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Summary of Findings from the 2005 Fraud Survey

In 2003, the Federal Trade Commission commissioned a study of consumer experiences 
involving fraud.  The results of that survey are discussed in Consumer Fraud in the 
United States: An FTC Survey, which was published in August 2004.  This report 
discusses the results of a second survey of consumer fraud conducted between November 
16 and December 20, 2005.  The survey was conducted by Synovate, a survey research 
¿UP��DQG�LQYROYHG�LQWHUYLHZV�E\�WHOHSKRQH�ZLWK�������DGXOWV���,QWHUYLHZV�ZHUH�FRQGXFWHG�
in both English and Spanish and oversampling was done to increase the number of 
interviews with members of several minority groups – Hispanics, African Americans, 
American Indians and Alaska Natives, and Asians.

An estimated 13.5 percent of U.S. adults – 30.2 million consumers – were victims of one 
or more of the frauds covered in the 2005 fraud survey during the year before the survey 
was conducted (Table 2).  There were an estimated 48.7 million incidents of these frauds 
during this one year period (Table 3).

What are the Top Problems Identified by the Survey?

Of the 30.2 million victims, an estimated 21.0 million experienced one or more of the 14 
VSHFL¿F�IUDXGV�FRYHUHG�E\�WKH�VXUYH\��ZKLOH������PLOOLRQ�H[SHULHQFHG�RQH�RU�ERWK�RI�WKH�
two more general frauds covered by the survey – paying for a product or service that was 
never received or being billed for a product or service (other than those covered by the 
VSHFL¿F�IUDXGV��WKH�FRQVXPHU�KDG�QRW�DJUHHG�WR�SXUFKDVH���7DEOH�������2I�WKH������PLOOLRQ�
LQFLGHQWV�RI�IUDXG�������PLOOLRQ�LQYROYHG�WKH�VSHFL¿F�IUDXGV�DQG������PLOOLRQ�LQYROYHG�WKH�
more general frauds (Table 3).

Fraudulent Weight-Loss Products

More consumers were victims of fraudulent weight-loss products than of any of the other 
VSHFL¿F�IUDXGV�FRYHUHG�E\�WKH�VXUYH\���)RU�SXUSRVHV�RI�WKLV�UHSRUW��IUDXGXOHQW�ZHLJKW�
loss products are considered to be products, such as nonprescription drugs, dietary 
supplements, skin patches, creams, wraps, or earrings, where the seller promised that 
by using the product losing a substantial amount of weight would be easy or could be 
achieved without diet and/or exercise and where consumers who purchased the product 
lost, at most, only a little of the weight that they had expected to lose.  An estimated 2.1 
percent of consumers – 4.8 million U.S. adults – purchased and used such fraudulent 
weight-loss products during the one year period preceding the survey (Table 2 and Figure 
1).  There were an estimated 8.3 million total purchases of such weight-loss products 
during this year (Table 3 and Figure 2).� 

Fraudulent Foreign Lotteries and Buyers’ Club Memberships

7ZR�VSHFL¿F�IUDXGV�WLHG�IRU�VHFRQG�SODFH�LQ�WHUPV�RI�WKH�QXPEHU�RI�YLFWLPV���7KH�¿UVW�
involves consumers being told they had won a foreign lottery that they had not entered.  

�.  The estimated number of incidents of a particular fraud is likely to exceed the estimated number of victims 
because some victims were victimized more than once during the year.

x

x

x

x

x

http://www.ftc.gov/reports/consumerfraud/040805confraudrpt.pdf
http://www.ftc.gov/reports/consumerfraud/040805confraudrpt.pdf
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Victims of this fraud either supplied personal information, such as their bank account 
information, or made a payment as a condition of receiving their alleged winnings.  The 
second fraud involves consumers being billed for a buyers’ club membership that they 
had not agreed to purchase.  Both of these frauds were experienced by an estimated 
1.5 percent of consumers – 3.2 million people (Table 2 and Figure 1).  There were an 
estimated 4.1 million incidents of consumers being billed without authorization for a 
membership in a buyers’ club, and 3.5 million incidents of consumers being victimized 
by fraudulent foreign lotteries (Table 3 and Figure 2).

Fraudulent Prize Promotions

7KH�VSHFL¿F�SUREOHP�WKDW�UDQNHG�IRXUWK�LQ�WHUPV�RI�WKH�QXPEHU�RI�YLFWLPV�ZDV�SXUFKDVLQJ�
something, making a payment, or attending a sales presentation in order to receive a 
SURPLVHG�SUL]H�DQG�WKHQ�¿QGLQJ�WKDW�WKH�SUL]H�HLWKHU�ZDV�QRW�GHOLYHUHG�RU�ZDV�QRW�ZKDW�
the consumer expected.  This problem was experienced by an estimated 1.2 percent of 
U.S. adults – 2.7 million individuals in this one year period (Table 2 and Figure 1).  There 
were an estimated 2.7 million incidents of this fraud (Table 3 and Figure 2).

Fraudulent Work-at-Home Programs

The purchase of work-at-home programs where the purchaser earned less than half of 
WKH�LQFRPH�WKH�VHOOHU�KDG�SURPLVHG�UDQNHG�¿IWK�DPRQJ�WKH�VSHFL¿F�SUREOHPV�FRYHUHG�E\�
the survey.  An estimated 1.1 percent of consumers – 2.4 million individuals – fell victim 
to this fraud (Table 2 and Figure 1).  Victims often purchased more than one fraudulent 
work-at-home program.  There were an estimated 3.8 million incidents of this problem 
during the one year period (Table 3 and Figure 2).

Who Is Most Likely to be a Victim?  

Hispanics and African Americans Experience More Fraud

+LVSDQLFV�DQG�$IULFDQ�$PHULFDQV�ZHUH�VLJQL¿FDQWO\�PRUH�OLNHO\�WR�H[SHULHQFH�RQH�RU�
more of the frauds covered by the survey than non-Hispanic whites.  However, the 
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and 44.  For those who were 75 and over, the likelihood of having experienced any of the 
frauds was 64 percent lower than for those between 35 and 44.

The rate at which consumers 65 years of age or older experienced each of the frauds 
included in the survey was lower than that experienced by younger consumers (Figure 8 
and Table 8). 

Prize promotion fraud and unauthorized buyers’ club billing were the frauds seniors 
UHSRUWHG�H[SHULHQFLQJ�WKH�PRVW�IUHTXHQWO\���+RZHYHU��RQO\�����SHUFHQW�RI�VHQLRUV�UHSRUWHG�
experiencing each of these frauds, while the rate of victimization for those between 18 
and 64 was 1.3 percent for fraudulent prize promotions and 1.6 percent for unauthorized 



Summary of Findings

S-5

The median amount victims reported paying in connection with an incident of fraud was 
$60 (Table 11).  (The median value is the value where 50 percent of incidents involved 
payments of more than this amount and 50 percent involved smaller payments.)  Work-at-
home frauds appear to have cost the victims the most with a median payment of $200 per 
incident.  For all of the other frauds in the survey, the median amount paid per incident 
was between $50 and $80.

Credit cards were the most commonly used method of payment for fraudulent 
transactions, accounting for 37 percent of all such transactions (Table 12).  Cash and 
checks were used in 14 percent and 13 percent of fraudulent transactions, respectively, 
while debit cards were used in 10 percent of cases.

Comparability With 2003 Survey Results

7KH�¿JXUHV�IURP�WKH������VXUYH\�DUH�QRW�GLUHFWO\�FRPSDUDEOH�WR�WKRVH�LQ�WKH������VXUYH\���
There are at least two reasons for this.  

First, the 2005 survey included several types of frauds that were not included in the 
earlier survey.  These included the purchase of fraudulent weight-loss products and 
IUDXGXOHQW�ZRUN�DW�KRPH�SURJUDPV�±�WZR�RI�WKH�PRUH�IUHTXHQWO\�FLWHG�VSHFL¿F�IUDXGV�
in the 2005 survey.  

6HFRQG��IRU�VHYHUDO�RI�WKH�VSHFL¿F�IUDXGV�LQFOXGHG�LQ�ERWK�VXUYH\V��WKH�TXHVWLRQV�
were reformulated in 2005 to more clearly determine the scope of the particular 
problems. 

Table 13 shows the percentage of people estimated to have been victims of the 12 types 
RI�IUDXG�±����VSHFL¿F�DQG���JHQHUDO�±�WKDW�ZHUH�LQFOXGHG�LQ�ERWK�VXUYH\V���

For most of the frauds covered by both surveys, the percentage of consumers who 
were victims changed little between the two surveys, once one attempts to control for 
the effect of the differences in the two surveys. 

Only in the case of one of the more general frauds – paying for a product or service 
but not receiving it – is there a substantial change in the estimated percentage 
of people who are victims of the fraud.  An estimated 3.1 percent of consumers 
experienced this problem in 2005, up from 1.4 percent in 2003.

x

x

x

•

•

x

•

•
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1.	 Introduction

In 2003, the Federal Trade Commission commissioned a survey of consumer 
experiences involving fraud to learn more about the types and extent of fraud perpetrated 
on U.S. consumers.  The results of that survey are discussed in Consumer Fraud in the 
United States: An FTC Survey, which was published in August of 2004 (“FTC 2004”).�  
In late 2005, the Commission conducted a second survey of consumer fraud.  This report 
details the results of the 2005 survey.  The survey and this report will help the FTC better 
serve fraud victims through targeted law enforcement and education.

%HWZHHQ�1RYHPEHU����DQG�'HFHPEHU�����������6\QRYDWH��D�VXUYH\�UHVHDUFK�¿UP��

http://www.ftc.gov/reports/consumerfraud/040805confraudrpt.pdf
http://www.ftc.gov/reports/consumerfraud/040805confraudrpt.pdf
http://www.ftc.gov/reports/consumerfraud/040805confraudrpt.pdf


Consumer Fraud in the United States

�



Types of Fraud Investigated and Differences with the 2003 Survey

�

2.	 Types of Fraud Investigated and Differences with the 2003 
Survey

As did the 2003 survey, the 2005 survey did not simply ask participants whether they 
KDG�H[SHULHQFHG�IUDXG�LQ�WKH�ODVW�\HDU���5DWKHU��SDUWLFLSDQWV�ZHUH�DVNHG�DERXW�VSHFL¿F�
experiences they may have had during the preceding one year period which, in the 
Commission’s experience, indicate that a person was a victim of a fraudulent transaction.  

7KH������VXUYH\�DVNHG�DERXW����GLIIHUHQW�W\SHV�RI�IUDXG�±�WHQ�VSHFL¿F�DQG�WZR�PRUH�
general.� 
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Table 1:	 Types of Fraud Included in the 2005 FTC Fraud Survey

Fraud Description
Was This Fraud 
Included in the 
2003 Survey?

Specific Types of Fraud Included in the Survey

Weight-Loss Products

Purchased weight-loss products that were promoted as making it 
easy to lose weight or allowing one to lose weight without diet or 
exercise and only lost a little of the weight anticipated or lost no 
weight.

No

Prize Promotions
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Those who made their payments after receipt of the credit card or loan are not 
victims of advance fee loan scams.  Similarly, those who made the payment in connection 
with a mortgage loan are not considered to be victims.  Therefore, these results suggest 
WKDW�WKH�DGGHG�TXHVWLRQV�PD\�KDYH�VXFFHHGHG�LQ�¿OWHULQJ�RXW�VRPH�SHRSOH�ZKR�ZHUH�QRW�
victims of the advance fee loan frauds being considered.

Fraudulent Credit Card Insurance

$V�LQ�WKH������VXUYH\��TXHVWLRQV�ZHUH�LQFOXGHG�WR�OHDUQ�DERXW�WKH�H[WHQW�RI�
fraudulent offers of credit card insurance promoted as protecting consumers against the 
misuse of their credit cards in the event a card is lost or stolen.  While Federal law limits 
consumers’ liability for such misuse to $50 and credit card issuers often promise zero 

http://www.ftc.gov/bcp/conline/pubs/alerts/lossalrt.pdf
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number.  The seller claims that by using the new identity on credit applications, the 
consumer can hide derogatory credit report information from potential lenders. 

,Q�VHHNLQJ�WR�OHDUQ�DERXW�WKH�¿UVW�W\SH�RI�IUDXGXOHQW�FUHGLW�UHSDLU�RIIHUV��WKH������
VXUYH\�DVNHG��LQ�D�VLQJOH�TXHVWLRQ��ZKHWKHU�WKH�SHUVRQ�KDG�SDLG�PRQH\�³WR�DQ\RQH�ZKR�
promised or guaranteed to remove negative, but true, information from your credit 
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whether they (i) made roughly as much or more money than they had been led to expect, 



Types of Fraud Investigated and Differences with the 2003 Survey

13

membership.19��&RQVHTXHQWO\��FRQVXPHUV�DUH�FKDUJHG�IRU�WKH�PHPEHUVKLS�ZLWKRXW�WKHLU�
authorization.20  

,Q�IUDXGXOHQW�JRYHUQPHQW�MRE�RIIHUV��WKH�VHOOHU�JXDUDQWHHV�RU�UHSUHVHQWV�WKDW�LW�LV�
KLJKO\�OLNHO\�WKDW�FRQVXPHUV�ZLOO�REWDLQ�D�JRYHUQPHQW�MRE���2IWHQ��WKHVH�RIIHUV�SURPLVH�
MREV�ZLWK�WKH�SRVWDO�VHUYLFH���7KH�DGV�RIWHQ�ORRN�OLNH�³+HOS�:DQWHG´�DGV��EXW�LQ�IDFW�WKH\�
DUH�QRW�SODFHG�E\�WKH�JRYHUQPHQW�RU�DQ\RQH�ZKR�FDQ�SURYLGH�WKH�SURPLVHG�MREV���5DWKHU��
they typically are offers to sell a course or study guide that supposedly will improve the 
FRQVXPHU¶V�VFRUH�RQ�D�WHVW�WKDW�LV�DOOHJHGO\�UHTXLUHG�WR�REWDLQ�WKH�SURPLVHG�MRE���,W�LV�QRW�
clear that the materials offered can actually improve consumers’ scores, and in any event, 
WKH�DGV�IUHTXHQWO\�DUH�UXQ�LQ�DUHDV�ZKHUH�WKH�WHVW�ZLOO�QRW�HYHQ�EH�RIIHUHG��EHFDXVH�WKHUH�
DUH�QR�MRE�YDFDQFLHV�WR�EH�¿OOHG�

Finally, both surveys asked about problems with unauthorized billing for information 
services, such as adult entertainment, gambling, or psychic services.  These services 
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Table 2:	 Estimated Number of Adults Who Were Victims of Fraud, Year Prior to the Survey

Type of Fraud
Number 

of Victims 
(millions)

Victims as 
Percent of Adult 

Americans

Any Fraud Covered by the Survey 30.2
(27.3 - 33.0)

13.5%
(12.3% - 14.8%)

Specific Types of Fraud Included in the Survey 21.0
(18.6 - 23.3)

 9.4%
(8.3% - 10.5%)

Weight-Loss Productsa 4.8
(3.4 - 6.1)

2.1%
(1.5% - 2.7%)

Foreign Lotteriesb 3.2
(2.6 - 3.9)

1.5%
(1.2% - 1.8%)

Unauthorized Billing – Buyers’ Clubs 3.2
(2.3 - 4.2)

1.5%
(1.0% - 1.9%)

Prize Promotionsc 2.7
(1.8 - 3.5)

1.2%
(0.8% - 1.6%)

Work-at-Home Programsd 2.4
(1.5 - 3.4)

1.1%
(0.7% - 1.5%)

Credit Card Insurance 2.1
(1.3 - 2.9)

0.9%
(0.6% - 1.3%)

Unauthorized Billing – Internet Services 1.8
(1.2 - 2.4)

0.8%
(0.5% - 1.1%)

Advance Fee Loanse 1.7
(1.0 - 2.4)

0.8%
(0.4% - 1.1%)

Credit Repair 1.2
(0.5 - 1.9)

0.5%
(0.2% - 0.8%)

Business Opportunitiesf 0.8
(0.3 - 1.3)

0.4%
(0.2% - 0.6%)

Pyramid Schemesg m
(0.8)Tj
ET
EMC 
/Span <</MCID 13>BDC 
BT()Tj
ET
EMC 
/Span <</MCID 1137 >1j
E32 31.9 532/MCID 1161 >>BDC 
BT
/TT3 1 Tt159(0.4% - 1.1%))Tj
ET
EMC 
/Spane32 312.2(m
(0.8)Tj
ET
EMC 
/Span <</MCID 134  <</MCID 13>BDC 1BT
/TT3 1 Tf
9 0 0 9 472.4902 301.488360488 309.8853 Tm
(f)Tj
ET
EMC 
/Span49.Tm
147 >>DebDC onsolidationTf
9 0 0 9 472.4902 301.4883644 312.2882 Tm
(0.8)Tj
ET
EMC 
/Span <</CID/MC 25BDC40147 >>hTf
9 0 0 9 472.4902 301.488363 Tm
((0.3 - 1.3))Tj
ET
EMC 
/Span <</7 >5m
147 >>BDCTf
9 0 0 9 472.4902 301.488362 312.2882 Tm
(0.4%)Tj
ET
EMC MC 
/Span 43
/TT147 >>BDC 1BT()T01 Tf
9 0 0 9 472.4902 301.488365 Tm
(Credit Repair)Tj
ET
EMC 
BT
/TT3 17 >5m
147 >>BD21.1%))Tj
ET
EMC 
/Spane32 3175 Tm
((1.2 - 2.4))Tj
ET
EMC 
CID 134  43
/TT147 >>BDC 0BT
/TT4 1 Tf
9 0 0 9 472.4902 301.48837.5239 281.013 Tm
(g)Tj
ET
EMC 
/Span2BD271152 >[(Gov9 9ment Job Of)18(fers)]TJ9 0 0 9 472.4902 301.488372 341.1605 Tm
(0.5%)Tj
ET
EMC 
/Span <</25.671152 >% - Tf
9 0 0 9 472.4902 301.48837
E32 31.9 532/MCID 1161 >>BDC MC 
/Span 14.871152 >%BDC 1BT(0.71 Tf
9 0 0 9 472.4902 301.48837.2(m
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ET
EMC 
/Span <</MBT
/TT3 125.671152 >% -21.1%))Tj
ET
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/Spane32 3170488 309.8853 Tm
(f)Tj
ET
EMC 
CID 134  14.871152 >%BDC 0BT
/TT3 1 Tf
9 0 0 9 472.4902 416.9772744 312.2882 Tm
(0.8)Tj
ET
EMC 
/Spa19)Tj993ID 1137 >>BDC 
BT
/TT3 1 Tf
9 0 0formation5 393.505 Tm
(Unauthorized Billing » Tm
((0.3 - 1.3))Tj
ET
EMC 
/Span <<196.7993ID 11C 0 Tm
(Unauthorized Billing º 312.2882 Tm
(0.4%)Tj
ET
EMC MC 
/Span185.9993ID 11BDC 0T
/TT01 Tf
9 0 0 9 472.4902 301.488375 Tm
(Credit Repair)Tj
ET
EMC 
BT
/TT3 196.7993ID 11C 01.1%))Tj
ET
EMC 
/Spane32 3185 Tm
((1.2 - 2.4))Tj
ET
EMC 
CID 134 185.9993ID 11BDC 0BT
/TT0 1 Tf
9 0 0 9 472.4902 416.97728.5239 281.013 T24))Tj
ET
EMC 73 .74CID752 >[(More General T)74(ypes of Fraud0 0cludBT
in the Survey)]TJ9 0 0 9 472.4902 301.4883825239 281.013 T24)



http://www.census.gov/popest/national/asrh/NC-EST2005-sa.html




http://www.census.gov/popest/national/asrh/NC-EST2005-sa.html


Consumer Fraud in the United States

20

Of those who purchased and used these weight-loss products, 6 percent said that they 
had lost as much or more weight than they had expected to lose, while 10 percent 
said that they lost about half of the weight they expected to lose.  Another 28 percent 
said that they only lost a little weight, and 34 percent said that they did not lose any 
weight or gained weight.  Twenty percent said that they had not used the product.  
In order to provide a conservative estimate of the extent of this problem, only those 
who lost only a little weight or who lost no weight are considered to be victims for 
this study.

Foreign Lottery Frauds





Consumer Fraud in the United States

22

were an estimated 4.1 million incidents of this fraud during the one year period (Table 3 
and Figure 2).27  

Fraudulent Prize Promotions

7KH�IRXUWK�PRVW�FRPPRQO\�UHSRUWHG�RI�WKH�VSHFL¿F�IUDXGV�ZDV�IUDXGXOHQW�SUL]H�
promotions.  An estimated 1.2 percent of U.S. adults – 2.7 million individuals – were 
victims of this fraud during the year before the survey (Table 2 and Figure 1).  There were 
an estimated 2.7 million incidents of prize promotion fraud (Table 3 and Figure 2).

Almost 60 percent of the victims of prize promotion frauds reported that they had 
DWWHQGHG�D�VDOHV�SUHVHQWDWLRQ��ZKLOH����SHUFHQW�UHSRUWHG�WKDW�WKH\�KDG�EHHQ�UHTXLUHG�
WR�PDNH�D�SD\PHQW���-XVW�RYHU����SHUFHQW�UHSRUWHG�WKDW�WKH\�ZHUH�UHTXLUHG�WR�
purchase goods or services.28

Fraudulent Work-at-Home Programs

The purchase of work-at-home programs where the consumer failed to earn at least 
RQH�KDOI�RI�WKH�DPRXQW�WKDW�WKH\�KDG�EHHQ�WROG�WKH\�ZRXOG�HDUQ�UDQNHG�¿IWK�DPRQJ�WKH�
VSHFL¿F�SUREOHPV�FRYHUHG�E\�WKH�VXUYH\�LQ�WHUPV�RI�WKH�QXPEHU�RI�YLFWLPV�DQG�WKLUG�LQ�
terms of estimated number of incidents.  An estimated 1.1 percent of consumers – 2.4 
million individuals – experienced this fraud (Table 2 and Figure 1), and there were an 
estimated 3.8 million incidents during the one year period (Table 3 and Figure 2).29

Approximately 10 percent of those who purchased work-at-home programs where 
the seller made an earnings claim said that they made roughly as much or more than 
had been promised, while 15 percent said that they had made at least half as much as 
promised.  An additional 30 percent of purchasers said that the seller had not made 
any earnings representations.  These three groups were not counted as being victims 
of work-at-home program frauds. 

 Just over 15 percent said that they had made less than half what had been promised 
and slightly over 25 percent said that they had earned no money.  More than 30 
percent said that they had not worked at the program.  Those in these three groups 
are considered to be victims of this fraud. 

�����8QDXWKRUL]HG�ELOOLQJ�IRU�PHPEHUVKLS�LQ�D�EX\HUV¶�FOXE�LV�RQH�RI�D�QXPEHU�RI�VSHFL¿F�IUDXGV�LQFOXGHG�LQ�WKH�
survey that involved being billed for a product or service that the consumer had not agreed to purchase or being billed 
an amount that was substantially more than one had agreed to pay.  These frauds were also included in the 2003 survey 
and represent areas where the Commission has seen problems with unauthorized billing over a number of  years.  (For a 
more complete discussion of these frauds, see FTC 2004, pp. 10-13.)  In both surveys, when participants indicated that 
they had experienced an unauthorized billing, they were asked whether they had sought and received a refund (2005 
Survey Questions 26 and 27).  Those who indicated that they had obtained a refund are not considered to be a victim.  
(For a discussion of how those who had not sought a refund are treated, see FTC 2004, p. 12.)

28.  If those who attended sales presentations are excluded, there were an estimated 1.1 million victims of prize 
promotion fraud.

29.  Those who purchased a work-at-home program and then did not work at the program are included among 
WKH�IUDXG�YLFWLPV�LQ�WKHVH�¿JXUHV���,Q�WKH�)7&¶V�HQIRUFHPHQW�H[SHULHQFH��VRPH�YLFWLPV�RI�IUDXGXOHQW�ZRUN�DW�KRPH�
programs realize that the program will not work as soon as they receive the program materials.  As a result, they do not 
try to use the program.  If people who did not work at the program are not counted as victims, there were 1.8 million 
victims of this fraud – 0.8 percent of U.S. adults – and 2.4 million incidents.

x

•

x

•

•
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3.3	 More General Frauds

One of the more general frauds included in the survey – paying for a product but never 
receiving it – was experienced by more consumers than any of the other problems 
included in the survey.  An estimated 3.1 percent of survey participants were victims 
of this type of fraud during the year prior to the survey.  This translates into 6.9 million 
American adult victims (Table 2 and Figure 1).  There were an estimated 8.1 million 
incidents of this problem during the year, placing this second only to weight-loss fraud in 
terms of the total number of incidents (Table 3 and Figure 2).

Of those who reported experiencing this type of problem, approximately 20 percent 
UHSRUWHG�WKDW�WKH\�KDG�¿UVW�OHDUQHG�DERXW�WKH�SURGXFW�IURP�DQ�,QWHUQHW�DXFWLRQ�VLWH��
while another 20 percent said that they had learned about the product from an 
Internet web site, other than an Internet auction site.

An estimated 2.4 percent of those surveyed – representing a total of 5.2 million people 
– reported that they had been billed without authorization for a product or service, other 
WKDQ�RQH�RI�WKH�LWHPV�LQFOXGHG�LQ�WKH�VSHFL¿F�IUDXGV�FRYHUHG�E\�WKH�VXUYH\��7DEOH���DQG�
Figure 1).  There were an estimated 6.5 million incidents of this type of fraud (Table 3 
DQG�)LJXUH������$V�VXFK��WKLV�ZDV�WKH�VHFRQG�PRVW�IUHTXHQWO\�REVHUYHG�SUREOHP�FRYHUHG�
by the survey in terms of the number of people who were victims.  In terms of total 
incidents, this fraud ranked third.

3.4	 Incidents of Fraud by Product

While Table 3 provides estimates of the number of incidents of each of the frauds covered 
E\�WKH�VXUYH\��ERWK�VSHFL¿F�DQG�JHQHUDO��7DEOH���SURYLGHV�DQ�DOWHUQDWLYH�YLHZ�RI�WKH�DUHDV�
in which consumers experienced frauds.  Survey participants who reported that they had 
experienced one of the two more general types of fraud were asked to identify the product 
that had been involved the last time that they had experienced the problem (2005 Survey 
Questions 23 and 49).  In constructing Table 4, these data were used along with the data 
RQ�WKH�VSHFL¿F�IUDXGV�WR�HVWLPDWH�WKH�LQFLGHQFH�RI�IUDXG�E\�SURGXFW��UDWKHU�WKDQ�E\�W\SH�RI�
fraud.30

$V�LQ�7DEOH����7DEOH���VKRZV�WKDW�WKH�PRVW�IUHTXHQWO\�PHQWLRQHG�SURGXFWV�LQYROYHG�LQ�
frauds were weight-loss products.  There were an estimated 8.3 million incidents of fraud 
involving these products.

The second largest category in Table 4 involves earning opportunities of various types: 
business opportunities, franchises, distributorships, work-at-home plans, and pyramid 
schemes.  There were an estimated 5.8 million incidents in this product category.

The products ranked third to ninth in Table 4 occupy similar positions in Table 3.

30.  Because it was not feasible to identify the products involved in each instance of the more general frauds, the 
total number of incidents in Table 4 is less than the total in Table 3.  

x
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x
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Table 4:	 Fraud Incidents by Type of Product Involved, Year Prior to the Survey

Product Number of Incidents (millions)

Weight-loss products 8.3
(5.7 - 11.0)

Business opportunities, franchises, distributorships, work-at-home programs, 
and pyramid schemes

5.8
(3.6 - 7.9)

Buyers’ clubs 4.3
(3.1 - 5.7)

Foreign lotteries 3.5
(2.8 - 4.2)

Credit card insurance 2.9
(1.7 - 4.1)

Prizes 2.7
(1.8 - 3.6)

Internet services 2.7
(1.7 - 3.8)

Credit repair 1.9
(0.5 - 3.3)

Advance fee loans or credit cards 1.9
(1.1 - 2.7)

Telephone equipment and services, including cell phones (other than 
information services)

1.7
(0.6 - 3.1)

CDs, video tapes, and DVDs 1.2
(0.4 - 2.1)

Kitchen and household items 1.0
(0.2 - 1.8)

Magazines and newspapers 0.7
(0.0 - 1.5)

Debt consolidation 0.6
(0.1 - 1.2)

Health care products and services 0.6
(0.0 - 1.4)

Clothing and Apparel 0.6
(0.0 - 1.8)

Computers (hardware and software) 0.6
(0.0 - 1.2)

Books 0.4
(0.0 - 1.1)

Government jobs 0.4
(0.1 - 0.7)

Travel services and vacations 0.4
(0.0 - 0.9)

Real estate 0.4
(0.0 - 0.8)

Credit problems other than advance fee loans, credit card insurance or credit 
repair

0.3
(0.0 - 0.7)

Information services either delivered over the Internet or by pay-per-call 
telephone service

0.1
(0.0 - 0.3)

(Table continued on next page)
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http://www.census.gov/popest/national/asrh/NC-EST2005-sa.html
http://www.census.gov/popest/national/asrh/NC-EST2005-sa.html
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Table 5:	 Percent of Survey Participants Who Were Victims of Fraud, Year Prior to Survey,  
By Single Characteristic

a.  By Race and Ethnicity

Percent 
Victims Relative Risk

Statistical 
Significance  
of Difference

Hispanics 18.0%  + 50.3% **

African Americans 20.0%  + 66.4% ***

American Indians, including Alaskan natives 16.6%  + 38.6%

Asian 10.2%  - 15.1%

Non-Hispanic whites [comparison group] 12.0% — —

Othersa 20.8%  + 73.6% **

Number of Observations / Overall Significance 3,679 ***
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Table 5 (continued)

d.  By Marital Status

Percent 
Victims Relative Risk

Statistical 
Significance  
of Difference

Single [comparison group] 14.7% — —

Married 13.1%  - 10.7%

Number of Observations / Overall Significance 3,750

e.  Gender

Percent 
Victims Relative Risk

Statistical 
Significance  
of Difference

Male  [comparison group] 12.9% — —

Female 14.1%  + 9.2%

Number of Observations / Overall Significance 3,888

f.  By Current Income

Percent 
Victims Relative Risk

Statistical 
Significance  
of Difference

Less than $20,000 16.9%  + 51.1% **

$20,000 to $40,000 17.4%  + 56.2% ***

$40,000 to $60,000  [comparison group] 11.2% — —

$60,000 to $80,000 15.4%  + 37.8%  

$80,000 to $100,000  9.5%  - 14.6%

Over $100,000 15.0%  + 34.0%  

Number of Observations / Overall Significance 3,174 ***

g.  By Expected Income Three Years in the Future

Percent 
Victims Relative Risk

Statistical 
Significance  
of Difference

Will be much lower 11.7%  - 11.1%

Will be slightly lower  9.9%  - 24.9%

Will be about the same [comparison group] 13.1% — —

Will be slightly higher 14.5 %  + 10.4%

Will be much higher 16.4%  + 25.1%

Number of Observations / Overall Significance 3,606

(Table continued on next page)
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Table 5 (continued)

h.  By Education

Percent 
Victims Relative Risk

Statistical 
Significance  
of Difference

Did not complete high school 17.1%  + 14.4%

Graduated from high school [comparison group] 15.0% — —

Attended some college or post-secondary technical or 
vocational school 14.2%  - 5.5%

Graduated from college or more 11.8% - 21.3%  *

Number of Observations / Overall Significance 3798  *

Source: 2005 FTC Fraud Survey
Notes.  Relative risk is the ratio of the difference between the percentage of those who are victims for a particular 
group and the percentage of victims in the comparison group for that characteristic divided by the percentage of 
victims in the comparison group.  That is 100 * (Pi - Pc) / Pc where Pi is the percentage of those in group i who were 
victims and Pc is the percentage of those in the comparison group who were victims.
Statistical significance for individual values is the significance of the dif

杲潵瀠慮搠瑨攠灥牣敮瑡来⁯映瑨潳攠楮⁴桥⁣潭灡牥⁯映瑨潳攠潭灏癥牡汬牯異⁩⁷桯⁷敲攠Statistical significan䁄u ofa�Statistical significan䁄u ofa�Statistical significan䁄u ofa�S@<뀄
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Hispanics were 50 percent more likely than non-Hispanic whites to have been a 
victim of fraud with 18.0 percent of Hispanics estimated to have been a victim of one 
or more frauds. 

Hispanics and African Americans in the survey were more likely to be younger and 
more likely to report having more debt than they can handle – two characteristics 
associated with a higher likelihood of being a victim of fraud.  They were less likely 
to have graduated from college, which is associated with a lower risk of experiencing 
fraud.34  When, in addition to looking at race and ethnicity, one looks simultaneously 
at other factors that may be correlated with the likelihood of experiencing fraud the 
differences in the rates of victimization between Hispanics or African Americans and 
QRQ�+LVSDQLF�ZKLWHV�DUH�QRW�VWDWLVWLFDOO\�VLJQL¿FDQW��$SSHQGL[�$��35

34.  Similar patterns for age and education are found in the 2000 Census.  See, e.g., Census 2000 Summary File 
1 [United States], prepared by the U.S. Census Bureau, 2001, and Kurt J.  Baurman and Nikki L.  Graf, “Educational 
Attainment: 2000,” Census 2000 Brief, U.S. Census Bureau, August 2003.  (Data on how comfortable consumers are 
with their current debt are not available from the census.)

35.  In the analysis of the 2003 survey data, the relationship between the likelihood of being a victim and race 
DQG�HWKQLFLW\�ZDV�VWDWLVWLFDOO\�VLJQL¿FDQW�HYHQ�ZKHQ�RQH�FRQWUROOHG�IRU�WKH�RWKHU�IDFWRUV�FRQVLGHUHG�LQ�WKH�VXUYH\��)7&�
2004, p. 59).

•

•
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7KH�VXUYH\�¿QGLQJV�VXJJHVW�WKDW�WKH�KLJKHU�UDWH�RI�IUDXG�H[SHULHQFHG�E\�+LVSDQLFV�
is not the result of being uncomfortable with the English language.  Just over 85 
percent of Hispanics indicated either that they spoke only English (35 percent of all 
Hispanics) or that while they spoke another language, they were comfortable doing 
business in English (50 percent of all Hispanics).  For these Hispanics, the overall 
rate of having experienced fraud was 19.3 percent, while the rate for the 15 percent 
of Hispanics who indicated that they were not comfortable doing business in English 
ZDV������SHUFHQW���7KH�GLIIHUHQFH�LV�QRW�VWDWLVWLFDOO\�VLJQL¿FDQW�

Hispanic victims indicated that the fraudulent pitch had been made in Spanish rather 
than in English in 20 percent of incidents.

Consumers who indicated that they had more debt than they could comfortably handle 
ZHUH�VLJQL¿FDQWO\�PRUH�OLNHO\�WR�KDYH�EHHQ�YLFWLPV�RI�IUDXG�WKDQ�WKRVH�ZLWK�OHVV�GHEW���
The estimated rate of victimization among those having too much debt was 24.3 percent, 
while it was 9.7 percent – 60 percent lower – for those who report no debt (Table 5b and 
Figure 4).36

36.  This relationship is essentially unchanged in the multivariate analysis (Appendix A).  The relationship 
between comfort with current debt and the likelihood of experiencing fraud is similar to that found in analyzing the 
2003 survey data (FTC 2004, pp. 65-67).

•

•
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Figure 4:  Likelihood of Being a Victim of Fraud, by Debt Level
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2OGHU�FRQVXPHUV�ZHUH�VLJQL¿FDQWO\�OHVV�OLNHO\�WR�EH�YLFWLPV�RI�WKH�IUDXGV�FRYHUHG�LQ�
the survey.  While 15.4 percent of those who were between 35 and 44 years of age were 
YLFWLPV�RI�RQH�RU�PRUH�RI�WKH�IUDXGV�LQ�WKH�VXUYH\��WKH�UDWH�IDOOV�E\�MXVW�RYHU�RQH�TXDUWHU�
– to 11.0 percent – for those between 55 and 64, and by about one third – to 10.4 percent 
for those between 65 and 74.  Of those who were at least 75 years of age, only 5.6 percent 
were victims.  This is almost two-thirds lower than the rate for those who are between 35 
and 44 (Table 5c and Figure 5).37

While the estimated percentage of people who were victims is higher for those who say 
that their future incomes will be much higher than their current income, the differences in 
YLFWLP�UDWHV�DFURVV�WKH�GLIIHUHQW�FDWHJRULHV�RI�IXWXUH�LQFRPH�DUH�QRW�VWDWLVWLFDOO\�VLJQL¿FDQW�
(Table 5g). 

Consumers with more education were less likely to have experienced one or more of the 
IUDXGV��7DEOH��K����+RZHYHU��WKH�GLIIHUHQFHV�DUH�RQO\�VLJQL¿FDQW�ZKHQ�FRPSDULQJ�WKRVH�
with at least a college degree to those with, at most, a high school diploma.

37.  The lower rates of victimization for older consumers – particularly those who are between 65 and 74 years of 
age and those who are 75 or over – is generally unchanged in the multivariate analysis (Appendix A). 

In the analysis of the 2003 survey data, older consumers were also found to be less likely to have experienced 
IUDXG�LQ�D�XQLYDULDWH�DQDO\VLV�RI�DJH���+RZHYHU��ZKHQ�DOO�IDFWRUV�ZHUH�LQFOXGHG�VLPXOWDQHRXVO\��WKHUH�ZDV�QR�VLJQL¿FDQW�
relationship between age and the likelihood of experiencing fraud (FTC 2004, pp. 68-69).
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Those who felt that they had more debt than they could comfortably handle were 
VLJQL¿FDQWO\�PRUH�OLNHO\��S�������WR�KDYH�EHHQ�D�YLFWLP�RI�RQH�RU�PRUH�RI�WKHVH�
frauds than those who were more comfortable with the debt that they had.  (7.5 
percent of those who felt that they had too much debt compared to 2.0 percent of 
those who were more comfortable with their debt.)

One might expect to see a similar pattern in the various employment scams.  
However, while those who had what they believed to be excessive debt were more 
likely than others to be victims of these frauds, the differences are not statistically 
VLJQL¿FDQW�HYHQ�ZKHQ�FRPELQHG�

Even for frauds that would seem to be unrelated to having excessive debt – such as 
weight-loss or prize promotions – the rate for those with too much debt was much higher 
than for those who had less debt.

Those who felt that they had excessive debt were more than 2.5 times more likely 
to have purchased a fraudulent weight-loss product than those who were more 
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3.8	 Age and the Risk of Particular Frauds

In all cases, consumers 65 years of age or older were less likely to have experienced 
each of the frauds than were younger consumers (Figure 8 and Table 8).40  The difference 
between the rate for those who are 65 and over and the rate for those who are under 65 
LV�VWDWLVWLFDOO\�VLJQL¿FDQW�DW�WKH����SHUFHQW�OHYHO�RU�EHWWHU�IRU���RI�WKH����VSHFL¿F�IUDXGV�
±�LQFOXGLQJ���RI�WKH���PRVW�IUHTXHQWO\�FLWHG�IUDXGV�±�DQG�IRU�RQH�RI�WKH�JHQHUDO�IUDXGV�

Prize promotion fraud and fraudulent buyers’ club billing were the frauds seniors 
PRVW�IUHTXHQWO\�UHSRUWHG�H[SHULHQFLQJ���+RZHYHU��RQO\�����SHUFHQW�RI�VHQLRUV�UHSRUWHG�
experiencing each of these fraud, while the rate of victimization for those between 18 
and 64 was 1.3 percent for fraudulent prize promotions and 1.6 percent for unauthorized 
billing for buyers’ club memberships.  (These differences are not, however, statistically 
VLJQL¿FDQW��

Seniors were much less likely than younger consumers to report purchasing a fraudulent 
weight-loss product.  Less than 1 percent of those 65 and over reported having made such 

�����)RU�WZR�RI�WKH�VSHFL¿F�IUDXGV��WKH�HVWLPDWHG�YLFWLPL]DWLRQ�UDWH�IRU�WKRVH�ZKR�DUH����RU�RYHU�LV�PDUJLQDOO\�
greater than for one of the other age groups reported in Table 8.  However, in both of these cases, the rate for seniors is 
lower than the rate obtained by combining the experience of 18 to 34 year olds with that of those who are between 35 
and 64.  

x

x

x
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Print advertising, 27.4%

Internet and Email, 
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Telemarketing, 9.4%
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charged when received a 

bill, 3.8%

Other, 15.1%

Don't know / refused, 
1.4%

Figure 9:  Media Used to Promote Frauds

SXUFKDVHV��VLJQL¿FDQWO\�ORZHU��S�������WKDQ�WKH�DSSUR[LPDWHO\�����SHUFHQW�UDWH�IRU�WKRVH�
between 18 and 34 and those between 35 and 64. 

3.9	 How Are Fraudulent Offers Pitched to Victims?

In 27 percent of fraud incidents, victims learned about the fraudulent offer through print 
advertising – direct mail advertising (including catalogs), newspaper and magazine 
DGYHUWLVLQJ��DQG�SRVWHUV�DQG�À\HUV��)LJXUH���DQG�7DEOH������'LUHFW�PDLO�ZDV�WKH�PRVW�
common of these, accounting for 16 percent of all incidents of the frauds covered by 
the survey.  In 10 percent of incidents, the fraud was promoted through newspaper or 
magazine advertising. 

The Internet (including general websites, Internet auction sites, and email) was the 
medium through which victims learned about fraudulent offers in 22 percent of incidents.

General websites were responsible for the largest percentage of these cases: In 
���SHUFHQW�RI�DOO�FDVHV�YLFWLPV�VDLG�WKDW�WKH\�¿UVW�OHDUQHG�DERXW�WKH�RIIHU�IURP�DQ�
Internet website, other than an auction site. 

Victims learned about fraudulent offers via email in almost 6 percent of all cases.

x

x
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•
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9LFWLPV�LQGLFDWH�WKDW�WKH\�¿UVW�OHDUQHG�DERXW�WKH�RIIHU�IURP�DQ�,QWHUQHW�DXFWLRQ�VLWH�LQ�
only 3 percent of incidents.

Television or radio advertising was used in 21 percent of incidents of fraud.

Telemarketers were the source of information about fraudulent products or services in 9 
percent of all cases.

In almost 60 percent of incidents involving the purchase of fraudulent weight-loss 
products, consumers learned about the product through television advertising, including 
infomercials.

Direct mail and telemarketing were the most common sources of information about 
fraudulent prize promotions, with consumers becoming aware via direct mail in 35 
percent of cases and via telemarketing in 15 percent of cases.

Victims learned about fraudulent work-at-home schemes primarily from personal contacts 
(30 percent of incidents), direct mail (27 percent), or the Internet (25 percent).

3.10	 How Victims Purchase Products or Services That Turn Out to Be 
Fraudulent

Purchases made by telephone were responsible for 29 percent of fraud incidents that 
involved a purchase – more than any other type of purchase (Table 10).41  Purchases 
made by mail or via the Internet were each responsible for 21 percent of these fraudulent 
transactions, while in-store purchases were responsible for 16 percent of cases.

In-store and telephone purchases accounted for the largest share of fraudulent weight-loss 
product sales, with store visits accounting for 34 percent and telephone sales 40 percent 
of incidents of this type of fraud.

Mail order purchases were responsible for 38 percent of purchases of work-at-home 
frauds.

The Internet (20 percent) and mail order (44 percent) were responsible for the largest 
share of incidents involving products for which consumers paid but never received.

3.11	 Cost of Fraudulent Transactions

The median amount victims reported paying in connection with an incident of fraud 
was $60 (Table 11).42  (The median value – or the value at the 50th percentile – is the 
value where 50 percent of incidents involved payments of more than this amount and 50 
percent involved smaller payments.) 

41.  Frauds that involved billing for a product or service that was not authorized by the consumer, foreign lottery 
IUDXG��DQG�SUL]H�SURPRWLRQ�IUDXG�DUH�QRW�LQFOXGHG�LQ�WKH�¿JXUHV�UHSRUWHG�LQ�WKLV�VHFWLRQ�VLQFH�WKH�YLFWLPV�RI�WKHVH�IUDXGV�
did not make a purchase, at least in most of these instances.

42.  Data are only provided for those frauds where data on the amount paid was available for 10 or more victims.  
In addition, foreign lottery and prize promotion frauds are not included since, in many cases, victims of these frauds do 
not make a monetary payment.
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Table 10:	
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Table 11:	Amount Paid Per Incident of Fraud

Type of Fraud
Percentile Number of 

Obs.25th 50th 75th

All Frauds Included in the Survey $35 $60 $200 323

Specific Frauds $35 $60 $200 223
Work-at-Home $50 $200 $300 23

Unauthorized Billing – Internet Services $30 $80 $190 17
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Fraudulent work-at-home programs appear to have cost victims the most, with a median 
payment of $200 per incident.  For the other frauds in the survey, the median amount paid 
per incident ranged between $50 and $80.

The 25 percent of incidents where the largest payments were made – the 75th percentile 
– involved payments of at least $200.  In the 25 percent of incidents of work-at-home 
fraud and pyramid schemes that involved the largest payments, victims paid at least $300.

3.12	 Method of Payment in Fraudulent Transactions

Using a credit card was the most commonly-mentioned method of payment for fraudulent 
transactions, accounting for more than one-third of all fraudulent transactions (37 
percent) (Table 12).
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Table 12:	How Victims Made Payment in Fraudulent Transactions
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4.	 Comparability with 2003 Survey Results

Table 13 compares the results of the 2003 and 2005 surveys by examining the percentage 
RI�SHRSOH�ZKR�DUH�HVWLPDWHG�WR�KDYH�EHHQ�YLFWLPV�RI�WKH����W\SHV�RI�IUDXG�±����VSHFL¿F�
and 2 general – that were included in both surveys. 

In both surveys, slightly more than 10 percent of people were victims of one or more 
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Table 13:	Comparison of Fraud Victims in 2005 and 2003 Surveys, Frauds Included in Both 
Surveys





Conclusion

55

5.	 Conclusion

The 2005 Federal Trade Commission Fraud Survey found that, during the previous 
year, 13.5 percent of adults in the United States – 30.2 million consumers – had been a 
victim of at least one of the 16 types of fraud included in the survey.  Some consumers 
experienced more than one type of fraud and/or experienced multiple incidents of the 
same fraud.  There were an estimated 48.7 million incidents of these frauds during that 
year.  The most commonly-reported types of fraud included fraudulent weight-loss 
products that did not deliver promised weight loss for consumers, fraudulent foreign 
lotteries, unauthorized billing for buyers’ club memberships, prize promotions where 
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Appendix A:	Comparison of Univariate and Multivariate 
Analysis of the Relationship Between Fraud and 
Demographic Characteristics

Appendix Table A-1 uses two different statistical approaches to examine whether 
the likelihood of being a victim of one or more of the frauds included in the 2005 Fraud 
Survey varies with such things as age, race and ethnicity, current income, expected future 
income, and consumers’ comfort with their current level of debt.
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were almost always more (or less) likely to be a victim after controlling for the other 
factors.  The only two exceptions to this pattern involve the gender variable and the 
comparison of the experience of Asians to those of non-Hispanic whites.  And, in both of 
WKHVH�FDVHV��WKH�FRHI¿FLHQWV�DUH�YHU\�VPDOO�DQG�KLJKO\�LQVLJQL¿FDQW�LQ�ERWK�WKH�XQLYDULDWH�
and multivariate analyses.

6HFRQG��LQ�PRVW�FDVHV��WKH�FRHI¿FLHQWV�DUH�VPDOOHU�LQ�WKH�PXOWLYDULDWH�DQDO\VLV�
than in the univariate.  That is, the risk faced by a particular group differs less from the 
comparison group after one controls for the other factors considered in the multivariate 
analysis.  This may suggest that some of the differences that appear to be related to the 
single factor, such as age or race and ethnicity, in the univariate analysis are really the 
result of other factors.

)LQDOO\��FRQVLGHU�WKH�VWDWLVWLFDO�VLJQL¿FDQFH�RI�WKH�FRHI¿FLHQWV�XVLQJ�WKH�WZR�GLIIHUHQW�
DSSURDFKHV���,Q�JHQHUDO��WKH�VWDWLVWLFDO�VLJQL¿FDQFH�RI�WKH�FRHI¿FLHQWV�DSSHDUV�WR�WHOO�
the same story about the relationship between the risk of being a victim in both cases.  
Consider, for instance, the relationship between age and risk.  In both analyses, older 
FRQVXPHUV�DSSHDU�WR�EH�VLJQL¿FDQWO\�OHVV�OLNHO\�WR�KDYH�EHHQ�YLFWLPV�WKDQ�\RXQJHU�RQHV���
7KH�FRHI¿FLHQWV�RQ�WKRVH�ZKR�ZHUH�EHWZHHQ����DQG����DQG�WKRVH�ZKR�ZHUH����RU�RYHU�
DUH�QHJDWLYH�DQG�VLJQL¿FDQW��S������RU�EHWWHU��LQ�ERWK�FDVHV���,Q�DGGLWLRQ��WKH�RYHUDOO�
UHODWLRQVKLS�LV�VLJQL¿FDQW��S������RU�EHWWHU��LQ�ERWK�FDVHV�

Comfort level with the consumer’s current level of debt is also related to the 
likelihood of experiencing fraud in both analyses.  Consumers who believed that they had 
PRUH�GHEW�WKDQ�WKH\�FRXOG�KDQGOH�ZHUH�VLJQL¿FDQWO\�PRUH�OLNHO\�WR�EH�YLFWLPV�RI�IUDXG�
than those who had less trouble with their debt.  Both approaches also show that the risk 
of being a victim declines with more education.  However, in both cases, the reduction, 
UHODWLYH�WR�KLJK�VFKRRO�JUDGXDWHV��LV�RQO\�VWDWLVWLFDOO\�VLJQL¿FDQW�IRU�WKRVH�ZKR�ZHUH�
college graduates.  Gender, marital status, and the individual’s expectations about his or 
KHU�IXWXUH�LQFRPH�KDG�QR�VLJQL¿FDQW�HIIHFW�RQ�WKH�OLNHOLKRRG�RI�EHLQJ�D�YLFWLP�LQ�HLWKHU�
analysis, while the relationship between income and fraud risk does not appear to be 
systematic in either analysis.

7KH�RQH�DUHD�ZKHUH�WKH�SDWWHUQ�RI�VLJQL¿FDQFH�LQ�WKH�VLQJOH�IDFWRU�DQDO\VLV�GRHV�
not hold up in the multivariate analysis involves the racial and ethnic variables.  In the 
univariate analysis, both Hispanics and African Americans were more likely to have been 
victims than were non-Hispanic whites.  Hispanics were estimated to be 6.0 percentage 
points more likely to be victims than non-Hispanic whites.  For African Americans, 
WKH�GLIIHUHQFH�ZDV�����SHUFHQWDJH�SRLQWV���,Q�ERWK�FDVHV��WKH�GLIIHUHQFHV�DUH�VLJQL¿FDQW�
�S������RU�EHWWHU����+RZHYHU��DIWHU�FRQWUROOLQJ�IRU�WKH�RWKHU�IDFWRUV��+LVSDQLFV�ZHUH�
only 4.1 percentage points more likely to be victims, while the difference for African 
Americans was only 3.8 percentage points.  And, the differences are not statistically 
VLJQL¿FDQW�LQ�HLWKHU�FDVH���)XUWKHUPRUH��ZKLOH�WKH�UDFH�DQG�HWKQLFLW\�YDULDEOHV�DUH�MRLQWO\�
VLJQL¿FDQW��S�������LQ�WKH�XQLYDULDWH�DQDO\VLV��WKH\�DUH�QRW�VLJQL¿FDQW�LQ�WKH�PXOWLYDULDWH�
analysis.
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While Hispanics and African Americans were more likely to have been victims 
of frauds, members of these groups also tended to have other characteristics that are 
associated with a greater likelihood of being a victim.  For example, older people were 
less likely to be victims of fraud, and the survey data show that Hispanics and African 
Americans were, on average, younger than non-Hispanic whites.  Only 7 percent of 
Hispanics who participated in the survey were 65 or over and only 15 percent were at 
least 55 years old.  By comparison, 18 percent of non-Hispanic whites were at least 65 
DQG����SHUFHQW�ZHUH�DW�OHDVW������)RU�$IULFDQ�$PHULFDQV��WKH�¿JXUHV�DUH����SHUFHQW����
or over and 20 percent at least 55.  Similarly, those who have college degrees were less 
likely to be victims, and the results show that Hispanics and African Americans were less 
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Appendix Table A-1 (continued) 

One Factor at a Time Multiple Factors 
Simultaneously

Difference in 
Percent Victimsa

Sig. of 
Differenceb

Difference in 
Percent Victimsa

Sig. of 
Differenceb

Comfort with Current Debt 
   (Compared to Having Too Much Debt)

About Right -9.6% *** -9.3% ***

Could Handle More -12.0% *** -10.3% ***

No Debt -14.6% *** -11.7% ***

   Joint Significance *** **

   Number of Observations 3,572

Marital Status 
   (Compared to Being Single)

Married -1.6% -0.9%

   Number of Observations 3,750

Gender 
   (Compared to Being Male)

Female  +1.2%  -0.2%

   Number of Observations 3,888

Education 
   (Compared to High School Graduate)

Some High School or Less  +2.2%  +1.9%

Some College -0.8% -2.0%

College Grad or More -3.2% * -4.1% **

   Joint Significance

   Number of Observations 3,798

   Number of Observations 
   (simultaneous estimation) 2,889

Source: 2005 FTC Fraud Survey
Notes.  a.  Percent of group that were victims minus percent of control group that were victims.
b.  Statistical significance of differences.  
      * denotes statistical significance at the 10 percent level
    ** denotes statistical significance at the 5 percent level
   *** denotes statistical significance at the 1 percent level
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Appendix B:	 The Survey Instrument
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FTC FRAUD SURVEY 2005
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7KH�ILUVW�IHZ�TXHVWLRQV�DUH�DERXW�VRPH�H[SHULHQFHV�\RX�SHUVRQDOO\�PLJKW�KDYH�DV�D�FRQVXPHU�����

4����+DYH�\RX��\RXUVHOI��UHFHLYHG�D�WHOHPDUNHWLQJ�SKRQH�FDOO�LQ�WKH�SDVW�\HDU"�

1.  Yes
2.   No
DK.   Don’t know
RF.   Refused

[PROG.:  RANDOMIZE Q2.1 TO Q6.1 
[IF Q1:1, ASK Q2.1 TO Q6.1 IN A RANDOM ORDER.  (Q2.1 TO Q6.1 HAVE FOLLOW-
UPS); ELSE SKIP RANDOMLY TO Q4.1, Q5.1, Q5a.1, Q6.1] 

4������,Q�WKH�SDVW�<($5��KDYH�\RX�ERXJKW�DQ\WKLQJ�IURP�D�WHOHPDUNHWHU�ZKR�FDOOHG�\RX"�

1.  Yes
2.   No , Did not make any purchases from telemarketers
DK.   Don’t know
RF.   Refused

[PROG: IF Q2.1 IS CODE “Yes” CO
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[PROG.:  IF Yes in Q3.1, CONTINUE TO Q3.2, ELSE GO TO NEXT QUESTION IN 
THE RANDOMIZED SERIES OF Q2.1 TO Q6.1 :] 

Q3.2. �'LG�\RX�PDNH�VXFK�FRQWULEXWLRQV�WR�D�FKDULW\�WR�ZKLFK�\RX�KDG�127�SUHYLRXVO\�GRQDWHG"�

1.
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Talking some more about the internet...

Q7 Whether or not you use the internet
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Q8a. How much do you agree or disagree with the statement “Manufacturers’ advertisements are 
UHOLDEOH�VRXUFHV�RI�LQIRUPDWLRQ�DERXW�WKH�TXDOLW\�DQG�SHUIRUPDQFH�RI�SURGXFWV´"��'R�\RX�VWURQJO\�
agree, agree, neither agree nor disagree, disagree, or strongly disagree with this statement 
(ROTATE ORDER, TOP TO BOTTOM, BOTTOM TO TOP BETWEEN VERSION 1 
AND VERSION 2) "

5.  STRONGLY AGREE 
4.  AGREE 
3.  NEITHER AGREE NOR DISAGREE 
2.  DISAGREE 
1.  STRONGLY DISAGREE 
DK.   Don’t know
RF.   Refused 

Q8b. How much do you  agree or disagree with the statement “Manufacturers’ advertisements 
XVXDOO\�SUHVHQW�D�WUXH�SLFWXUH�RI�WKH�SURGXFWV�DGYHUWLVHG´"��'R�\RX�VWURQJO\�DJUHH��DJUHH��QHLWKHU�
agree NOR disagree, disagree, or strongly disagree with this statement (ROTATE ORDER, 
TOP TO BOTTOM, BOTTOM TO TOP BETWEEN VERSION 1 AND VERSION 2) "

5.  STRONGLY AGREE 
4.  AGREE 
3.  NEITHER AGREE NOR DISAGREE 
2.  DISAGREE 
1.  STRONGLY DISAGREE 
DK.   Don’t know
RF.   Refused 

 Q8c. How much do you agree or disagree with the statement “Many times I feel that I have little 
LQIOXHQFH�RYHU�WKH�WKLQJV�WKDW�KDSSHQ�WR�PH´"��'R�\RX�VWURQJO\�DJUHH��DJUHH��QHLWKHU�DJUHH�125�
disagree, disagree, or strongly disagree with this statement (ROTATE ORDER, TOP TO 
BOTTOM, BOTTOM TO TOP BETWEEN VERSION 1 AND VERSION 2) "

5.  STRONGLY AGREE 
4.  AGREE 
3.  NEITHER AGREE NOR DISAGREE 
2.  DISAGREE 
1.  STRONGLY DISAGREE 
DK.   Don’t know
RF.   Refused 
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Q8d. How much do you agree or disagree with the statement “I am the kind of person who gives 
LQ�HDVLO\�ZKHQ�VRPHRQH�LV�SUHVVXULQJ�PH´"��'R�\RX�VWURQJO\�DJUHH��DJUHH��QHLWKHU�DJUHH�125�
disagree, disagree, or strongly disagree with this statement (ROTATE ORDER, TOP TO 
BOTTOM, BOTTOM TO TOP BETWEEN VERSION 1 AND VERSION 2) "

5.  STRONGLY AGREE 
4.  AGREE 
3.  NEITHER AGREE NOR DISAGREE 
2.  DISAGREE 
1.  STRONGLY DISAGREE 
DK.   Don’t know
RF.   Refused 

[PROG.:  THERE ARE NO QUESTIONS 9-12] 
[MAKE SURE Q8, Q8A/Q8B, Q8C, and Q8D ARE ASKED BEFORE MOVING ON] 

Now I'd like to read you a list of experiences that some consumers have had.  For each 
of the following, please tell me which of these things, if any, have happened to you in the past 
YEAR.

[RANDOMIZE AS BLOCKS: A) Q13.1-Q17d, B) Q18.1-Q27, C) Q31-Q38, D) Q39-Q44, 
AND E) Q44a-Q44e) [PROG; SET A MARKER FOR THE ORDER OF BLOCK 
PRESENTATION]

[PROG: EVERYONE REPORTING A FRAUD SHOULD BE ASKED THE Q62 TO Q68 
SERIES, FOR EACH TYPE OF FRAUD. CREATE SERIES Q62 TO Q68 UNIQUELY 
TO IDENTIFY EACH FRAUD REPORTED.] 
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BLOCK A STARTS HERE 

[RANDOMIZE Q13.1 - Q17a]

Q13.1. In the past YEAR, have you paid money to anyone who promised or guaranteed To
remove negative, but true, information from your credit record?

1.  Yes 
2.  No 
DK.  Don’t know 
RF.   Refused 

[PROG.:  IF Yes IN Q13.1. ASK Q13.2; AND Q13a; ELSE GO TO NEXT QUESTION IN 
THE RANDOMIZED BLOCK OF Q13.1 TO Q17a]

4�������+RZ�PDQ\�WLPHV�KDV�WKLV�KDSSHQHG�WR�\RX�LQ�WKH�SDVW�\HDU"���,I�\RX�PDGH�PXOWLSOH�
payments in connection with the same transaction, please only count this as one incident 

Record number of times ____ [range 1-7]  
DK.   Don’t know
RF.   Refused

[INTERVIEWER: PUNCH IN ACTUAL NUMBER.  RECORD “7 OR MORE” AS CODE 7]  

[PROG.: IF Q13.2: More-than-Once, Read: Thinking now about the most recent time this 
happened to you....] 
4��D��:DV�WKH�QHJDWLYH��EXW�WUXH��LQIRUPDWLRQ�UHPRYHG�IURP�\RXU�FUHGLW�UHFRUG�DV�SURPLVHG"�

1.  Yes 
2.  No 
DK.  Don’t know 
RF.   Refused 

[PROG.:  IF Q13a  = NO, ASK Q62 TO Q68 (GENERAL FOLLOW-UP QUESTIONS) 
BEFORE CONTINUING WITH REST OF SERIES IN THE RANDOMIZED BLOCK OF 
Q13.1 TO Q17a.] 
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Q14.1. In the past YEAR, have you paid money to anyone who promised or guaranteed
To help you obtain credit by creating a new identity or new credit record? 

1.  Yes 
2.  No 
DK.  Don’t know 
RF.   Refused 

[PROG.:  IF Yes in Q14.1. ASK Q14.2;  ELSE GO TO NEXT QUESTION IN THE 
RANDOMIZED BLOCK OF Q13.1 TO Q17a]

4�������+RZ�PDQ\�WLPHV�KDV�WKLV�KDSSHQHG�WR�\RX�LQ�WKH�SDVW�\HDU"��,I�\RX�PDGH�PXOWLSOH�
payments in connection with the same transaction, please only count this as one incident. 

Record number of times ____ [range 1-7]  
DK.   Don’t know
RF.   Refused

[INTERVIEWER: PUNCH IN ACTUAL NUMBER.  RECORD “7 OR MORE” AS CODE 7]  

[PROG: FOR ANY CODES IN  Q14.2, ASK Q62 TO Q68 (GENERAL FOLLOW-UP 
QUESTIONS) BEFORE CONTINUING WITH REST OF SERIES IN THE 
RANDOMIZED BLOCK OF Q13.1 TO Q17a.] 

Q15.1. In the past YEAR, have you paid money to anyone who promised or guaranteed 
 To provide you with credit card insurance? 

1.  Yes 
2.  No 
DK.  Don’t know 
RF.   Refused 

[PROG.:  IF Yes in Q15.1. ASK Q15.2;  ELSE GO TO NEXT QUESTION IN THE 
RANDOMIZED BLOCK OF Q13.1 TO Q17a] 

4�������+RZ�PDQ\�WLPHV�KDV�WKLV�KDSSHQHG�WR�\RX�LQ�WKH�SDVW�\HDU"���,I�\RX�PDGH�PXOWLSOH�
payments in connection with the same transaction, please only count this as one incident. 

Record number of times ____ [range 1-7]  
DK. Don’t know
RF.   Refused

[INTERVIEWER: PUNCH IN ACTUAL NUMBER.  RECORD “7 OR MORE” AS CODE 7]  
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[PROG.:  IF Q15.2: More-than-Once READ:] Thinking now about the most recent time this 
happened to you... 
4��D����:KDW�ZDV�WKH�LQVXUDQFH�VXSSRVHG�WR�SURWHFW�\RX�DJDLQVW"��:DV�LW�WR�SURWHFW�\RX�DJDLQVW���
[PROG.:  READ BOTH 1 AND 2 IN RANDOM ORDER; THIS IS A SINGLE PUNCH 
RESPONSE]

1.  UNAUTHORIZED USE IF YOUR CARD WAS LOST OR STOLEN 
2.   FALLING BEHIND IN YOUR PAYMENTS IF YOU LOST YOUR JOB OR BECAME 
ILL
3.   BOTH (DO NOT READ) 
4.   OTHER (SPECIFY) (DO NOT READ)
DK.   Don’t know
RF.    Refused

[PROG.:  IF Q15a:1 OR 3 ASK GENERAL FOLLOW-UP QUESTIONS Q62 – Q68 
BEFORE CONTINUING WITH REST OF 
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16a.1a.  Did the person promise to do any of the following: (1) consolidate your monthly 
payments into one payment that would then be used to pay each  of your creditors; (2) negotiate 
new lower interest rates for you;  (3) lower the size of the total that you pay monthly on your 
GHEWV��RU������HOLPLQDWH�RU�UHGXFH�WKH�VL]H�RI�\RXU�WRWDO�GHEW"�

1.  Yes 
2.  No 
DK.  Don’t know 
RF.   Refused 

[PROG.:  IF Yes in Q16a.1a. ASK Q16a.2;  ELSE GO TO NEXT QUESTION IN THE 
RANDOMIZED BLOCK OF Q13.1 TO Q17a] 

4��D�����+RZ�PDQ\�WLPHV�KDV�WKLV�KDSSHQHG�WR�\RX�LQ�WKH�SDVW�\HDU"��,I�\RX�PDGH�PXOWLSOH�
payments in connection with the same transaction, please only count this as one incident.             

Record number of times ____ [range 1-7]  
DK.   Don’t know
RF.   Refused

[INTERVIEWER: PUNCH IN ACTUAL NUMBER.  RECORD “7 OR MORE” AS CODE 7.] 

FOR ANY CODES IN  Q16a.2, ASK Q17c, and Q17d ; then  Q62 TO Q68 (GENERAL 
FOLLOW-UP QUESTIONS) BEFORE CONTINUING WITH REST OF SERIES IN THE 
RANDOMIZED BLOCK OF Q13.1 TO Q17a.]  

[PROG.:  IF Q16a.2 More-than-Once, READ: Thinking about the last company from whom 
you purchased these services...]

4��F���'LG�WKH�FRPSDQ\�LQ�IDFW�PDNH�LW�HDVLHU�IRU�\RX�WR�SD\�RII�\RXU�GHEWV"�
1. Yes
2. No
DK.     Don’t know
RF.    Refused

Q17d.   If the company promised to make your payments for you, did they make the payments as 
SURPLVHG�DQG�RQ�WLPH"�
1. Yes
2. No, SOME PAYMENTS WERE MADE LATE OR WERE NOT MADE AT ALL 
3. DID NOT PROMISE TO PAY CREDITORS 
DK.     Don’t know
RF.   Refused

[PROG.:  IF Q17c:2 or Q17d:2, ASK GENERAL FOLLOW-UP QUESTIONS Q62 – Q68 
BEFORE CONTINUING WITH REST OF SERIES IN THE RANDOMIZED BLOCK OF 
Q13.1 TO Q17a.  ADD MARKER TIED TO Q17c] 
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BLOCK A ENDS HERE
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(RANDOMIZE AS BLOCKS: A) Q13-Q17d, B) Q18-Q27, C) Q31-Q38, D) Q39-Q44,
AND E) Q44a-Q44e) 

BLOCK B BEGINS HERE 

Q18.1. In the past year, have you been billed for a product or service which you did not agree to 
purchase or have you been billed for an amount that was substantially more than you expected to 
SD\"�

1.  Yes 
2.   No 
DK.     Don’t know 
RF.   Refused

[PROG: IF Q18.1 #1, CONTINUE; ELSE SKIP TO NEXT SECTION/NEXT BLOCK.”] 

[PROG.: RANDOMIZE Q19.1-Q22.1; ALWAYS ASK Q22.1/Q22.2 LAST] 

[PROG.: WHEN RETURNING TO Q19-Q22 FROM Q23-Q27 PROMPT: “Thinking again 
about being billed for a product or service which you did not agree to purchase or being billed 
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4��������+RZ�PDQ\�WLPHV�KDV�WKLV�KDSSHQHG�WR�\RX�LQ�WKH�SDVW�\HDU"��,I�\RX�UHFHLYHG�PRUH�WKDQ�
one bill for the same unordered item or if an unauthorized charge for the same item or service 
from the same provider appeared on your credit card statement in more than one month, count 
this as only one event. 

Record number of times ____ [range 1-7]  
DK.   Don’t know
RF.   Refused

[INTERVIEWER: PUNCH IN ACTUAL NUMBER.  RECORD “7 OR MORE” AS CODE 7. 

[PROG.:  IF 19.2: More-than-Once, READ:] Thinking now about the most recent time this 
happened to you... 

Q19a. Did this problem arise when you tried to cancel service with a firm whose service you had 
been using or did it involve a firm whose services you had not used and had never agreed to 
SXUFKDVH"
1. After canceling an existing service 
2. A company whose services I had never agreed to purchase 
3. Other (SPECIFY)
DK.     Don’t know
RF.    Refused

[PROG.: FOR ANY CODES IN Q19a ASK Q26, Q27, AND GENERAL FOLLOW-UP 
QUESTIONS Q62-Q68 BEFORE CONTINUING WITH REST OF  RANDOMIZED 
SERIES Q19.1-Q22.1. IF Q27 = 1, DO NOT GO TO FOLLOW-UP QUESTIONS, GO TO 
NEXT QUESTION IN THE SERIES OR NEXT BLOCK AS NECESSARY.] 

Did you have this experience while purchasing
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4��������+RZ�PDQ\�WLPHV�KDV�WKLV�KDSSHQHG�WR�\RX�LQ�WKH�SDVW�\HDU"���,I�\RX�UHFHLYHG�PRUH�WKDQ�
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[PROG.:  IF Q22.1 IS Yes, ASK:Q22.2, Q23, Q26, Q27, THEN GENERAL FOLLOW-UP 
QUESTIONS Q62-Q68.  IF Q27 = 1, DO NOT GO TO GENERAL FOLLOW-UP 
QUESTIONS.  GO TO NEXT BLOCK.] 

4��������+RZ�PDQ\�WLPHV�KDV�WKLV�KDSSHQHG�WR�\RX�LQ�WKH�SDVW�\HDU"��,)�\RX�UHFHLYHG�PRUH�WKDQ�
one bill for the same unordered item or if an unauthorized charge for the same item or service 
from the same provider appeared on your credit card statement in more than one month, count 
this as only one event 

Record number of times ____ [range 1-7]  
DK.   Don’t know
RF.   Refused

[INTERVIEWER: PUNCH IN ACTUAL NUMBER.  RECORD “7 OR MORE” AS CODE 7.] 

[ASK IF Q22.1:1] 
[PROG.:  IF Q22.2:More-than-Once, READ:] Thinking now about the most recent time this 
happened to you... 

4������:KDW�ZDV�WKH�SURGXFW�RU�VHUYLFH"��(DO NOT READ LIST)(OPEN-END PRE-CODE- 
SINGLE-RESPONSE)

1. Business opportunities / franchises / distributorships / work-at-home plans 
2. Buyers clubs 
3. Cameras (including digital cameras and camcorders) 
4. CDs / video tapes / DVDs 
5. &RPSXWHUV��HTXLSPHQW�RU�VRIWZDUH�
6. Health care products and services 
7. Information such as psychic or adult entertainment services delivered over the internet 
8. Internet access services 
9. Internet web site design / advertising on the internet
10. Investments 
11. Magazines
12. Office supplies 
13. Pay-per-call and information services such as adult entertainment, gambling or psychic 

services delivered over the telephone or internet
14. Real estate (including timeshares) 
15. Travel services / vacations 
16. Other (SPECIFY)
DK.  Don’t know 
RF.   Refused

 [PROG.:  IF Q24:2, ASK GENERAL FOLLOW-UP QUESTIONS Q62-Q68 AFTER Q26-
Q27 AND BEFORE RETURNING TO THE REST OF  SERIES]
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[PROG:  Q26 AND Q27 ARE ASKED UP TO 4 TIMES – FOR 19.1, Q20.1:1, Q21.1:1, 
AND Q22.1:1.  EACH TIME ASKED THESE QUESTIONS WILL NEED TO BE 
UNIQUELY TIED TO THE APPROPRIATE QUESTION (19.1,Q20.1, Q21.1, OR Q22.1)] 

[PROG.:  WHEN ASKING ABOUT Q20.1, IF Q20.2: More-than-Once, READ:] Thinking
now about the most recent time this happened to you... 

[PROG.:  WHEN ASKING ABOUT Q21.1, IF Q21.2: More-than-Once, READ:] Thinking
now about the most recent time this happened to you... 

[PROG.:  WHEN ASKING ABOUT Q22.1, IF Q22.2: More-than-Once, READ:] Thinking
now about the most recent time this happened to you... 

4�����'LG�\RX�WU\�WR�JHW�WKH�VHOOHU�WR�JLYH�\RX�D�UHIXQG�RU�RWKHUZLVH�PDNH�DQ�DGMXVWPHQW"�

1. Yes
2. No
DK.     Don’t know 
RF.    Refused

[PROG.:  IF Q26:1, ASK Q27; ELSE GO TO GENERAL FOLLOW-UP QUESTIONS 
Q62-Q68 BEFORE CONTINUING ON  TO NEXT QUESTION IN THE SERIES Q20.1-
Q22.1 OR TO THE NEXT BLOCK AS APPROPRIATE] 

4������$QG�ZDV�WKH�VHOOHU�ZLOOLQJ�WR�SURYLGH�D�UHIXQG��RU�RWKHUZLVH�PDNH�DQ�DGMXVWPHQW�WKDW�
VDWLVILHG�\RX"�

1. Yes
2. No
DK.     Don’t know 
RF.   Refused

BLOCK B ENDS HERE 
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(RANDOMIZE AS BLOCKS: A) Q13-Q17d, B) Q18-Q27, C) Q31-Q38, D) Q39-Q44,
AND E) Q44a-Q44e) 

BLOCK C BEGINS HERE 

In the past year, have you paid anyone...(RANDOMIZE Q31.1, Q31A.1, Q32.1)

Q31.1 For an opportunity to operate your own business, such as a business opportunity or a 
IUDQFKLVH"

1.  Yes 
2.  No 
DK.  Don’t know 
RF.   Refused 

[PROG.:  IF Q31.1:1, ASK Q31.2, Q33 to Q37 BEFORE CONTINUING WITH REST OF 
SERIES; ELSE SKIP TO THE NEXT QUESTION IN THE RANDOMIZED SERIES OF 
Q31.1 TO Q38.1]

4�������+RZ�PDQ\�GLIIHUHQW�VXFK�EXVLQHVV�RSSRUWXQLWLHV�KDYH�\RX�SXUFKDVHG�LQ�WKH�SDVW�\HDU"�,I�
you made multiple payments in connection with the same transaction, please only count this as 
one incident. 

Record number of times ____ [range 1-7]  
DK.   Don’t know
RF.   Refused

[INTERVIEWER: PUNCH IN ACTUAL NUMBER.  RECORD “7 OR MORE” AS CODE 7]  

[PROG.:  IF Q31.2:More-than-Once, READ:] Thinking now about the most recent time this 
happened to you... 

Q33.  Were you led to believe that most of the money you earned from this business would be 
IURP�UHFUXLWLQJ�RWKHUV�WR�MRLQ�WKH�EXVLQHVV��UDWKHU�WKDQ�IURP�WKH�VDOH�RI�SURGXFWV"�
1. Yes
2. No
DK.  Don’t know 
RF.   Refused 

[PROG:  THERE IS No Q34] 
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 Q35.1  Did the seller lead you to believe that you would earn a certain amount of income or 
SURILW�IURP�WKLV�EXVLQHVV"�

1. Yes
2. No
DK.  Don’t know 
RF.   Refused 

[PROG.:  IF Q35.1 IS Yes ASK Q35.2; ELSE SKIP TO Q36.1] 

Q35.2.  Which of the following best describes the amount of money you made from this 
EXVLQHVV"�

1. Made roughly as much or more money than I had been led to expect 
2. Made at least half as much money as I had been led to expect 
3. Made less than half as much money as I had been led to expect 
4. Did not make any money or lost money 
5. Did not work at the business 
DK.  Don’t know 
RF.   Refused 

Q36.1.  Were you promised help in locating customers who would use your services or allow 
\RX�WR�VHOO�\RXU�SURGXFWV�IURP�WKHLU�SUHPLVHV"�

1. Yes
2. No
DK.  Don’t know 
RF.   Refused 

[PROG.:  IF Q36.1 IS Yes ASK Q36.2; ELSE SKIP TO INSTRUCTION BEFORE Q37] 

Q36.2. 'LG�\RX�REWDLQ�WKH�SURPLVHG�DVVLVWDQFH"�

1. Yes - Promised assistance was provided 
2. No - Promised assistance was NOT provided  
DK.  Don’t know 
RF.   Refused 

[PROG.:  IF Q35.1: YES OR  Q36.2: No, ASK:Q37, ELSE SKIP TO INSTRUCTION 
AFTER Q37.] 

4�����$QG�KRZ�PDQ\�PRQWKV�DJR�GLG�\RX�SXUFKDVH�WKLV�EXVLQHVV"�

RECORD NUMBER OF MONTHS _____ [valid range 1-12 months]
DK.  Don’t know 
RF.   Refused
[PROG.:  IF Q33:1, Q35.2:2-4 or Q36.2:2, ASK GENERAL FOLLOW-UP QUESTIONS 
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Q62-Q68 BEFORE CONTINUING WITH SERIES; ELSE SKIP TO Q31a.1]

In the past year, have you paid anyone...

4��D������:KR�SURPLVHG�WR�SURYLGH�\RX�ZLWK�ZRUN�WKDW�\RX�FRXOG�GR�DW�KRPH"��

1.  Yes 
2.  No 
DK.  Don’t know 
RF.   Refused 

[PROG.:  IF Q31a.1:1, ASK Q31a.2., Q37a - Q37b BEFORE CONTINUING WITH REST 
OF SERIES; ELSE SKIP TO THE NEXT QUESTION IN THE RANDOMIZED SERIES 
OF Q31.1 TO Q38.1]

Q31a.2. +RZ�PDQ\�WLPHV�KDV�WKLV�KDSSHQHG�WR�\RX�LQ�WKH�SDVW�\HDU"���7KLV�SD\PHQW�PD\�KDYH�
EHHQ�WR�SXUFKDVH�HTXLSPHQW�RU�VXSSOLHV�WKDW�WKH�VHOOHU�VDLG�ZHUH�QHHGHG�WR�SHUIRUP�WKH�MRE���

Record number of times ____ [range 1-7]  
DK.   Don’t know
RF.   Refused

[INTERVIEWER: PUNCH IN ACTUAL NUMBER.  RECORD “7 OR MORE” AS CODE 7]  

 [PROG.: IF Q31a.2: More-than-Once, READ: Thinking now about the last time you 
responded to such an offer,…] 

Q37a. Did the seller lead you to believe that you would earn at least a certain amount of money 
IURP�WKLV�MRE"�
1. Yes
2. No
DK.   Don’t know
RF.   Refused

4��E����:KLFK�RI�WKH�IROORZLQJ�EHVW�GHVFULEHV�WKH�DPRXQW�RI�PRQH\�\RX�PDGH�LQ�WKLV�MRE"��
(Read All Responses, Record Only One Answer.)

1. Made roughly as much or more money than I had been led to expect 
2. Made at least half as much money as I had been led to expect 
3. Made less than half as much money as I had been led to expect 
4. Did not make any money or lost money 
5. 'LG�QRW�ZRUN�DW�WKH�MRE�
DK.     Don’t know 
RF.    Refused



        
24

Q68 BEFORE CONTINUING WITH SERIES] 
In the past year, have you paid anyone...
4�������:KR�SURPLVHG�WKDW�\RX�ZRXOG�JHW�D�MRE�DW�WKe U.S. Postal Service or another branch of 
VWDWH�RU�IHGHUDO�JRYHUQPHQW"��

1.  Yes 
2.  No 
DK.  Don’t know 
RF.   Refused 
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[PROG.:  IF Q39c: More-than-Once, READ: Thinking about the most recent time this 
happened to you...] 
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�4��I�����'LG�\RX�FDVK�WKH�FKHFN�DQG�VHQG�WKH�PRQH\�DV�UHTXHVWHG"�

1. Received a check and sent money back to the sender 
2. Received a check, but did not send money back to the sender 
DK.  Don’t know 
RF.   Refused

[PROG: IF Q39d.2:1, OR Q39e.2:1, OR Q39f.2:1,  ASK Q62-Q62b, Q64l, Q66-Q68]

 Q39g. Other than being told that you had won a foreign lottery, in the past year, has anyone told 
you that you had been selected to receive an award such as money, a free vacation, or other 
SURGXFW�RU�VHUYLFH"�
1. Yes
2. No
DK.  Don’t know 
RF.   Refused

[PROG.:  IF Q39g:1 GO TO Q40.1, OTHERWISE GO TO THE NEXT SECTION]

 Q40.1 Were you told that you had to pay something, purchase a good or service, or attend a 
VDOHV�SUHVHQWDWLRQ�LQ�RUGHU�WR�UHFHLYH�\RXU�SUL]H�RU�DZDUG"��

1. Yes [CONTINUE TO Q40.2]
2. No – DID NOT HAVE TO DO OR PAY ANYTHING TO RECEIVE PRIZE
DK.  Don’t know 
RF.   Refused

[PROG.:  IF Q40.1 IS “No – DID NOT HAVE TO DO OR PAY ANYTHING TO 
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4�����'LG�\RX�PDNH�WKH�UHTXLUHG�SD\PHQW�RU�SXUFKDVH�RU�GLG�\RX�DWWHQG�WKH�UHTXLUHG�VDOHV�
SUHVHQWDWLRQ"�
1. Yes
2.  No 
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Q44e.  Which of the following best describes your experience in using the product: (Read All 
Responses, Record Only One Response)

1. Lost about as much or more weight than I expected to lose 
2. Lost about half of the weight I expected to lose 
3.
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Q45.   Other than the things we have already discussed, in the past year have you purchased 
VRPHWKLQJ�ZKLFK�\RX�SDLG�IRU�EXW�1(9(5�UHFHLYHG"�
1. Yes (CONTINUE)
2. No (GO TO Q49a)
DK.   Don’t know  (GO TO Q49a)
RF.   Refused  (GO TO Q49a)

[PROG.:  IF Q45:1, ASK:] 

4�����+RZ�PDQ\�WLPHV�KDV�WKLV�KDSSHQHG�WR�\RX�LQ�WKH�SDVW�\HDU"�

Record number of times ____ [range 1-7] 
DK.   Don’t know
RF.   Refused

[INTERVIEWER: PUNCH IN ACTUAL NUMBER.  RECORD “7 OR MORE” AS CODE 7]  

 [PROG.:  IF Q46:More-than-Once, READ:] Thinking now about the most recent time this 
happened to you...

4����'LG�\RX�WU\�WR�JHW�WKH�VHOOHU�WR�JLYH�\RX�D�UHIXQG�RU�RWKHUZLVH�PDNH�DQ�DGMXVWPHQW"�
1. Yes
2. No
DK.   Don’t know
RF.   Refused

[PROG.:  IF Q47:1, ASK] 

4����$QG�ZDV�WKH�VHOOHU�ZLOOLQJ�WR�SURYLGH�D�UHIXQG�RU�RWKHUZLVH�PDNH�DQ�DGMXVWPHQW�WKDW�
VDWLVILHG�\RX"�

1.  Yes 
2.   No 
DK.   Don’t know
RF.   Refused
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[PROG.:  IF Q49c:1, ASK:] 

Q49f. In the past year, has anyone misused any of your existing accounts other than a credit card 
account or debit card – for example, a bank or wireless telephone account – without your 
SHUPLVVLRQ�WR�UXQ�XS�FKDUJHV�RU�WR�WDNH�PRQH\�IURP�\RXU�DFFRXQWV"�
1. Yes
2. No
DK.   Don’t know
RF.   Refused

[PROG.:  IF Q49c:1, ASK:]
Q49g.   In the past year, has anyone used your personal information without your permission to 
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GENERAL FOLLOW-UP QUESTIONS (Q62-Q68) 

�4�����+RZ�GLG�\RX�ILUVW�OHDUQ�DERXW��,16(57�323�,1�/$1*8$*(�"�[READ, RANDOMIZE 
LIST]
1. from the Internet  
2. from a television advertisement or infomercial 
3.
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Q63. And how did you purchase this product (RANDOMIZE�"

1. VISITED A STORE 
2. ORDERED ON THE TELEPHONE 
3. MAILED IN AN ORDER 
4. ORDERED FROM INTERNET SITE 
5. SOME OTHER WAY (SPECIFY) [READ LAST]
DK.  Don’t know 
RF.   Refused

4��E��+RZ�PXFK�PRQH\�ZHUH�\RX�ELOOHG��,16(57�323�,1�/$1*8$*(�"��352%(�$1<�
5(63216(�29(5������±�<RX�VDLG�WKLV�LV��5($'�$02817�(17(5('��±�LV�WKDW�FRUUHFW"�

1. AMOUNT BILLED ___________ (RANGE 1 – 99,999) 
DK.  Don’t know 
RF.   Refused

4��S��$QG�KRZ�PXFK�GLG�\RX�DFWXDOO\�HQG�XS�SD\LQJ"���352%(�$1<�5(63216(�29(5������
OR ANY AMOUNT PAID THAT IS GREATER THAN AMOUNT BILLED – You said 
�5($'�$02817�(17(5('��±�,V�WKLV�FRUUHFW"��
1. AMOUNT PAID ___________ (RANGE 0 – 99,999) 
DK.  Don’t know 
RF.   Refused

(ASK ONLY IF Q39d2 = 1 OR Q39e.2 = 1 OR Q39f.2 = 1) 
Q64l. How much money did you lose to the persons who told you that you had won the foreign 
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[PROG.:  IF Q64b OR Q64p Greater-than-Zero, ASK:]  
(DO NOT ASK IF Q39d2 = 1 OR Q39e.2 = 1 OR Q39f.2 = 1 – GO TO Q66)
4����$QG�KRZ�GLG�\RX�SD\�RU�KRZ�ZHUH�\RX�ELOOHG�IRU�WKLV�WUDQVDFWLRQ"�[DO NOT READ 
LIST]
1. Credit Card 
2. Cash
3. Check
4. Debit card 
5. On-line payment system like PayPal, 
6. Seller took money directly from my checking account 
7. Charged to my telephone bill 
8. Other (SPECIFY)
DK.   Don’t know
RF.   Refused
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4����:KDW�DFWLRQV��LI�DQ\��GLG�\RX�WDNH�LQ�DWWHPSWLQJ�WR�UHVROYH�WKLV�LQFLGHQW"[PROG.: DO
NOT READ, OPEN-END PRE-CODE. PROBE FOR MULTIPLE RESPONSES AND 
CAPTURE 1ST, 2ND , AND 3RD MENTIONS] :KDW�RWKHU�DFWLRQ�GLG�\RX�WDNH"�

1. Did nothing 
2. Asked for a refund or replacement 
3. Stopped payment or refused to pay 
4.
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DEMOGRAPHICS (ASK ALL) 

Changing Topics and thinking some more about you... 

4��D��+DYH�\RX�OLVWHG�\RXU�KRPH�WHOHSKRQH�QXPEHU�RQ�WKH�QDWLRQDO�GR�QRW�FDOO�UHJLVWU\"�

1. Yes 
2.  No 

  DK.   Don’t know
  RF.   Refused

Q72. Do you ever go online – either at work or at home – to access the Internet or World Wide 
:HE�RU�WR�VHQG�DQG�UHFHLYH�H�PDLO"�
1. Yes
2. No

DK.   Don’t know
RF.   Refused

[PROG.:  IF Q72:1, ASK] 
Q73a. How many hours EACH WEEK in total ZRXOG�\RX�VD\�\RX�VSHQG�RQ�WKH�,QWHUQHW�DW�ZRUN"�

1. 0 hours 
2. Less than 1 hour 
3. 1 to 5 hours 
4. 5 to 15 hours 
5. 15 to 30 hours 
6. More than 30 hours 
DK.  Don’t know 
RF.   Refused

[PROG.:  IF Q72:1, ASK) 
Q73b. How many hours EACH WEEK in total would you say you spend on the Internet at 
KRPH"�
1. 0 hours 
2. Less than 1 hour 
3. 1 to 5 hours 
4. 5 to 15 hours 
5. 15 to 30 hours 
6. More than 30 hours 
DK.  Don’t know 
RF.   Refused
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And for statistical purposes only... 
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Q80. Thinking ahead to three years from now, how do you think your income will compare to 
\RXU�LQFRPH�WRGD\"�'R�\RX�WKLQN�LW�ZLOO�EH�(ROTATE TOP TO BOTTOM, BOTTOM TO 
TOP BETWEEN VERSION 1 AND VERSION 2) ...?
1. MUCH LOWER 
2. SLIGHTLY LOWER 
3. ABOUT THE SAME 
4. SLIGHTLY HIGHER 
5. MUCH HIGHER 

DK.   Don’t know
RF.   Refused

Q81. And thinking for a moment about your personal debt on which you currently make interest 
payments. I am talking about your debts you partially pay-off each month for things like 
mortgages, credit cards, personal loans or car loans. Would you say the amount of debt you 
currently have is...(DO NOT ROTATE)
1. More than you can handle financially 
2. About as much as you can handle financially ...or... 
3. You could handle more debt than you currently have 
4. Do not have any personal debt (DO NOT READ)

DK.   Don’t know
RF.   Refused

4����$UH�\RX�RI�+LVSDQLF�RU�/DWLQR�RULJLQ"�

1. Yes
2. No

DK.   Don’t know
RF.   Refused

Q85 . I am going to read a list of racial categories. Please choose one or more categories that best 
LQGLFDWHV�\RXU�UDFH��$UH�\RX"�>352*���CAPTURE 1ST, 2ND , AND 3RD MENTIONS]
�352%(���:RXOG�DQ\�RWKHU�UDFH�DSSO\"��
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Q86.2. $UH�\RX�HPSOR\HG�RXWVLGH�RI�WKH�KRPH��DUH�\RX�D�KRPHPDNHU��RU�DUH�\RX�UHWLUHG"�

1. Employed outside the home (GO TO Q86.3)
2. Homemaker (SKIP TO INSTRUCTION AFTER Q86.3)
3. Retired (SKIP TO INSTRUCTION AFTER Q86.3)
4. Not in the workforce (SKIP TO INSTRUCTION AFTER Q86.3)

  DK.   Don’t know (SKIP TO INSTRUCTION AFTER Q86.3)
RF.   Refused (SKIP TO INSTRUCTION AFTER Q86.3)

Q86.3. [PROG.:  IF EMPLOYED OUTSIDE THE HOME, ASK:]
$QG��DUH�\RX�SDLG�RQ�DQ�KRXUO\�EDVLV�RU�GR�\RX�GUDZ�D�\HDUO\�VDODU\"�
1.  HOURLY 
2.  SALARY

 DK.   Don’t know
RF.   Refused 

READ TO ALL: 

7KRVH�DUH�DOO�WKH�TXHVWLRQV�ZH�KDYH�IRU�\RX�WRGD\���7KDQN�\RX�YHU\�PXFK�IRU�\RXU�WLPH�±�ZH�
appreciate it very much.  Have a good (day/evening).  

READ ONLY IF ASKED:  This study was sponsored by the Federal Trade Commission, an 
agency of the US government.  Your answers today will be used to help shape future policies 
protecting US consumers.  We appreciate your help.
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Q22.1 = Yes 
  Q62 “the product or service you had not agreed to purchase” 
  Q62b “the product or service you had not agreed to purchase” 
  Q64b “for this product or service” 

Q31.1 = Yes 
  Q62 “this business opportunity” 
  Q62b “this business opportunity” 
  Q64b “for this business opportunity” 

Q37a = Yes 






