
appropr iate to take a  step bac k and look at how f ar w e have  to go a nd also how fa r we ’ve c ome.

The Commission’s first report deta iled marke ting pr actice s that surprised a nd disturbed many  of

us – including e x ecutives a t the companies the mselves.  That Repor t found that many  companies

i n  e a c h  o f  t h e  i n d u s t r i e s  i n t e n t i o n a l l y  t a r g e t e d  c h i l d r e n  u n d e r  1 7  w i t h  a d s  f o r  R - r a t e d  m o v i e s ,  M -

rate d g ames, a nd music labeled w ith a pare ntal advisory .  Be y ond the ag e ra ting, movie a ds

contained little information about the ty pe of c ontent g iving r ise to the rating  – whether  a film’s

rating  was due , for e x ample,  to occ asional use of  profa nity  or to persistent violent content

coupled with per vasive prof anity  and sexual content.  Althoug h theater s were  the best enf orce rs

of the thre e industries at the time, they  still  allowed ne arly  half of c hildren under  17,

unacc ompanied by  a par ent or g uardia n, to buy  tickets to R-rated movies. 

A t  t h e  C o m m i s s i o n ’ s  u r g i n g ,  t h e  g a m e  a n d  m o v i e  i n d u s t r i e s ’  s e l f - r e g u l a t o r y  s y s t e m s  h a v e  c o m e

a long  way  over the  y ear s.  Three  major studios have a g ree d not to advertisej
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  Jenna Wortham, Yet Another Vogue for the iPhone:  Video Games, N.Y. Times (June 29,1

2009), available at www.nytimes.com/2009/06/29/technology/29iphone.html.  

The game industry’s 45 percent youth audience standard for print and Internet advertising
obviously allows marketers to advertise in magazines and on websites with large youth
audiences, but it compares favorably to the other industries, which haven’t adopted such
standards.  

And the music industry, despite steps by some labels and retailers, overall has lagged far behind
in providing parents with the information they can use to determine whether a labeled CD is
appropriate for their children – or to encourage retailers to adopt and enforce age-based
restrictions on access to explicit-content music. 

Going forward, this agency will cont0.5200 0.0000 TD
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