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. The Truth in Fur Labeling Act

The FH'C promulg#ées and eforces rgulations pursuant to the FBroducts kbeling
Act.? The AC’s Rules and Regations under thel¥ Products BbelingAct (“Fur Rules”y
require manufacturers, importers, and sdlers of fur garmentsto atach accurate labds to their
products. Thge labés must dsclose the @mal namé,the countryof origin, information about
the treéament of the fue.g., bleadied or olored), aRegstered dentificadion Number, and othie
information that is material to purasingdecisions. The Rir Rules also set standarfor the
sizeand durability of thelabds, thelettering to be used, and theorder in which information is
presated®

When the FTC first promuéded the Br Rules in 1952, it exdsed its discretion under

the FurProducts BbelingAeT - { ssle atjt)iifedaTRASS ABOSHDSEIEH IS A200 @ DDOQ A)Dj (8)74 (R ZRU0

> 15 U.S.C. 88 68t seq. (1951).
® 16 C.FR. Pat 301, Rules and Regulations under the Fur Produds Labding Act.

* Some animal fur is illeaj to sell becase the mimal is on the endaegal specis list.

16 U.S.C. § 1538. In addition, the Dog ard Cat Protedion Act of 2000 prohibits importing,
exporting, sellingtrading advetising, transpding, ordistributing anyproducts madeith dog
or ca fur. 19 U.S.C. § 1308.

5 16 C.F.R. §§ 301.2, 301.5-6, 301.12, and 301.26.
5 16 C.F.R. §§ 301.27-30.
7 15 U.S.C. § 69(d).

8 The Commission dd not exemg the following garments, even if thevaue of thefur was less
than five dollas: anygarment that contained udeur; anygarment that was, or pyorted to be,
the whole skin of manimal with the heh eas, paws and tg and anygarment that had
markeing orlabelingthat containedrey false, deeptive, omisleadingstatements about therf
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increased the@mount of thex@mption to accounof inflation, most reaetly to $150 in 1998.
The Commission determined this ingedwould ensure thtaonly items substantiallypnade of
fur would besubject to the B Rules.*® No comment opposed tlexemption.

Historically, the FurRules served to pvide valuablenformation to help consunmer
compae furgarments. The purcase ofa furgarment can equirea substantial investment, and
the fur ofsome animals is more vahla than othes. Howeve, most consumers la¢he
expertise to independenthgsess theslative vdue of furgarments. Ther#ore, acaratelabeling
is needd to help consumers k@ informel purchaing deisions. To the extent that the value

of fur contained in grments is relatively

16 C.F.R. § 301.39; 17 Fed. R&075 (Juy 8, 1952).

° Duringthe FTC’s 1998 reviewof the Fur Rules, the & Information Council of Ameca
submitted the only comment regarding theexemgion, and proposed an increasefrom £0 to
$145 to acount for inflation.

19 63 Fel. Reg 7508, 7514 (Eb. 13, 1998).nl 2000, the FuRules werdurtheramendd
pursuant to the Dognd Cat Protection Aof 2000, 19 U.S.C. § 1308, to clarityat the
exemption does not appifythe garment contains do@r ca fur. 65 Fed.Reg82269 (De. 28,
2000).



gta

Given thesappaent chages in the markelace, ad their impact uponansumers, the
Commession plans to gdore diminating thede minimis exemgion during its currently
scheduld 2011 reviwv of the Fur Rules. Of ourse, the Commission would elinaite the
exempion through arulemaking proceeding only if therecord esteblishes that currently
exempted information is material to consusj@nd akr waghing the bensts of extending the
Fur Rules to coverwrently exempted ganents aginst anycorrespondingourden on industry

The proposeé Truth in FurLabelingAct would revise the statutorgefinition of “fur
product”in the FurProducts BbelingAct by removingthe Commis®n’s discretion to exempt
garments with a “réatively small quantityof the furor used @ir contaned thera.”** As
discussed aboysuch a pyvision appea to benefit thoseamsumers who wish to avoid fur
products, or ertan types of tir produdts, but curratly have no means to distinguish betwe

low-cost furand sythetics, or betwen types of tir trim. Howeve, a nev labelingrequire

1 H.R. 2480 § 2(ajwhich would amend 15 U.S.C. § 69(d)).
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2 In addition to agressive lav enforcement actions, the Commission also has launched
consumer @ucational ampaigns and aeatel new onsumer edwational matdals to provide
consumers wh the resoures neessay to detect a


http://www.ftc.gov/opa/2010/02/bottomdollar.shtm
http://www.ftc.gov/opa/2009/04/hud.shtm
http://www.ftc.gov/opa/2009/07/loanlies.shtm
http://www.ftc.gov/opa/2009/07/shortchange.shtm
http://www.ftc.gov/opa/2008/10/opcleansweep.shtm

consumesto dhip jewelry and other items D be mdted and sdd for its precious meal content is
not inherently deceptive or unfair. However, it can be exploited by unscrupulous marketers. In
fact, agrowing numbe of consumers have compained ébout companies thet offer these
services. The majorityof these omplaints concertelephone alls to consumers whaeon the
Nationd Do Not Call Registry, but the FTC dso is receiving compaints dout problems with
shipping ad about the amount of mgneonsumers hee received in exchang fortheir jewdry
and other items. As agenera matter, absent deception, the Commission does rot intervenein
disputes about pricéut the mannen which these das areconductd raises sigificant
consumer mtection conerns.

According to mnsume comgaints, sane online purchasea's of precious meals only
provide a quote or other indication of theamount tha they are willingto pay for consumes
precious meal items i specifically requested to do soby theconsune. In many indances,
consumers submit their items andewepayment afte the purbasingcompanyhas alrady
mdted their items into thar raw form.* In such instances, where theitem nolonger exists,
consumeas who ae na sdisfied with thesdes price pad by theonine purchases of thar
predous metals have limited rearse. Similarlybecaise it would be diffialt for the
Commession to determine thetal valueof a submitted pr@ous metal item aftat has bee
melted, the Commissn might havalifficulty provingconsumer injuryn an enbrcanent

action.

> To the extent that online mercetia do not adequdsedisclose this policyor misrepreent the
pricethat theywill pay consumers, sticpradices ae deeptive and violat&ection 5(apf FTC
Act, 15 U.S.C. § 45(a)



6 Sone consumers have compained thet items sipped to online purchasas of precious meals
have been lost in hipment, and tha the insurance routindy provided for s s






