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interest served by continuing with the case now that all of the relief sought in the proceeding had

been obtained through the recent settlement between the Attorneys General of 46 States and the

major cigarette manufacturers (including Reynolds) and the planned modification by the

Department of Health and Human Services ("HHS") of a major national survey on drug, alcohol

and tobacco use.  On January 26, 1999, the Commission issued an Order dismissing the

complaint. 

In March 1999, the Commission accepted a settlement agreement with Reynolds that

resolved charges that ads for Winston "no additives" cigarettes implied, without a reasonable

basis, that Winston cigarettes are less hazardous than otherwise comparable cigarettes because

they do not contain additives.  The proposed settlement would require Reynolds to include the

disclosure "No additives in our tobacco does NOT mean a safer cigarette" in all advertising for

Winston no-additive cigarettes for a period of one year; thereafter, the disclosure must be

included in advertising for any other tobacco product represented as having no additives. 

Reynolds need not include the disclosure, however, if it has scientific evidence demonstrating that

its "no additives" cigarette poses materially lower health risks than other cigarettes.

III. RECOMMENDATION REGARDING THE FTC CIGARETTE TEST METHOD

Cigarette smoke is a highly complex mixture of gases and particulate matter, containing

thousands of chemical compounds.  Despite the complex and hazardous nature of cigarette

smoke, the only information that is currently widely available to smokers concerning smoke

constituents is the tar, nicotine, and carbon monoxide ratings produced by voluntary industry

testing, using an FTC approved testing protocol.  Since 1967, the five largest cigarette



     3 When the test method was adopted, the public health community believed that "[t]he
preponderance of scientific evidence strongly suggests that the lower the tar and nicotine content
of cigarette smoke, the less harmful would be the effect."  U.S. Dep't of Health and Human
Services, The Health Consequences of Smoking: The Changing Cigarette 1 (1981) (quoting 1966
Public Health Service statement).
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manufacturers have used this voluntary testing protocol to produce ratings for their cigarettes.

A. Limitations of the Current System

Cigarette ratings for tar, nicotine and carbon monoxide are currently determined by

machine testing conducted in accordance with a methodology adopted by the Commission in

1967.  The tar and nicotine testing program was intended to provide smokers seeking to switch to

lower tar cigarettes with a single, standardized measurement with which to choose among the

then-existing brands.3

The five largest domestic cigarette manufacturers voluntarily include tar and nicotine

ratings in their advertising.  Less than 6% of cigarette packs sold in 1997 disclosed those ratings,

however, and the major manufacturers do not disclose carbon monoxide yields either in

advertising or on labeling.  Smaller domestic manufacturers and cigarette importers are under no

obligation either to test their cigarettes for tar, nicotine and carbon monoxide yields or to disclose

those yields to their customers.

Over the past 30 years that the current system has been in place, there have been dramatic

decreases in the machine-measured tar and nicotine yields of cigarettes.  Since 1968, the average

sales-weighted machine-measured tar yield has fallen from 21.6 mg. to 12.0 mg.  Today, 70% of

all cigarettes sold have machine-measured tar yields of 15 mg. or less.

Despite these substantial decreases in machine-measured yields, the Commission has been
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evaluating medical or other scientific issues, the Commission often relies on other government

agencies and outside experts with more knowledge in the relevant areas.  Therefore, the

Commission recommends that Congress consider giving authority over cigarette testing to one of

the Federal government's science-based, public health agencies.  Furthermore, because the

limitations of the current system have such substantial implications for public health, the

Commission believes it is essential that procedures for implementing the HHS recommendations

be established to facilitate swift and broad implementation by the appropriate Federal agency.

IV. DISCUSSION OF CIGARETTE ADVERTISING AND PROMOTIONAL
EXPENDITURES AND SALES DATA

Table 1 displays annual cigarette sales by manufacturers to wholesalers and retailers.   In

1997, the major domestic cigarette manufacturers sold 478.6 billion cigarettes domestically, which

is 5.5 billion less cigarettes than they sold in 1996.  This 1.1 percent decrease from the 1996 level

contrasts with a 0.4 percent increase in sales from 1995 to 1996.

Because volatility in the data on cigarette sales by manufacturers that are reported in Table

1 can reflect changes in inventory holdings by cigarette wholesalers and retailers, the Commission

has recently been including in its report to Congress information from the cigarette consumption

series produced by the U.S. Department of Agriculture (USDA), which is based on an estimate of

the number of cigarettes actually sold to consumers.  USDA's cigarette consumption estimates for

the years 1963 through 1997, which are also included in Table 1, show a decline from 487 billion

cigarettes in 1996 to 480 billion in 1997.

Table 2 shows U.S. adult per capita cigarette sales per year, and is generated by dividing

manufacturers' sales to wholesalers and retailers by the U.S. adult population.  Based on the data


