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initiatives and others, the Commission works with foreign partners to ensure sound analysis, 

consistent outcomes, and convergence towards best practices to benefit American consumers and 

ensure that American businesses receive fair and equal treatment from antitrust regimes around 

the world.��

Consumer Protection Highlights 

 On the consumer protection front, the Commission continues to use aggressive law 

enforcement, innovative consumer and business education, and partnerships with other federal 

and state agencies to further the reach of our initiatives.  The FTC has continued its focus on 

protecting financially distressed consumers.  The exponential growth of the Internet, combined 

with the current economic downturn, has fueled a resurgence of what we call “last dollar frauds.”  

These are targeted at the most vulnerable consumers and include foreclosure rescue scams, sham 

debt relief services, and bogus job opportunities.  Since 2009, the FTC alone has brought 90 

cases against these predators.  Leveraging our resources, we have partnered with State Attorneys 

General and other federal and state agencies that have filed more than 400 enforcement actions. 

 Consumer privacy also remains a significant priority.  Ever-evolving technologies, such 

as mobile devices, open up the riches of the Internet but also pose new threats.  The FTC has 

responded by bringing almost 100 spam and spyware cases, more than 30 data security cases, 

and nearly 80 cases for violations of Do Not Call in the past decade.  Last December, we issued a 

preliminary staff report requesting comment on proposals to inform policymakers as they 

develop solutions, policies, and potential laws governing privacy, and to guide industry as it 

develops more robust and effective best practices and self-regulatory guidelines.50  
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