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A li s t o f t h e  C o m m i s s i o n ’ s l a w  e n f o r c e m e n t a c t i o n s a g a i n s t d e b t r e l i e f c o m p a n i e s i s2

a t t a c h e d  a s  A p p e n d i x  A.

In  a d d i t i o n  t o c o n s u m e r s w h o l o s t  m o n e y  f r o m  f r a u d u l e n t  d e b t  r e l i e f c o m p a n i e s,3

h u n d r e d s  o f  t h o u s a n d s , i f  n o t  m i l l i o n s , o f  c o n s u m e r s  h a v e  b e e n  h a r a s s e d  b y  a u t o m a t e d  r o b o c a l l s  p i t c h i n g
s e r v i c e s  i n  v i o l a t i o n  o f  t h e  D o N o t  C a l l  p r o v i s i o n s  o f  t h e  T e l e m a r k e t i n g  S a l e s  R u l e .   T h e  C o m m i s s i o n  h a s
c h a r g e d  c o m p a n i e s e n g a g i n g  i n  t h e s e r o b o c a l l s w i t h  v i o l a t i o n s o f t h e r u l e.  See, e.g., FTC v. Economic
Relief Techs., LLC, N o . 09-CV -3347 (N .D. Ga ., p r e l i m i n a r y i n j u n c t i o n  i s s u e d  D e c . 17, 2009); FTC v.
2145183 Ontario, Inc., N o . 09-CV -7423 (N .D. Il l., p r e l i m i n a r y i n j u n c t i o n  i s s u e d  D e c . 17, 2009); FTC v.
JPM Accelerated Servs. Inc., N o . 09-CV -2021 (M .D. Fla., p r e l i m i n a r y i n j u n c t i o n  i s s u e d  D ec . 31, 2009).

16 C.F.R . § 310. 1 e t  s e q .4

W i t h  r e s p e c t  t o  i t s  r e s e a r c h  a n d  p o l i c y  d e v e l o p m e n t  i n  t h i s  a r e a , i n  S e p t e m b e r  2008, t h e5

Co m m i s s i o n  h e l d  a p u b l i c w o r k s h o p  e n t i t l e d  “ C o n s u m e r P r o t e c t i o n  a n d  t h e D eb t S e t t l e m e n t I n d u s t r y , ”
w h i c h  b r o u g h t  t o g e t h e r  s t a k e h o l d e r s  t o  d i s c u s s  c o n s u m e r  p r o t e c t i o n  c o n c e r n s  a s s o c i a t e d  w i t h  d e b t
s e t t l e m e n t  s e r v i c e s.   W o r k s h o p  p a r t i c i p a n t s a l s o d e b a t e d  t h e m e r i t s o f p o s s i b l e s o l u t i o n s t o t h o s e

2

ha s b ro u g h t 2 0 la ws u i t s in  the  la s t s e v e n y e a r s  a g a i n s t sh a m no n p r o f i t c r e d i t  c o u n s e l i n g  fi r m s,

debt settlement ser vices, a nd debt neg otiators, including six in t he past y ear  alone.   These c ases2

have he lped over  475,000 consumers w ho have be en har med by  dece ptive and abusive

p r a c t i c e s.   Th e  Com mi s s i o n c o n t i n u e s to  a c t i v e l y  in v e s t i g a t e  de b t r e l i e f c o m p a n i e s a n d  wi l l3

continue ag g ressive e nforc ement in this arena .  As the Commissi on’s law e nforc ement

experience  has shown, victims of these sc hemes ofte n end up more in debt than when the y

b e g a n.   Es pe c i a l l y  in t he s e  di f f i c u l t  e c o n o m i c  ti m e s,  wh e n s o ma n y  c o n s u m e r s  a r e  st r u g g l i n g  to

keep the ir hea ds above w ater , this is unaccepta ble.

Be low, this testim ony  provides an ove rview of  the three  common ty pes of de bt relief

service s, as well as the  Commi ssion’s law enf orce ment eff orts with respec t to each.  T he

t e s t i m o n y  th e n d e s c r i b e s th e  Com mi s s i o n ’ s p r o p o s a l to  a me n d  it s  Te l e m a r k e t i n g  Sa l e s Ru l e

(“TSR”)  to streng then the ag ency ’s ability  to stop deception and a buse in the provision of debt4

relief  service s.  Finally , the testimony  addre sses the F TC’s ong oing e ffor ts to educate  consumers

a b o u t d e b t r e l i e f o p t i o n s a n d  ho w t o a vo i d s c a m s. 5



c o n c e r n s .   An  a g e n d a  a n d  t r a n s c r i p t  o f  t h e  W o r k s h o p  a r e  a v a i l a b l e  a t
w w w . f t c . g o v/ b c p/ w o r k s h o p s / d e b t s e t t l e m e n t / i n d e x . s h t m .  P u b l i c  c o m m e n t s  a s s o c i a t e d  w i t h  t h e  W o r k s h o p



T h e  C o m m i s s i o n  h a s a d d r e s s e d  s i m i l a r p r o b l e m s w i t h  r e s p e c t t o  c o m p a n i e s o f f e r i n g  t o11

r e s o l v e  c o n s u m e r s ’  m o r t g a g e  d e b t s .   T h e  C o m m i s s i o n  h a s  e n g a g e d  i n  a n a g g r e s s i v e ,  c o o r d i n a t e d





See FT



n o n p r o f i t  c r e d i t  c o u n s e l i n g  a g e n c i e s  m u s t c o m p l y  w i t h  s t a t e l a w s i n  49 s t a t e s, m o s t o f w h i c h  s p e c i f y
p a r t i c u l a r f e e l i m i t s.

See, e.g., FTC v. Debt-Set, Inc., N o . 1:07-c v -00558-R P M  (D. Co l o ., f i n a l  o r d e r  A p r . 11,21

2008); FTC v. Edge Solutions, Inc., N o . C V -07-4087 (E.D.N .Y ., f i n a l o r d e r A u g . 29, 2008); FTC v.
Connelly, N o . S A CV  06-701 DO C (R N B x ) (C.D. Cal., f i n a l o r d e r O c t. 2 , 2008); FTC v. Jubilee Fin.
Servs., Inc., N o . 02-6468 ABC (Ex ) (C.D. Cal., f i n a l o r d e r D ec . 12, 2004).

7

a g a i n s t CCA s u nd e r t h e i r  ow n s t a t u t e s a n d  ru l e s.

B. Debt Settlement Services

For -prof it debt settlement companies pur port to obtain lump sum s ettlements for

consumers w ith their unsecur ed cr editors for sig nificantly  less than the full outstanding  balanc e

of the de bts.  Unlike a traditional DMP, the g oal of a  debt settlement plan is to enable  the

consumer to r epay  only  a portion of the total owe d.  Debt settlement provide rs hea vily  marke t

throug h I nterne t, television, radio, and pr int advertising .  The a dvertisements ty pically  make

c l a i m s  a b o u t t h e  c o m p a n y ’ s  su p p o s e d a b i l i t y  to r e d u c e  c o n s u m e r s ’ d e b t s  to a  fr a c t i o n o f t he  fu l l

amount owed, a nd then enc ourag e consume rs to call a toll-fr ee numbe r for  more infor mation.  21

Du ri ng  the  c a l l s , te l e m a r k e t e r s  re p e a t a n d  e m b e l l i s h  ma n y  of  the s e  c l a i m s .

Most debt settlement companies c harg e consume rs hundre ds, or eve n thousands, of

dollars in upfront fe es, in many  case s with the entire a mount of fee s due within the first fe w

months of enrollment and be fore  any  debts are  settled.  An incre asing  number of pr oviders

s p r e a d th e i r  fe e s o v e r a  lon g e r p e r i o d  – f or  e xa m p l e , 12 to  18 mon t h s  – b ut c on s u m e r s  g e n e r a l l y

s t i l l p a y  a  su b s t a n t i a l po r t i o n  of  the  fe e s b e f o r e  a n y  of  the i r  pa y m e n t s  a r e  us e d to  pa y  do w n  th e i r

debt.  And most consumers dr op out of these pr og rams bef ore c ompletion because  they  cannot

aff ord, as many  of the plans r equire , to simul taneously  (1) pa y  the provider ’s fe es, (2)  save

m o n e y  fo r t h e  se t t l e m e n t s , a nd  (3) c on t i n u e  ma k i n g  th e i r  mo n t h l y  pa y m e n t s  to c re d i t o r s to  a vo i d





See, e.g., FTC v. Innovative Sys. Tech., Inc., N o . C V 04-0728 GAF JT L x  (C.D. Ca l.27

2005).

See, e.g., FTC v. Connelly ,



2009); FTC v. Select Pers. Mgmt., N o . 07- 0529 (N .D. Il l., f i n a l o r d e r M a y 1 5, 2009); FTC v. Debt
Solutions, Inc., N o . 06-0298 JL R  (W .D. W a s h ., f i n a l o r d e r J u n e 1 8, 2007).

See c a s e s  c i t e d  supra, n o t e  30.31

See Ap p e n d i x  A (i t e m s 2 , 3, 4, 5, 6, a n d  14).32

See FTC v. Economic Relief Techs., LLC, N o . 09-cv -3347 (N .D. Ga . 2009); FTC v.33

2145183 Ontario, Inc., N o . 09-c v -7423 (N .D. Il l . 2009); FTC v. Group One Networks, Inc., N o.
8:09-c v -352-T -26- M A P  (M .D. Fla. 2 009); FTC v. Select Pers. Mgmt., N o . 07- 0529 (N .D. Il l . 2009);
FTC v. Debt Solutions, Inc., N o . 06-0298 JL R  (W .D. W a s h . 2007).

See FTC v. Economic Relief Techs., LLC, N o . 09-CV -3347 (N .D. Ga . 2009); FTC v.34

2145183 Ontario, Inc., N o . 09-CV -7423 (N .D. Il l. 2 009); FTC v. JPM Accelerated Services Inc., N o.
09-CV -2021 (M .D. Fla. 2 009).

TSR Proposed Rule, 74 Fed . R e g . 41988 (Au g . 19, 2009). 35

10

so me  c a s e s,  the  te l e m a r k e t e r s  of  de b t n e g o t i a t i o n s e r v i c e s r e f e r t o th e m s e l v e s a s “ c a r d  se r v i c e s ”

o r  a  “ c u s t o m e r s e r v i c e  de p a r t m e n t ”  du.Dbt n.Dg.Drv r t rv i x n c.Drv r t ca

c r v

a a.D arv r t.Dtom.D.Drvo.Da.Dixr t cc a

c r v.Dc.Dix.Dg.De4000 1.0000000 TD00 TD
28.2125.5200 Tj.00 rg
BTj
-166.2600 4.4400 TD
/F16 6.0000 Tf
0.2400 Tc
-0.9000 Tw00 0.0000 cm
1.00000 0.00000 0.6Tj
14.200000 0.0000 0.0000 cm
0.00 0.028.2600 Tw
 
-1660
(.D)Tj
10.6800 0The6 9.9600 cm.D9se, N o.





T h e  l e t t e r s  a r e  p o s t e d  a t  w w w . f t c . g o v / o s /c o m m e n t s / t s r d e b t r e l i e f / i n d e x . s h t m .40

T h e  b r o c h u r e  i s  a v a i l a b l e  a t  w w w . f t c . g o v / b c p / e d u / p u b s / c o n s u m e r / c r e d i t / c r e 02.s h t m .41

Fiscal Fitness: Choosing a Credit Counselor (2005), 42 available at
w w w . f t c . g o v / b c p / e d u / p u b s/ c o n s u m e r/ c r e d i t/ c r e 26.s h t m ; For People on Debt Management Plans: A
Must-Do List (2005), available at w w w . f t c . g o v / b c p /e d u / p u b s / c o n s u m e r / c r e d i t / c r e 38.s h t m ;  Knee Deep in
Debt (2005), available at w w w . f t c . g o v / b c p / e d u / p u b s / c o n s u m e r / c r e d i t / c r e 19.s h t m .  In t h e  l a s t  y e a r  a n d  a
h a l f , t h e  F T C h a s  d i s t r i b u t e d  m o r e  t h a n  248, 000 p r i n t  v e r s i o n s  o f  t h e s e  t h r e e  p u b l i c a t i o n s  c o m b i n e d ,  a n d
c o n s u m e r s h a v e a c c e s s e d  t h e m  o n l i n e m o r e t h a n  760,000 t i m e s.

O v e r  t h e  l a s t  s i x  m o n t h s , t h e  M o n e y  M a t t e r s  w e b s i t e  h a s  r e c e i v e d  a p p r o x i m a t e l y  50,00043

h i t s  p e r  m o n t h .
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sent letters to industry  trade  associations and individual debt re lief provider s that had submitted

public comments, soliciting follow-up inf ormation in connec tion with certain issues that ar ose at

t h e  fo r u m.   Six t e e n tr a d e  a s s o c i a t i o n s  a n d  c o m p a n i e s r e s p o n d e d a n d  pr o v i d e d d a t a .  At th i s40

time, the Commi ssion staff is revie wing  the entire  rec ord in this procee ding a nd draf ting a  final

rule for  the Commiss ion’s considera tion.

V. Efforts to Educate Consumers

To complement its law enf orce ment and rule making , the Commiss ion has made

s i g n i f i c a n t e f f o r t s t o e du c a t e  c o n s u m e r s  a b o u t d e b t r e l i e f s e r v i c e s a n d  a l e r t  th e m to  po s s i b l e

d e c e p t i v e  pr a c t i c e s.   Mo s t r e c e n t l y , th e  a g e n c y  re l e a s e d a  br o c h u r e  e n t i t l e d “ S e t t l i n g  Yo u r  Cr e di t

Card De bts,” which off ers strug g ling c onsumers tips on seeking  assistance  with their debts and

spotting re d flag s for potential sca ms.   This brochure , along  with additional educa tional41

m a t e r i a l s o n d e b t r e l i e f,  is a va i l a b l e  a t a  ne w F TC w e b p a g e , w ww .f tc .g ov /Mo n e y M a t t e r s .   42 43

In a dd i t i o n , th e  Com mi s s i o n h a s c o n d u c t e d n u m e r o u s  e d u c a t i o n c a m p a i g n s  de s i g n e d to

help consumer s manag e their f inancial r esourc es, avoid de ceptive a nd unfair pr actice s, and

become  awa re of  emer g ing sc ams.  For  example, the FTC has unde rtake n a major c onsumer

e d u c a t i o n in i t i a t i v e  re l a t e d to  mor t g a g e  lo a n mo d i f i c a t i o n a n d  fo r e c l o s u r e  re s c u e  sc a m s,



N e i g h b o r W o r k s A m e r i c a , t h e  H o m e o w n e r s  P r e s e r v a t i o n  F o u n d a t i o n  (a  n o n p r o f i t44

m e m b e r  o f  t h e  H O PE  N O W  A l l i a n c e  o f  m o r t g a g e  i n d u s t r y  m e m b e r s  a n d  U . S .  D e p a r t m e n t  o f  H o u s i n g
a n d  U r b a n  D e v e l o p m e n t-c e r t i f i e d  c o u n s e l i n g  a g e n c i e s) , a n d  o t h e r g r o u p s a r e  d i s t r i b u t i n g  F T C m a t e r i a l s
d i r e c t l y  t o  h o m e o w n e r s  a t  b o r r o w e r  e v e n t s  a c r o s s  t h e  c o u n t r y , o n  t h e i r  w e b s i t e s , i n  t h e i r  s t a t e m e n t s , a n d
e v e n  o n  t h e  p h o n e .   T h e  n a t i o n ’ s  m a j o r  m o r t g a g e  s e r v i c e r s  n o w  p r o v i d e  t o c o n s u m e r s ,  w h i l e  t h e y  a r e  o n
h o l d , i n f o r m a t i o n  d e r i v e d  f r o m  F TC m a t e r i a l s  a b o u t  t h e  t e l l -t a l e  s i g n s  o f  a  m o r t g a g e  f o r e c l o s u r e  s c a m .
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including the  rele ase of  a suite of mortg ag e-r elated r esourc es for  homeowner s.   Moreove r, the44

a g e n c y  ha s f o c u s e d o u t r e a c h e f f o r t s o n a  nu m b e r o f o th e r i s s u e s f a c e d b y  pe o p l e  in e c o n o m i c

distress, including stimulus scams, re ntal scams, chur ch “oppor tunity ” sca ms, offer s for bog us

auto war ranties, a nd solicitations for phony  char ities that ex ploit the public’s conce rn for  the

welfa re of  our troops and public sa fety  personne l in a time of crisis.  

The Commission encourag es wide c irculation of a ll of its educational re source s and

makes bulk orde rs ava ilable fre e of c harg e, including  shipping .  We p ro v i d e  FTC m a te r i a l s t o

s t a t e  a t t o r n e y s g e n e r a l a n d  ot h e r l o c a l la w e n f o r c e m e n t e n t i t i e s,  c on s u m e r g r o u p s,  a nd  no n p r o f i t

o r g a n i z a t i o n s , w ho  in t ur n d i s t r i b u t e  th e m di r e c t l y  to c on s u m e r s .  In a dd i t i o n , me d i a  ou t l e t s –

online, print, and broa dcast – routinely  cite our ma terials and point to our g uidance  when

c o v e r i n g  de



APPENDIX A

FTC Law Enforcement Actions Against Debt Relief Companies

1. FTC v. Credit Restoration Brokers, LLC, No. 2:10-cv- 0030-CEH-SPC (M.D. Fla.,
complaint issued J an. 20, 2010) ( debt settlement and c redit re pair)

2. FTC v. 2145183 Ontario, Inc., No. 09-CV-7423 ( N.D. I ll., preliminary  injunction issued
Dec . 17, 2009) (de bt neg otiation)

3. FTC v. Econ. Relief Techs., LLC, No. 09-CV-3347 ( N.D. Ga ., preliminary  injunction
issued Dec . 14, 2009) (de bt neg otiation)

4. FTC v. JPM Accelerated Servs. Inc., No. 09-CV-2021, ( M.D. Fla ., preliminary  injunction
issued Dec . 31, 2009) (de bt neg otiation)

5. FTC v. MCS Programs, LLC, No. 09-CV-5380 ( W.D. W ash. pre liminary  injunction
issued J uly  13, 2009) (de bt neg otiation)

6. FTC v. Group One Networks, Inc., No. 09-CV-00352 ( M.D. Fla ., preliminary  injunction
issued Marc h 25, 2009) (de bt neg otiation)

7. FTC v. Edge Solutions, Inc., No. CV 07-4087-JG-AKT ( E.D. N.Y., f inal order  Aug . 29,
2008) (de bt s e t t l e m e n t)

8. FTC v. Debt-Set, No. 1:07-cv- 00558-RPM (D. Colo., final order A pr. 11, 2008) ( debt
s e t t l e m e n t)

9. FTC v. Select Pers. Mgmt., Inc., No. 07C 0529 (N.D. I ll., final order  May  15, 2009) (de bt
neg otiation)

10. FTC v. Express Consolidation, No. 0:06-CV-61851-WJ Z  (S.D. Fla ., final orde r May  5,
2007) (cr ed i t  co u n s el i n g)

11. FTC v. Connelly, No. SA CV 06-701 DOC (RNB x ) (C.D. Cal., fina l order O ct. 2, 2008)
(d e bt s e t t l e m e n t)

12. United States v. Credit Found. of Am., No. CV06-3654 AB C(VB Kx) (C.D. Cal., final
o rd er  Ju n e 1 6, 2006) (cr ed i t  co u n s el i n g)

13. FTC v. Integrated Credit Solutions, Inc., No. 8:06-CV-00806-SCB- TGW (M.D. Fla .,
fi n al  o rd er  Oc t . 16, 2006) (cr ed i t  co u n s el i n g)

14. FTC v. Debt Solutions, Inc., No. CV06-0298 (W.D. Wash., final orde r June 18, 2007)
(debt ne g otiation)



15. FTC v. Jubilee Fin. Servs., Inc., No. 02-6468 AB C(Ex ) (C.D. Cal., fina l order D ec. 12, 
2004) (de bt s e t t l e m e n t)

16. FTC v. Nat’l Consumer Council, Inc., No. ACV04-0474CJC  (JW JX) (C.D. Cal., f inal
o r d e r A pr . 1, 2005) (c re d i t  c o u n s e l i n g  a n d  de b t s e t t l e m e n t)

17. FTC v. Better Budget Fin. Servs., Inc., No. 04-12326 (WG4) ( D. Mass., final or der Ma r.
28, 2005) (de bt settlement) 

18. FTC v. Debt Mgmt. Found. Servs., Inc., No. 8:04-CV-1674-T -17MSS (M.D. Fla., f inal
o rd er  M ar . 30, 2005) (cr ed i t  co u n s el i n g)

19. FTC v. Innovative Sys. Tech., Inc., No. CV04-0728 (C.D. Cal., fina l order July  13, 2005)
(d e bt s e t t l e m e n t)

20. FTC v. AmeriDebt, Inc., N o.  PJM 03 -3317 (D. Md ., fi n a l or d e r M a y  17, 2006) (c re d i t
co u n s el i n g)


