


t o help consum ers avoi d or resol ve ident i t y theft p robl em s. In a ddi t i on to advi s i ng 
consum ers, couns el o rs enter consum er compl ai nt inform at i on into the cent ral i z ed Identi t y 
Theft Data Cleari n ghous e used to aid law en forc e m ent and prevent ident i t y theft.  

The Identi t y Theft hotl i ne has been in op erat i on si nce Novemb er 1,

http://www.consumer.gov/idtheft




About Identity Theft in California 

We are alr ead y se ei n g the frui t s of coll e ct i ng and anal yz i n g ident i t y the ft compl ai nt s in a 
singl e repos i t or y. The basi c compl ai nt data show t hat the most comm on form s of ident i t y 
theft report ed b y Califor ni a co nsum ers duri n g the first nine mont hs (16) of operat i on 
were: (17)  

• Credit Card Fraud - Approx i m at el y 50% of consu m ers report ed cr edi t card fraud -
- i.e., a credi t ca rd ac cou nt opened in thei r name o r a "takeove r" of thei r ex ist i ng 
credi t ca rd account;  

• Communications Services - Approx i m at el y 28% report ed that the ident i t y thief 
opened up telephon e, cell ul a r, or other util i t y s ervi ce in thei r name;  

• Bank Fraud - Approx i m at el y 17% report ed th at a checki n g or s avi ngs acco unt had 
been open ed in thei r nam e, and/or that fr audul ent checks had b een writ t en;  

• Fraudulent Loans - Approx i m at el y 10% report ed t hat the ident i t y thief obta i ned a 
loan, such as a car loan, in thei r name; and  

• Government Documents or Benefits - Approx i m at el y 8% of consum e rs rep ort ed 
that the ident i t y thief had obtai ned gov ernm ent do cum ent s or bene fi t s (suc



t ot al monet ar y loss of ne arl y $18 milli on.  

Consumers also report th e harm to thei r reput at i on or dail y lif e. The most comm on non -
monet ar y harm report ed b y consum ers is dama ge to thei r credi t repo rt thro ugh de ro gat or y, 
inaccur at e inform at i on. Fort y-nin e per cent of Calif orni a consum ers report ed that the y 
were h arm ed in this man ner. This ne gat i ve credi t inform at i on leads to the other probl em s 
most comm onl y report ed b y vict i m s, incl udi ng loa n deni al s, bounced ch eck s, and 
reject i on of credi t cards. Ide nti t y the ft vict i m s also report rep eat ed cont act s b y debt 
coll ect ors for th e bad deb t incurred b y the ident i t y thief. Man y consum ers re port that the y 
have to spend si gni fi cant amount s of time resol vi ng these p robl em s.



i ndus t r y and indi vi dual compani es to devel op bett er fr aud prev ent i on pract i ces and 
consum er assi s t anc e tech ni ques. To that end, the Commiss i on will convene a works hop 
for indus t r y, consum er gr oups, the publ i c, and law enforc em ent on Identi t y Theft vict i m 



10. 15 U .S.C. § 1601 et seq.  


