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Good afternoon, and welcome back.  I hope you all enjoyed your lunch break, and 
I’m glad to see so many of you here this afternoon.  
 

This morning, we heard about the emerging uses of facial detection technology – 
uses that, until recently, seemed the stuff of a distant future or a galaxy far, far away.  But 
here and now, advertisers are using facial detection technology to identify the age and 
gender of a face exposed to their ad space and target their marketing to the demographics 
identified.  A 20-year-old woman might be shown an ad for perfume, a 30-year-old man, 
an ad for shaving cream.   
 

We also heard about a mobile application that checks out who’s at a bar, so users 
can scope out the scene before they even arrive: a new twist on “see and be seen.”  Back 
in the day, you did a lap around the bar before committing to the optimal bar stool– now 
you can do it from your house. 
 

These advertisements and apps rely on facial detection, not facial recognition.  
While they gather general traits, often in aggregate, they don’t identify specific 
individuals.  But, as the chairman remarked this morning, if not now, then soon, we will  
be able to put a name with a face.   
 

I’m sure many of you are familiar with the Beatles song, “I’ve Just Seen a Face.”  
It’s a classic case of love at first sight: it all happens in that first glimpse.  McCartney 
tells us nothing about the object of his affec
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the future, and what this means for the policie
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We’re also delighted to have with us representatives from a number of 

organizations in the privacy advocacy community, academics, and industry. We value all 
of your input as we strive to protect consumers navigating the marketplace.  
 

Before I conclude, I just would like to congratulate the FTC staff who worked 
tirelessly in putting this workshop together.  We are all grateful for your efforts.   
 

What better way to end then to return to Paul McCartney.  When he saw the face 
of that he thought was “just the girl for me,” he wanted “all the world to see we’ve met.”  
In 1965, he did that by writing a song.  Today, he could have just tagged a photo in 
Facebook.  And tomorrow, who knows?  I think we will all have a better idea of what the 
future holds after hearing from our panels this afternoon. 


