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P Health Plan Choosers: One Indicator of
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Quality Ratings

Learn what makes one health plan stand out from another and how to get guality care and cemvice. Look for
performance ratings in the following areas o decide which health plan can best meet your necds. Eead morg

about Quality Ratinogs

*Premiums

*Qut of Pocket
Costs

fhougt Yoo | Coste | Doctocs | QuAaling Batjops o

-.[.*Physician

I Selection

ool Tives Adod faoih alan caalih e radinos. aee Fae GAC) siane To o, pbrdodioed oo cndth s vodiine defe i AR O oo L

Hewitt Indicators

Customer Seruu:e

S i e i e Highest Rating

HC G

Sy=tems for
Quality Care and

- Loveest Rating

.*Plan level quality
indicators

Team Member

Satisfaction

Rating Health Plan
: T .

1ePlan Features
and Services

e e Ik e e e e e

PaciiCare Swi
Value Hetwork

zto Mo guality rating for most non-
okt HD plans A Ak
Caontinue Rating Flans or Finish

i Kaiser - Northern

S He

W'F Giefinihy Health
PlamiGoli:

Too few member:
[4=T4

£ Format for Printing

002-2002 Pacific Business Group on Health.

Terms of lse Privacy Policy

© Pacific Business Group on Health, 2008

Copyright 2




P2 Measuring Provider Quality and Cost-

——Ltliciency to Improve valde = =

Adapted from Regence Blue Shield
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m Purchasers’ Expectations for Health
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Adapted from Mercer HR Con
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Over half the consumers want information on best

~  MDs/hospitals, but believe plans are not ﬁrovidinﬁ

Types of Information Health Plans (Provide):
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mWhat’s the data say...
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m 16 million using health care quality information

o it M

Saw Iinformation on Used the information In
guality among... making a decision...

% and Number
of all Americans

Health Plans 299, 12% 26 Million
Hospitals 24% 10% 22 Million
Physicians 12% 7% 16 Million

Source: Kaiser Family Foundation et al., National Survey on Consumers’ Experiences, 2006
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P To Learn More and Additional

A~ www.pbgh.org — an overview of PBGH
programs and initiatives

A www.healthcaredisclosure.org — Consumer
Purchaser Disclosure Project, good source

for background and resources on the value
agenda

A www.kff.org — Kaiser Family Foundation,
good source of data on national policy;
health care cost and trends
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http://www.kff.org/

	Slide Number 1
	Slide Number 2
	Slide Number 3
	Health Plan Choosers:  One Indicator of the Potential for Engaging Consumers
	Measuring Provider Quality and Cost-Efficiency to Improve Value
	Purchasers’ Expectations for Health Management and Care Coordination
	Over half the consumers want information on best MDs/hospitals, but believe plans are not providing it to them.
	What’s the data say…
	16 million using health care quality information for physician choice:  “Very Low” or “Very High”?
	To Learn More and Additional Resources

