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Thank you, Sean, for that kind introduction. While it is always difficult to have to follow
my good friend Joaquin Almunia — mi favorito lider socialista — | hope to add something to this
morning’s program by discussing the causes and consequences of continuity in competition
enforcement at the Federal Trade Commission. My remarks will be brief so we have time for
Q&A, knowing full well that the highlight of this portion of the agenda was lunch.

We meet today at the apogee of the election year storm, and it’s a doozy. Republicans,
Democrats, Independents, and undecideds are unified in at least (and perhaps at most) one
thing — their disdain for the vitriol that spews from attack ads, super PACs, talk radio, and cable
news. Congress is wrapping up the most partisan, least productive session in my memory —and |
remember when they still had spittoons on the Senate floor, or at least before C-SPAN. In this
atmosphere, it is a challenge to talk about the achievements of a steady, bipartisan agency like
the FTC.

So let’s talk instead about space — in particular, Neil Armstrong’s space. In the month
since he passed away, so many have written so eloquently about his courage and modesty, but
long-time NASA Administrator Daniel Goldin perhaps put it most simply and best when he
stated: “He was the symbol of all that was good about America on July 20, 1969, his courageous
feat representing one of the greatest triumphs ever achieved.”

At another divided time in our history, Armstrong’s one small step reminded America of

the greatness of which our people and our government are capable. And yet, he refused to

capitalize on his fame or accept laurels for his achievement. His obituary in the Washington Post



noted: “Mr. Armstrong felt awkward taking credit for the collective success of 400,000
employees of the space agency and its Apollo contractors.”

Armstrong would have told you, had he been willing to speak publicly about his Apollo
days, that the success of his mission was the direct result of NASA’s ethos. Here was an agency
that believed government could do big, even historic things; that maintained a consistency of
vision, no matter which party was in charge; that moved forward with unwavering commitment
to consensus and to results; and that was staffed from top to bottom with the most dedicated,
disciplined, and qualified professionals.

To me, that sounds familiar. And though we have yet to shoot an antitrust lawyer into
orbit — though, believe me, Tim Muris almost did on one or two occasions — the FTC has a
record that, like the Apollo missions or the recent landing of Curiosity on Mars, reflect America
at its best and smartest. And we got to our results the same way NASA did: with consistent,
bipartisan policy, developed methodically through consensus, neither buffeted nor diverted by
prevailing political winds.

The FTC is an independent agency. We are not part of the Administration; we do not



That, combined with a professional staff widely recognized as one of the most
extraordinary in the federal government, has resulted in a competition agenda grounded in a
steady and predictable set of priorities, as well as one of the federal agencies consistently ranked
as among the best places to work in Washington. As we spend time refining our policies from
administration to administration, we get better at deciding what is important, where we need to
do more, and when competition is already working well so that there is no need for intervention.

That not only makes for good government; it is also good for business. Because we have
been consistent over administrations, companies know that the rules of the road are the same
regardless of who is in the White House: they know where we are going to go because they
know where we have been.

That background makes it easier to understand what has been for the FTC a year of
steady progress on our long-term priorities, including ensuring competition in healthcare and
high technology markets.

. Healthcare

Healthcare costs represent about 18 percent of U.S. GDP today, a figure both
unacceptable and unsustainable. Although, thankfully, the debate on the overall structure of the
healthcare market rages at a level above the Commission’s pay grade, we have for decades

worked to ensure competition — and thus secure lower costs for consumers



That sustained effort






We are delighted that the Supreme Court granted certiorari to provide clarity to the
boundaries of the state action doctrine. We believe that the Eleventh Circuit’s radical view
subverts both the clear articulation and active supervision prongs of the state action doctrine.

And we are hopeful for a good outcome for consumers and small businesses in Albany, Georgia.

As with so many of our



simultaneously endorsed our work was a gratifying validation of decision-making based on law
and not politics.
1. Technology
The Commission’s continuing work at the intersection of competition and intellectual
property law is another example of how having consistent priorities over time pays off.
Recently, we have delved deeply into the ongoing debate over the assertion of standards essential

patents









Or perhaps even the European Union.

As Neil Armstrong once said: “I guess we all like to be recognized, not for one piece of
fireworks, but for the ledger of our daily work.” Looking back at the Commission’s ledger, for
this year and for many years before that, we can conclude with confidence that we have
consistently and productively balanced our books to the benefit of consumers and markets alike —
perhaps not a giant step for mankind, but a solid demonstration of the good that government can
do when decent and smart people from both parties commit to common and practical goals.

And with that, I will open the floor to questions.
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