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OverviewOverview
Missions of the FTC & Recent ExamplesMissions of the FTC & Recent Examples
–– Competition (Antitrust)Competition (Antitrust)
–– Consumer ProtectionConsumer Protection
–– Public Policy/Advocacy/R&DPublic Policy/Advocacy/R&D
Role of Research in the Bureau of Role of Research in the Bureau of 
EconomicsEconomics
Opportunities for AcademicsOpportunities for Academics
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R e c e n t  A n t i t r u s t  W o r k

R e c e n t  A n t i t r u s t  W o r k

W h o l e  F o o d s / W i l d  O a t s  ( o n  A p p e a l ) W h o l e  F o o d s / W i l d  O a t s  ( o n  A p p e a l )G o o g l e / D o u b l e C l i c k  ( C l o s e d ) G o o g l e / D o u b l e C l i c k  ( C l o s e d )C e p h a l o n C e p h a l o n ( i n  L i t i g a t i o n ) ( i n  L i t i g a t i o n )



Consumer ProtectionConsumer Protection

Authority under FTC Act to protect consumers Authority under FTC Act to protect consumers 
against fraud, deception and other against fraud, deception and other ““unfair unfair 
business practicesbusiness practices””
–– TruthTruth--inin--advertising laws (e.g., claims for food, overadvertising laws (e.g., claims for food, over--

thethe--counter drugs, dietary supplements, alcohol, and counter drugs, dietary supplements, alcohol, and 
tobacco)tobacco)

–– Marketing practices (Internet, telecommunications, Marketing practices (Internet, telecommunications, 
and directand direct--mail fraud; deceptive spam; fraudulent mail fraud; deceptive spam; fraudulent 
business, violations of the Do Not Call provisions of business, violations of the Do Not Call provisions of 
the Telemarketing Sales Rule)the Telemarketing Sales Rule)





Estimated Average Amount Paid Out on Collision Estimated Average Amount Paid Out on Collision 
Claims, Relative to Highest Credit Score Claims, Relative to Highest Credit Score DecileDecile. . 

Controls: Race, Ethnicity and IncomeControls: Race, Ethnicity and Income
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Concluding RemarksConcluding Remarks
Job opportunitiesJob opportunities
–– Ph.D.Ph.D.’’s and undergraduatess and undergraduates

Visiting opportunities, sabbaticalsVisiting opportunities, sabbaticals
–– Largest concentration of Largest concentration of microeconomistsmicroeconomists on the planet, huge on the planet, huge 

stock of theoretical, empirical, and industry knowledgestock of theoretical, empirical, and industry knowledge
–– Excellent place to learn things about the real world and to get Excellent place to learn things about the real world and to get 

research ideasresearch ideas
Lecturing opportunitiesLecturing opportunities
–– Guido Guido ImbensImbens & Jeffrey Wooldridge& Jeffrey Wooldridge

First Annual FTC Microeconomics ConferenceFirst Annual FTC Microeconomics Conference
–– November 6 and 7, 2008November 6 and 7, 2008
–– Scientific Committee: Susan Scientific Committee: Susan AtheyAthey, Pat , Pat BajariBajari, John List, Carl , John List, Carl 

Shapiro, and Scott SternShapiro, and Scott Stern
Research that is useful for the policy questions we faceResearch that is useful for the policy questions we face


