


6 See Report at 8.

7 See Report at 9-10.

8 “Whether the USPS enjoys a net economic advantage or disadvantage by virtue of
its unique status ultimately is irrelevant to the issue of efficient allocation of the resources in the
economy as a whole.”  Report at 70-71.
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We join in the Commission’s finding that the USPS, because it is an agency of the

government of the United States, “enjoys” a  net competitive disadvantage versus other firms selling

competitive products.6  The differential application of various federal and state laws to the USPS’s

sale of competitive products provides more burdens than benefits for the Postal Service. 

Having answered the question posed to the Commission by the Congress, we would have

ended the Report by observing that the USPS could only be placed on a level competitive playing

field (1) if the Congress reduced the burdens imposed only on the USPS in the sale of competitive

products, and (2) if the Postal Regulatory Commission required the USPS’s pricing of competitive

products to reflect the value of the benefits it receives from differential application of the laws to

it, it, 




