Alan Bjerga

Rick Edmonds

Jay Hamilton

Kevin Harold

Gil Klein

Alisa Miller

President & Chief Executive Officer, Public Radio International

Through her work as an innovator, leader, and spokesperson in public media, Ms. Miller helps to
transform the way journalism is created and people receive news, information, and entertainment.

John Nichols

Paul Starr

Professor of Sociology and Public Affairs & Stuart Professor of Communications and
Public Affairs, Princeton University

Professor Starr is co-founder and co-editor ofha € 446 i g« D o € 4 a magazine about politics,
policy, and ideas that is published monthly in print and online. Ffe won the 2005 Goldsmith Book
Prize for The Creation of the Media.

Barbara Wall

Panel 7 — Roundtable Discussion of All Proposals Made to the Commission

Penelope Abernathy
Charles Firestone
Joel Kramer
Jonathan Miller
Heerad Sabeti

Vivian Schiller
President & Chief Executive Officer, National Public Radio

Prior to joinin%\lPR in January 2009, Ms. Schiller served as Senior Vice President and General
Manager of Ig— 76, 0™ the largest newspaper website on the Internet.

Paul Steiger
John Sturm

Federal Trade Commission

ftc.gov



