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STATEMENT OF
COMMISSIONER PAMELA JONES HARBOUR

Regarding Comment on Google Books Project
September 3, 2009

At the outset, I want to emphasize how fortunate the Federal Trade Commission is to have
David Vladeck at the helm of the Bureau of Consumer Protection.  Director Vladeck is an effective
champion for consumers.  Under his leadership, the Bureau of Consumer Protection is now
expanding the scope of the Commission’s privacy policy.1

This statement addresses Director Vladeck’s letter to Jane Horvath, Global Privacy Counsel,
Google Inc., dated September 2, 2009.  The letter discusses Google’s privacy policies and their
applicability to the Google Books project.2

As Google’s own letter  indicates, the ultimate scope of Google Books services is presently3

unknown.  Google cannot design or construct its product until after a federal district court approves
the underlying class action settlement.   Therefore, as Google admits, Google cannot currently4

articulate a comprehensive privacy policy for Google Books.  Amidst so much speculation, the[5] 

Bureau has been appropriately circumspect in its comments regarding the adequacy of Google’s
preliminary privacy commitments.  I expect the Commission will carefully evaluate any actual
product-specific privacy policy Google may develop for Google Books.
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