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companies to provide consumer refunds.  
The FTC also polices the internet for deceptive ads,  
and recently brought a slew of  cases against marketers 
that allegedly created fake news web sites touting acai 
berry supplements as effective weight-loss products.

outreaCh and PartnershiPs 

Consumers, industry, and our law enforcement 
partners keep us informed about real-world trends and 
challenges in the marketplace. Consumers can contact 
us online or via toll-free phone numbers. Our public 
outreach also includes online resources, such as www.
ftc.gov (much of  which is available in Spanish), as well 
as printed publications. We also provide updates on 
Facebook and Twitter, and host fun and educational 
videos on the FTCõs YouTube channel. The FTCõs 
online Business Center offers extensive guidance  
to businesses.

finanCial management

Of  course, being diligent and responsible stewards  
of  the public resources that the American taxpayers  
and the Congress provide to us is one of  our  
most important jobs. For the FY 2012 independent 
þnancial audit, we received our 16th consecutive 
unqualiþed opinion, the highest audit opinion available. 
The independent auditors did not identify any material 
weaknesses, signiþcant deþciencies, or instances of  
non-compliance with laws and regulations. I am pleased
to report that managementõs assessment of  risks and 
review of  controls disclosed no material weaknesses 
(see Statement of  Assurance, p. 26) and that the 
þnancial and performance data presented here is  
reliable and complete. 

 

 

future Challenges

In pursuing our strategic goals and objectives, the 
FTC continues to tackle challenges in important 
areas such as protecting consumer privacy and 
improving data security, stopping harmful uses of  
technology, protecting vulnerable Americans from 
fraud, and promoting competition in the health care, 
pharmaceutical, technology, and energy industries.  
For a more detailed description of  these and other 
mission challenges that have been identiþed by senior 
management, see p. 20.  

Additionally, the Reports Consolidation Act of  2000 
requires the Inspector General (IG) to determine 
key management and performance challenges facing 
the agency, and to assess our progress in addressing 
them. The IG noted that the agency continues to 
face challenges in protection of  data collected from 
businesses and individuals; securing the agency’s 
information systems and networks from destruction, 
data loss, or compromise; and enhancing case selection 
and management to maximize mission outcomes.  
Agency management agrees that these are critical 
challenges, and with the IGõs assessment of  our 
progress in addressing the challenges, as discussed in 
the Other Accompanying Information Section of  this 
report (see p. 135). 

All of  us at the FTC look forward to continuing our 
work to protect American consumers and promote 
competition along with our partners and colleagues in 
Congress, industry, and domestic and international law 
enforcement.

Jon Leibowitz
November 15, 2012
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key measure 1.5.1 Policy advice provided to foreign consumer protection and privacy agencies, directly and 

through international organizations, through substantive consultations, written submissions, or comments. 

(output measure)
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key measure 2.2.1 Competition resources accessed via the ftC’s website. (output measure)
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key measure 2.3.2 reports and studies issued on key competition-related topics. (output measure)
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key measure 3.2.1 a favorable Continuity of operations (CooP) rating. (output measure)
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that deliver prerecorded messages and to halt other 
telemarketing calls that violate the National Do Not  
Call Registry.  Further, the FTC will work with 
consumer groups, legitimate industry, technologists, 
policymakers, and other stakeholders to develop 
solutions to the rise in illegal robocalls. (Objectives 1.1, 
1.2, 1.3, and 1.4)

PROMOTING COMPLIANCE IN NEW 
MEDIA:  
As new media open new avenues for companies to 
communicate with consumers, the FTC will promote 
compliance. The agency will conduct outreach to 
businesses that engage in viral, mobile, and afþliate 
marketing, stressing that existing advertising principles 
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PROTECTING CHILDREN IN THE 
MARKETPLACE:  
Children and teens are particularly vulnerable to 
deceptive, unfair, and age-inappropriate advertising. 
The agency is conducting a review of  the Childrenõs 

http://www.ftc.gov/opa/2012/08/johnbeck.shtm
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markets. The FTC also continuously examines price 
movements and other activity through its Gasoline and 
Diesel Price Monitoring Project to identify any conduct 
that may not reÿect purely competitive decisions based 
on the forces of  supply and demand. The FTC also 
monitors energy markets for anticompetitive nonmerger 
activity such as illegal agreements among competitors, 
agreements between manufacturers and product dealers, 
monopolization, and other anticompetitive activities. 
The FTC continues to investigate whether certain oil 
producers, reþners, transporters, marketers, physical or 
þnancial traders, or others (1) have engaged in practices, 
including manipulation, that have lessened or may lessen 
competition in the production, reþning, transportation, 
distribution, or who
petroleum products
misleading informat

lesale supply of  crude oil or 
; or (2) have provided false or 
ion related to the wholesale price of  

crude oil or petroleum products to a federal department 
or agency. Such actions could violate Section 5 of  the 
FTC Act, the Commissionõs Prohibition of  Energy 
Market Manipulation Rule, or Section 811 or Section 
812 of  the Energy Independence and Security Act 
of  2007. To prepare and support agency staff  in 
meeting these challenges, the FTC devotes considerable 
resources to monitoring and studying energy marketsñ
often in response to congressionally mandated 
requirementsñthus developing the professional 
expertise and body of  knowledge needed to address 
emerging concerns. The FTC has issued reports on 
the factors that inÿuence the prices that American 
consumers pay for gas. These reports, the most recent 
of  which was released in 2011, show that the price 
of  oil is still the most important factor in gas prices. 
(Objectives 2.1 and 2.3)

aCCountaBle Care 
organizations 
and antitrust
•���������������������������

��������������� �������������	�•�����

 ������������
��������������������
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CHAIRMAN’S FMFIA STATEMENT OF ASSURANCE



27

M
A

N
A

G
E

M
E

N
T

’S
 D

IS
C

U
S

S
IO

N
 &

 A
N

A
LY

S
IS

FISCAL YEAR  2012

SUMMARY OF MATERIAL WEAKNESSES 
AND NONCONFORMANCES
As noted in the Chairmanõs FMFIA Statement of  
Assurance, the FTC has no material weaknesses or 
nonconformances to report for FY 2012. No new 
material weaknesses or signiþcant nonconformances 
were identiþed for the past eight years, nor were there 
any existing unresolved weaknesses requiring corrective 
action.

FEDERAL INFORMATION SECURITY 
MANAGEMENT ACT (FISMA)
As mandated by FISMA, the agency continues to 
maintain an information security program to manage 
information technology in accordance with National 
Institute of  Standards and Technology (NIST) 
requirements. Continuous monitoring is one of  many 
approaches that the FTC employs to protect agency 
information systems and the data that is collected, 
stored, and transmitted during the course of  business. 
The Ofþce of  the Chief  Information Ofþcer (OCIO) 
continues to protect agency information  
and information assets by:

Å Participating in the Department of  Homeland 
Security (DHS) Cyber Assurance Program (CAP). 
The FTC participates in the DHS Cyber Hygiene 
program that assesses and validates the FTC’s 
external network for known vulnerabilities and 
conþguration errors. DHS provides the FTC with a
full report of  weaknesses and suggested mitigations

Å Deploying redundant networking capabilities at 
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net Position. 

Net position represents the FTC’s cumulative results 
of  operations. At the end of  FY 2012, the FTCõs net 
position is $129 million, increasing by $36 million or 
38 percent over the FY 2011 ending net position of  
$93 million.

Financing sources from appropriations used during the
year were $210 million and imputed þnancing sources 
totaled $10 million for a total of  $220 million. The 
imputed þnancing sources consisted of  $4 million 
in future retirement beneþts and $6 million in future 
health and life insurance beneþts accrued in FY 2012, 
which will be paid by entities other than the FTC.

The þnancing sources of  $220 million exceed the 
net cost of  operations totaling $184 million (gross 
costs of  $286 million less revenues from fees of  $102 
million), resulting in the $36 million increase in net 
position. 

 

results of oPerations. 

Total gross costs were $286 and $299 million for FYs 
2012 and 2011, respectively, representing a decrease 
of  $13 million, or four percent. The primary factors 
contributing to this decrease in expenses were decreased 
personnel and related costs of  $7 million from payroll 
and beneþts due to a reduction in full-time equivalents 
(FTEs) and from imputed þnancing (retirement) costs. 
Additionally, costs of  $2 million spent in FY 2011 for 
desktop hardware replacement did not recur in FY 
2012. Gross costs are inclusive of  all costs involved in 
FTCõs ongoing operations. 

Fees collected under the Do Not Call (DNC) Registry 
(related to the FTC’s Protect Consumers strategic goal) 
and under the Hart-Scott-Rodino (HSR) Act (related to 
the FTC’s Maintain Competition strategic goal) of  $102 
and $106 million in FYs 2012 and 2011, respectively, 
offset the gross costs in determining net costs. FY 
2012 net costs of  $184 million decreased by $8 million 
from the FY 2011 level of  $192 million. Though gross 
costs decreased by $13 million, the $8 million decrease 
in net costs was less due to the related decrease in fees 
collected.  The reduction in fees was primarily due to 
the decrease in merger activity and the related $4 million 
decrease in HSR (premerger) fees collected. 

FY 2012 NET COSTS BY STRATEGIC GOAL
(Dollars shown in thousands)
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The Performance Section presents, by goals and 
objectives, detailed information on the performance 
results of  the Federal Trade Commission’s (FTC) 
programs. This section also includes: a discussion of  
strategies and factors affecting performance, a summa
of  methods used to verify and validate performance 
data, trend data, performance targets, and resources 
utilized data for Goal 1 and Goal 2. Since Goal 3 appli

http://www.ftc.gov/opp/gpra/spfy09fy14add.pdf
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Å The agency has developed policy and 
documented the procedures used to ensure 
timely reporting of  complete, accurate, 
and reliable actual results relative to the key 
performance measures.

Å The agency holds program managers 
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workshops, and an internship/fellowship opportunity at 
the FTC.
 
Providing technical assistance to develop effective 
competition and consumer protection law and policy 
in less developed countries is important because 
competition and consumer protection law and policy 
can enhance consumer welfare by facilitating lower 
prices, market entry, consumer choice, and innovation. 
Sound competition enforcement also helps realize the 
goals of  trade agreements by helping deþne the òrules 
of  the game” for foreign investors and providing 
some assurance that competition law will not be used 
to punish successful businesses or protect domestic 
interests.

In addition to the high marks given to the Program  
by its recipient institutions, evidence of  beneþcial 
impact at the outcome level is provided by the World 
Economic Forumõs Global Competitiveness Index,  
in which Vietnam improved its rank for òEffectiveness 
of  Anti-Monopoly Policyó from 100th out of  131 
countries in 2007-2008 when the ACCP þrst began its 
focus there, to 58th out of  139 countries in the  
2010-2011 rankings.   However, other variables that 
effective competition policy is expected to affect, 
including scores for òintensity of  local competition,ó 
remained largely unchanged in Vietnam over that 
period.

•���•„�…���ƒ���
�•�����…��
�•���������•���•���

�� � •���������������������������	�������‘������

�� � •�������������������������������	��
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http://www.ftc.gov/bcp/edu/microsites/idtheft2012
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When a merger already has been consummated, the 
FTC generally relies on administrative litigation to 
restore competition lost as a result of  the merger.  
While the major HSR Act amendments in 2001 
reduced the number of  mergers subject to the 
advance reporting requirement, they did not change 
the standard of  legality for mergers. Whereas the vast 
majority of  potentially problematic mergers continue 
to be subject to the revised HSR þling requirements, 
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In nonmerger matters, the FTC seeks to take action 
against ongoing activity that harms competition. The 
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I am pleased to once again present the Financial section
of  this Performance and Accountability Report (PAR). 
This report serves as a snapshot of  the progress we 
made in Fiscal Year (FY) 2012 and as a roadmap to 
performance in the future. During this þscal year, the 
Federal Trade Commission (FTC) continued to protect 
consumers and promote competition while remaining 
þscally responsible; FY 2012 marks the 16th consecutiv
year that the FTC has received an unqualiþed (clean) 
opinion on our þnancial statements. 

Our commitment to effective þnancial management and
to upholding high standards of  accountability in FY 
2012 included the following key accomplishments: 

Å Returning more than $36 million directly to 
consumers who were victims of  fraud, following 
successful prosecution of  defendants resulting in 
court-ordered judgments or settlements. 

Å Receiving, for the þfth consecutive year, the 
association of  Government Accountants’ 
Certiþcate of  Excellence in Accountability 
Reporting, given to agencies with the most 
transparent, innovative, and user-friendly PARs.  
In 2012 the agency also received a òBest in Classó 
award for the most informative Performance 
Section. 

Å Substantially exceeding the Small Business 
Administrationõs Government-wide goal to ensure 
that small businesses get their fair share of  work 
with the federal government by awarding over 57 
percent of  òeligible dollarsó to small businesses. 

 

e 

 

 
 
 
 
 
 
 
 

Å Continuing our record of  no material 
weaknesses, signiþcant control deþciencies, or 
nonconformances with the Federal Managersõ 
Financial Integ
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(c) BASIS OF ACCOUNTING AND 
PRESENTATION

The accompanying þnancial statements present the 
þnancial position, net cost of  operations, changes in net
position, budgetary resources, and custodial activities of
the FTC. They have been prepared from the accounting
records of  the FTC. These þnancial statements may 
differ from other þnancial reports submitted pursuant 
to the Ofþce of  Management and Budget (OMB) 
directives for the purpose of  monitoring and controllin
the use of  the FTCõs budgetary resources.  

As noted above, the FTC maintains a single fund to 
account for salaries and all necessary expenses. Further, 
there are no intra-entity transactions with any other 
fund (e.g., deposit fund) that would require eliminating 
entries to present consolidated statements. Accordingly, 
the statements are not labeled consolidated nor is the 
Statement of  Budgetary Resources (SBR) presented as 
combined. 

Transactions are recorded on both an accrual accountin
basis and a budgetary accounting basis. Under the 
accrual method, revenues are recognized when earned, 
and expenses are recognized when a liability is incurred,
without regard to receipt or payment of  cash. Budgetar
accounting facilitates compliance with legal constraints 
and controls on the use of  Federal funds.

Assets, liabilities, revenues and costs are classiþed  
in these þnancial statements according to the  
type of  entity associated with the transactions. 
Intragovernmental assets and liabilities are those due 
from or to other Federal entities. Intragovernmental 
revenues are earned from other Federal entities. 
Intragovernmental costs are payments or accruals due 
to other Federal entities. Transactions and balances not 
associated with Federal entities are classiþed as with the 
public.

The þnancial statements have been prepared in 
conformity with generally accepted accounting 
principles (GAAP) of  the United States of  America 
for federal entities and with the form and content of  
þnancial statements speciþed by the OMB Circular 
A-136, Financial Reporting Requirements (as revised 
August 2012). GAAP for federal entities incorporate 
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(h) CASH AND OTHER MONETARY ASSET
 
The FTC’s consumer redress agents process claims  
and disburse redress proceeds to approved claimants.  
Upon approval of  the redress ofþce, amounts necessar
to cover current disbursement schedules are held as 
cash in interest bearing accounts. These funds are 
considered non-entity assets and are reported on the 
Balance Sheet along with an offsetting non-entity 
liability. 

(i) INVESTMENTS 

In protecting consumers, the FTC collects proceeds 
from defendants in accordance with court ordered 
judgments and settlement agreements for consumer 
redress and holds these proceeds in the deposit  
fund (TAS 29X6013) established with the Treasury.  
Under an agreement with the Treasury, the portion 
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2012 2011

Redress:

 Fund Balance with Treasury

  Beginning balance  $     3,803  $      5,471 
  collections 53,442 41,596 
  disbursements to claimants, net 1 (48)
  disgorgements to treasury (15,261) (13,177)
  transfers, expenses, refunds 14,590 (30,039)
 Total fund balance with Treasury, ending  $   56,575  $      3,803 

 Cash and Other Monetary Assets

  Beginning balance  $   44,944  $     21,473 
  disbursements to claimants, net (36,231) (116,089)
  transfers, expenses, interest income 19,647 139,560 
 Total cash and other monetary assets, ending  $   28,360  $    44,944 

 Investments

  Beginning balance  $   35,443  $   153,582 
                                transfers, expenses, interest income (14,269) (118,139)
  return to deposit fund (21,174) - 
 Total investments, ending       $             -    $    35,443 

 Accounts receivable, net

  Beginning balance  $   11,229  $     38,170 
  net activity 15,990 (26,941)
 Total accounts receivable, ending  $    27,219  $     11,229 

Divestiture Fund:

 Investments

  Beginning balance  $             -    $     45,523 
  Interest, net of (expenses)  -    (4)
  return of funds  -   (45,519)
 Total investments, ending  $             -  $              - 

Redress and divestiture fund activities consisted of  the following for September 30, 2012 and 2011 (in thousands):
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insPeCtor general-identified management and 
PerformanCe Challenges
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INSPECTOR GENERAL-IDENTIFIED MANAGEMENT AND PERFORMANCE 
CHALLENGES (CONTINUED)
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INSPECTOR GENERAL-IDENTIFIED MANAGEMENT AND PERFORMANCE 
CHALLENGES (CONTINUED)
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INSPECTOR GENERAL-IDENTIFIED MANAGEMENT AND PERFORMANCE 
CHALLENGES (CONTINUED)
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INSPECTOR GENERAL-IDENTIFIED MANAGEMENT AND PERFORMANCE 
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managers on a quarterly basis to verify the accuracy of  
the report and ensure all resolutions are included in the 
report.
�'�D�W�D���O�L�P�L�W�D�W�L�R�Q�V�� The spreadsheet may not capture a 
case if  it is missed during the internal review process. 

Performance Measure 1.2.2: The FTC’s effectiveness 
in stopping prohibited business practices in three high 
priority areas over the next þve years. 
�'�H�À�Q�L�W�L�R�Q���D�Q�G���E�D�F�N�J�U�R�X�Q�G�� This measure gauges the 
FTC’s success in changing business practices related to 
misleading advertising claims within priority areas and 
demonstrates the change through research methods.
�'�D�W�D���V�R�X�U�F�H�V�� Evaluations of  the prevalence of  
prohibited business practices in targeted areas. The 
Internet is used to examine advertising claims.
�9�H�U�L�À�F�D�W�L�R�Q���D�Q�G���Y�D�O�L�G�D�W�L�R�Q�� Attorneys assigned to the 
subject area work with FTC economists to validate the 
methodology and quality control.
�'�D�W�D���O�L�P�L�W�D�W�L�R�Q�V�� Advertising claims in other types of  
media are not captured.

Performance Measure 1.2.3: The percentage of  
redress cases in which the FTC distributes redress 
dollars designated for distribution to consumers within 
six months. 
�'�H�À�Q�L�W�L�R�Q���D�Q�G���E�D�F�N�J�U�R�X�Q�G�� This measure ensures 
that the FTC returns redress dollars to consumers as 
quickly as possible.
�'�D�W�D���V�R�X�U�F�H�V�� Bureaus’ open redress case status 
reports.
�9�H�U�L�À�F�D�W�L�R�Q���D�Q�G���Y�D�O�L�G�D�W�L�R�Q�� When a redress 
distribution occurs, the date of  the distribution is 
checked and veriþed to determine whether or not the 
redress occurred within six months. 
�'�D�W�D���O�L�P�L�W�D�W�L�R�Q�V�� There are no signiþcant data 
limitations. 

Performance Measure 1.2.4: Investigations or cases 
in which the FTC obtains foreign-based evidence or 
engages in mutual assistance that contributes to FTC 
law enforcement actions or in which we cooperate with 
foreign agencies and/or multilateral organizations.
�'�H�À�Q�L�W�L�R�Q���D�Q�G���E�D�F�N�J�U�R�X�Q�G�� This measure tracks 
investigations or cases in which the FTC obtains 
foreign-based evidence or engages in mutual assistance 
that contributes to FTC law enforcement actions or 
in which we cooperate with foreign agencies and/or 
multilateral organizations.

�'�D�W�D���V�R�X�U�F�H�V�� Ofþce of  International Affairs (OIA) 
weekly reports and internal tracking sheets.
�9�H�U�L�À�F�D�W�L�R�Q���D�Q�G���Y�D�O�L�G�D�W�L�R�Q�� Consumer Protection 
team members report matters they worked on in which 
information was shared. Staff  review and compile the 
matters reported. Managers review these matters to 
ensure that they qualify as part of  the measure and have 
not been previously counted.
�'�D�W�D���O�L�P�L�W�D�W�L�R�Q�V�� Review is necessary to avoid double 
counting of  particular matters.

OBJECTIVE 1.3: PREVENT CONSUMER 
INJURY THROUGH EDUCATION.

Performance Measure 1.3.1:  Consumer protection 
messages accessed online or in print. 
�'�H�À�Q�L�W�L�R�Q���D�Q�G���E�D�F�N�J�U�R�X�Q�G��

https://ftcintranet.ftc.gov/cfportal/bcp-news/uploads/DistributionFY12.pdf
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by an outside source based on industry standard 
practices.
�'�D�W�D���O�L�P�L�W�D�W�L�R�Q�V�� There are no signiþcant data 
limitations. 

Performance Measure 1.3.3: Organizations requesting 
consumer education publications.
�'�H�À�Q�L�W�L�R�Q���D�Q�G���E�D�F�N�J�U�R�X�Q�G�� This measure helps the 
FTC ensure that it is publicizing its activities in the best 
way possible, and that the agency has a wide array of  
partners to leverage resources.
�'�D�W�D���V�R�X�U�F�H�V�� The measure is derived from the 
agencyõs database of  online customer orders, maintained 
by the Division of  Consumer and Business Education.
�9�H�U�L�À�F�D�W�L�R�Q���D�Q�G���Y�D�O�L�G�D�W�L�R�Q�� The data includes 
customers who have ordered materials during the þscal 
year and provided a valid organization. Orders from 
individuals and duplicate organizations are not included.
�'�D�W�D���O�L�P�L�W�D�W�L�R�Q�V�� The accuracy of  the calculations 
depends in part on customers entering their 
organization name into the order form with consistent 
spelling and formatting; otherwise data may be slightly 
over-reported.

OBJECTIVE 1.4: ENHANCE CONSUMER 
PROTECTION THROUGH RESEARCH, 
REPORTS, RULEMAKING, AND 
ADVOCACY.

Performance Measure 1.4.1: Workshops and 
conferences convened or cosponsored that address 
consumer protection problems.
�'�H�À�Q�L�W�L�R�Q���D�Q�G���E�D�F�N�J�U�R�X�Q�G�� This measure helps the 
FTC ensure that enforcement and education efforts 
are augmented by encouraging discussions among 
all interested parties, through careful study of  and 
empirical research on novel or challenging consumer 
protection problems.
�'�D�W�D���V�R�X�U�F�H�V�� The FTC website and reports from the 
agency, Bureau Directorõs Ofþce, division, and regional 
ofþces.
�9�H�U�L�À�F�D�W�L�R�Q���D�Q�G���Y�D�O�L�G�D�W�L�R�Q�� A list of  all workshops 
and conferences is maintained in a spreadsheet. The 
spreadsheet is reviewed quarterly by headquarters and 
regional ofþce management to verify the accuracy 
of  the report and to ensure that all conferences and 
workshops are included in the report.
�'�D�W�D���O�L�P�L�W�D�W�L�R�Q�V�� Review is necessary to avoid under-
reporting any workshops or conferences.
Performance Measure 1.4.2: Advocacy comments and 

amicus briefs on consumer protection issues þled with 
entities including federal and state legislatures, agencies, 
or courts.
�'�H�À�Q�L�W�L�R�Q���D�Q�G���E�D�F�N�J�U�R�X�Q�G�� The measure tracks 
the number of  advocacy comments and amicus briefs 
on consumer protection matters þled with entities 
including federal and state legislatures, agencies, and 
courts to measure the output of  the FTC’s advocacy 
activities relating to consumer protection matters.
�'�D�W�D���V�R�X�U�F�H�V�� Internal matter records of  advocacy 
comments and amicus briefs þled (e.g., records available 
in the FTCõs document management system).
�9�H�U�L�À�F�D�W�L�R�Q���D�Q�G���Y�D�O�L�G�D�W�L�R�Q�� Review of  internal matter 
records of  advocacy comments and amicus briefs 
þled (e.g., records available in the FTCõs document 
management system) and conþrmation of  data with 
staff  having responsibilities for advocacy matters.
�'�D�W�D���O�L�P�L�W�D�W�L�R�Q�V�� There are no signiþcant data 
limitations.

Performance Measure 1.4.3: The percentage of  
respondents þnding the FTCõs advocacy comments and 
amicus briefs òuseful.ó
�'�H�À�Q�L�W�L�R�Q���D�Q�G���E�D�F�N�J�U�R�X�Q�G�� This measure tracks the 
percentage of  respondents þnding the FTCõs advocacy 
comments and amicus briefs to be òuseful,ó in order 
to assess the effect of  consumer protection advocacy 
comments.
�'�D�W�D���V�R�X�U�F�H�V�� Responses to a written survey, sent by 
agency staff  to advocacy recipients (except courts), to 
evaluate the usefulness of  an advocacy.
�9�H�U�L�À�F�D�W�L�R�Q���D�Q�G���Y�D�O�L�G�D�W�L�R�Q�� Agency staff  review 
written responses in order to determine percentage of  
respondents describing the FTC’s advocacy comments 
as òuseful.ó
�'�D�W�D���O�L�P�L�W�D�W�L�R�Q�V�� There are no signiþcant data 
limitations.

Performance Measure 1.4.4: The percentage of  
proposed Administrative Procedure Act (APA) 
rulemakings, conducted solely by the FTC, completed 
within nine months of  receipt of  þnal comments in the 
Final Notice of  Proposed Rulemaking.
�'�H�À�Q�L�W�L�R�Q���D�Q�G���E�D�F�N�J�U�R�X�Q�G�� This measure helps the 
FTC ensure that the agency augments its enforcement 
and education efforts by conducting appropriate 
rulemakings.
�'�D�W�D���V�R�X�U�F�H�V�� The Federal Register and the FTC 
website.
�9�H�U�L�À�F�D�W�L�R�Q���D�Q�G���Y�D�O�L�G�D�W�L�R�Q�� A list of  all rulemakings, 
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anticompetitive conduct in markets with a total of  at 
least $8 billion in annual sales.
�'�H�À�Q�L�W�L�R�Q���D�Q�G���E�D�F�N�J�U�R�X�Q�G�� This measure ensures 
that the Commission’s nonmerger actions are in part 
guided by the size of  the relevant product markets 
involved. The measure is calculated by taking the sum 
of  the estimated volume of  commerce for the current 
þscal year plus the previous four þscal years and 
dividing the sum by þve.
�'�D�W�D���V�R�X�U�F�H�V����The lead attorney who worked on the 
investigation estimates the volume of  commerce using 
the appropriate applicable estimation formula and 
submits the information to the Bureau of  Economics 
for concurrence.
�9�H�U�L�À�F�D�W�L�R�Q���D�Q�G���Y�D�O�L�G�D�W�L�R�Q�� See measure 2.1.1.
�'�D�W�D���O�L�P�L�W�D�W�L�R�Q�V�� See measure 2.1.3.

Performance Measure 2.1.7: Consumer savings of  
at least twenty times the amount of  FTC resources 
allocated to the nonmerger program.
�'�H�À�Q�L�W�L�R�Q���D�Q�G���E�D�F�N�J�U�R�X�Q�G����This measure ensures 
that the Commission’s actions are in part guided by the 
requirement that estimated consumer savings exceed 
how much is spent on the nonmerger program. This 
measure is calculated by taking the estimated consumer 
savings generated under measure 2.1.5 divided by the 
amount of  resources spent on the nonmerger program. 
�'�D�W�D���V�R�X�U�F�H�V�� The lead attorney estimates consumer 
savings for a particular case using the appropriate 
applicable estimation formula.) The FTCõs þnancial 
system provides the amount of  resources expended on 
the nonmerger program.
�9�H�U�L�À�F�D�W�L�R�Q���D�Q�G���Y�D�O�L�G�D�W�L�R�Q�� See measure 2.1.1. 
�'�D�W�D���O�L�P�L�W�D�W�L�R�Q�V�� See measure 2.1.2.

Performance Measure 2.1.8: The percentage of  
cases in which the FTC had at least one substantive 
contact with a foreign antitrust authority in which the 
agencies followed the analytical approach and reached 
compatible outcomes.
�'�H�À�Q�L�W�L�R�Q���D�Q�G���E�D�F�N�J�U�R�X�Q�G�� This measure tracks the 
cases in which the Bureau of  Competition or foreign 
agency staff  notify OIA that a substantial contact 
has taken place, compared with cases where, in the 
judgment of  OIA management, no consistent analytical 
approaches were observed. The phrase òreached 
compatible outcomesó means that the reviewing 
agencies do not impose inconsistent obligations on 
parties; professional judgment from OIA senior 
management is used to make a þnal decision on 

compatibility for FTC measurement purposes. 
�'�D�W�D���V�R�X�U�F�H�V�� Ofþce of  International Affairs (OIA) 
weekly reports and internal logs.
�9�H�U�L�À�F�D�W�L�R�Q���D�Q�G���Y�D�O�L�G�D�W�L�R�Q�� International Antitrust 
team members report matters they worked on in which
substantial contact took place. Staff  review and compil
the matters reported, overseen by an International 
Antitrust team member. Managers review and ensure 
that the matters reported qualify for the measure.
�'�D�W�D���O�L�P�L�W�D�W�L�R�Q�V�� Review is necessary to ensure that 
the matters reported included sufþciently substantial 
contact with a foreign antitrust authority.

OBJECTIVE 2.2: PREVENT CONSUMER 
INJURY THROUGH EDUCATION.

Performance Measure 2.2.1: Competition resources 
accessed via the FTCõs website.
�'�H�À�Q�L�W�L�R�Q���D�Q�G���E�D�F�N�J�U�R�X�Q�G�� This measure ensures 
that consumer injury is prevented by educating antitrus
practitioners and consumers. This measure is calculate
by taking the sum of  the views recorded on antitrust 
related web pages on the Commissionõs external 
website.
�'�D�W�D���V�R�X�U�F�H�V�� The primary data source is software tha
monitors trafþc on the FTCõs external website.
�9�H�U�L�À�F�D�W�L�R�Q���D�Q�G���Y�D�O�L�G�D�W�L�R�Q�� Bureau staff  identify 
relevant FTC web-based resources to track. Internet 
trafþc data is received and entered into a bureau 
database by staff, and reviewed monthly by analysts, 
attorneys, and senior management.
�'�D�W�D���O�L�P�L�W�D�W�L�R�Q�V�� The analysis is dependent on the 
accuracy of  measurements made by the web tracking 
software and the presence of  internal and external 
trafþc þlters. The data is also dependent on the accurat
identiþcation of  relevant FTC web-based materials.

OBJECTIVE 2.3: ENHANCE CONSUMER 
BENEFIT THROUGH RESEARCH, 
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of  competition-related workshops, hearings and 
conferences hosted by the FTC.
�'�D�W�D���V�R�X�U�F�H�V�� Information on conferences involving 
signiþcant competition related issues is taken from the 
FTCõs website (www.ftc.gov/ftc/workshops.shtm) and 
from press releases.
�9�H�U�L�À�F�D�W�L�R�Q���D�Q�G���Y�D�O�L�G�D�W�L�R�Q�� Data is received from 
staff  attorneys, internal databases and press releases. 
The data is entered into a bureau database by staff, and 
reviewed monthly by analysts, attorneys, economists, 
and senior management.
�'�D�W�D���O�L�P�L�W�D�W�L�R�Q�V�� Review is necessary to ensure 
that all competition-related workshops, hearings and 
conferences are identiþed.

Performance Measure 2.3.2: Reports and studies 
issued on key competition-related topics.
�'�H�À�Q�L�W�L�R�Q���D�Q�G���E�D�F�N�J�U�R�X�Q�G�� The measure tracks 
competition policy related activities such as research, 
reports, and studies that enhance consumersõ knowledge
of  competition issues. The measure is calculated by 
counting the number of  the reports and studies issued 
by the FTC.
�'�D�W�D���V�R�X�U�F�H�V�� Information on studies and reports on 
signiþcant competition-related issues is taken from the 
FTCõs website (www.ftc.gov/be/research.shtm and 
www.ftc.gov/reports/index.shtm).
�9�H�U�L�À�F�D�W�L�R�Q���D�Q�G���Y�D�O�L�G�D�W�L�R�Q�� See measure 2.3.1.
�'�D�W�D���O�L�P�L�W�D�W�L�R�Q�V�� See measure 2.3.1.

Performance Measure 2.3.3: Advocacy comments and
amicus briefs on competition issues þled with entities 
including federal and state legislatures, agencies or 
courts.
�'�H�À�Q�L�W�L�R�Q���D�Q�G���E�D�F�N�J�U�R�X�Q�G�� This measure tracks the 
number of  advocacy comments and amicus briefs on 
competition matters þled with entities including federal 
and state legislatures, agencies, or courts to measure 
the output of  the FTC’s advocacy activities relating to 
competition matters.
�'�D�W�D���V�R�X�U�F�H�V�� Internal matter records of  advocacy 
comments and amicus briefs þled (e.g., records available
in the FTCõs document management system).
�9�H�U�L�À�F�D�W�L�R�Q���D�Q�G���Y�D�O�L�G�D�W�L�R�Q�� Review internal matter 
records of  advocacy comments and amicus briefs 
þled (e.g., records available in the FTCõs document 
management system) and conþrm data with staff  
having responsibilities for advocacy matters.
�'�D�W�D���O�L�P�L�W�D�W�L�R�Q�V����There are no signiþcant data 
limitations.  

 

 

 

Performance Measure 2.3.4: The percentage of  
respondents þnding the FTCõs advocacy comments and 
amicus briefs òuseful.ó
�'�H�À�Q�L�W�L�R�Q���D�Q�G���E�D�F�N�J�U�R�X�Q�G�� This measure tracks the 
percentage of  respondents þnding the FTCõs advocacy 
comments and amicus briefs to be òuseful,ó in order to 
assess the effect of  competition advocacy comments.
�'�D�W�D���V�R�X�U�F�H�V�� Responses to a written survey, sent by 
agency staff  to advocacy recipients (except courts), to 
evaluate the usefulness of  an advocacy.
�9�H�U�L�À�F�D�W�L�R�Q���D�Q�G���Y�D�O�L�G�D�W�L�R�Q�� Agency staff  review 
written responses in order to determine percentage of  
respondents describing the FTC’s advocacy comments 
as òuseful.ó
�'�D�W�D���O�L�P�L�W�D�W�L�R�Q�V�� There are no signiþcant data 
limitations.

Performance Measure 2.3.5: The volume of  trafþc on 
www.ftc.gov relating to competition research, reports, 
and advocacy.
�'�H�À�Q�L�W�L�R�Q���D�Q�G���E�D�F�N�J�U�R�X�Q�G�� This measure ensures 
the agency’s policy related activities enhance consumer 
beneþt by providing practitioners and consumers with 
opportunities to interact with the staff  and to learn 
about the agencyõs enforcement and policy priorities. 
The measure is calculated by summing the views 
registered on the website of  a subset of  the competition 
related pages that pertain to advocacy, research, and 
international activities.
�'�D�W�D���V�R�X�U�F�H�V�� The agencyõs software that monitors 
trafþc on the FTCõs external website, the Ofþce of  
International Affairs, and the Ofþce of  Policy Planning.
�9�H�U�L�À�F�D�W�L�R�Q���D�Q�G���Y�D�O�L�G�D�W�L�R�Q�� See measure 2.3.1.
�'�D�W�D���O�L�P�L�W�D�W�L�R�Q�V�� The analysis is dependent on the 
accuracy of  the measurements made by the web 
tracking software, and the presence of  internal and 
external trafþc þlters. The data is also dependent on 
the accurate identiþcation of  relevant FTC web-based 
materials.

http://www.ftc.gov/ftc/workshops.shtm
http://www.ftc.gov/be/research.shtm
http://www.ftc.gov/reports/index.shtm
http://www.ftc.gov
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OBJECTIVE 2.4: PROTECT AMERICAN 
CONSUMERS IN THE GLOBAL 
MARKETPLACE BY PROVIDING SOUND 
POLICY RECOMMENDATIONS AND 
TECHNICAL ADVICE TO FOREIGN 
GOVERNMENTS AND INTERNATIONAL
ORGANIZATIONS TO PROMOTE SOUND
COMPETITION POLICY.

Performance Measure 2.4.1: Policy advice provided 
to foreign competition agencies, directly and through 
international organizations, through substantive 
consultations, written submissions, or comments.
�'�H�À�Q�L�W�L�R�Q���D�Q�G���E�D�F�N�J�U�R�X�Q�G�� This measure tracks the 
policy advice provided to foreign competition agencies, 
directly and through international organizations, 
through substantive consultations, written submissions, 
or comments excluding casual contacts.
�'�D�W�D���V�R�X�U�F�H�V�� OIA weekly reports. 
�9�H�U�L�À�F�D�W�L�R�Q���D�Q�G���Y�D�O�L�G�D�W�L�R�Q�� Agency staff  create a 
draft list of  events that fall within the scope of  the 
measure, which is then submitted to attorneys for 
review. Managers review and ensure that the matters 
reported qualify as substantive policy advice.
�'�D�W�D���O�L�P�L�W�D�W�L�R�Q�V�� Review is necessary to ensure that 
instances of  policy advice reported are sufþciently 
substantive.

Performance Measure 2.4.2: Technical assistance 
provided to foreign competition authorities.
�'�H�À�Q�L�W�L�R�Q���D�Q�G���E�D�F�N�J�U�R�X�Q�G����This measure tracks 
the number of  long term and short term technical 
assist is > ҟּכ round: This measure tracks 
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�'�D�W�D���V�R�X�U�F�H�V�� See measure 3.1.1.
�9�H�U�L�À�F�D�W�L�R�Q���D�Q�G���Y�D�O�L�G�D�W�L�R�Q�� See measure 3.1.1.
�'�D�W�D���O�L�P�L�W�D�W�L�R�Q�V�� See measure 3.1.1.

OBJECTIVE 3.2: PROVIDE EFFECTIVE 
INFRASTRUCTURE AND SECURITY 
MANAGEMENT.

Performance Measure 3.2.1: A favorable Continuit
of  Operations (COOP) rating.
�'�H�À�Q�L�W�L�R�Q���D�Q�G���E�D�F�N�J�U�R�X�Q�G�� The FTC ensures a sa
and secure workplace through the development and 
implementation of  the FTC COOP. The FTC COO
deþnes the necessary planning and actions that are 
required to ensure the preservation and performance 
of  the FTC Mission Essential Functions (MEFs). 
Continuity planning facilitates the performance of  
FTC MEFs during all-hazards emergencies or other 
situations that may disrupt or potentially disrupt nor
operations. The FTC participated in the government-
wide Eagle Horizon Exercise to test and verify the 
effectiveness of  the FTC COOP. An analysis of  the 
plan and exercise is conducted with a combination of
Federal Emergency Management Agency (FEMA), 
self  and peer review. An overall score is derived for 
the exercise using the average numeric rating for each
element of  the review.
�'�D�W�D���V�R�X�U�F�H�V�� The data on performance of  the CO
exercise is generated using standard evaluation protoc
developed by FEMA.
�9�H�U�L�À�F�D�W�L�R�Q���D�Q�G���Y�D�O�L�G�D�W�L�R�Q�� The review of  the FTC
COOP was conducted independently by a FEMA 
representative and the evaluation of  the Eagle Horiz
Exercise was conducted by an internal FTC team, wh
then submitted the data to FEMA. The FTC Health 
and Safety Ofþcer provided an overall review to mak
sure that the data is complete and accurate.
�'�D�W�D���O�L�P�L�W�D�W�L�R�Q�V�� The overall score is based on 
subjective analysis of  the COOP and performance of
the exercise designed to give an overall evaluation of  
the COOP and identify improvement opportunities. 
The subjective nature of  the data limits its usefulness
trend or comparative analysis.

Performance Measure 3.2.2: Availability of  
information technology systems.
�'�H�À�Q�L�W�L�R�Q���D�Q�G���E�D�F�N�J�U�R�X�Q�G�� This measure 
tracks unplanned service outages and monitors the 
reliability of  31 critical information technology 
services including: email, FTC-speciþc applications 
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and systems, BlackBerry servers, Internet/Intranet, 
telecommunications (includes phone and voicemail 
services), Wide Area Network, the agencyõs primary 
public website (www.ftc.gov), remote employee access, 
printing, and enterprise-wide applications.
�'�D�W�D���V�R�X�U�F�H�V�� System and network engineers record 
system or component outage data as part of  the 
OCIOõs Change Management procedure.
�9�H�U�L�À�F�D�W�L�R�Q���D�Q�G���Y�D�O�L�G�D�W�L�R�Q�� Outage timeframes are 
veriþed by correlating outages to system alerts and data 
recorded in the change management database.



http://ftc.gov
http://www.fpds.gov
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MC     Maintain Competition 

MD&A     Management’s Discussion and Analysis 

N/A     Not Applicable or Not Available 

NIST     National Institute of Standards and Technology 

OCIO      O�ce of the Chief Information O�cer 

OIG     O�ce of Inspector General 

OMB     O�ce of Management and Budget 

OPM     O�ce of Personnel Management 

ORB     Other Retirement Bene�ts 

PAR     Performance and Accountability Report 

PC     Protect Consumers 

SBR     Statement of Budgetary Resources 

SOA     Statement of Assurance 

TAS     Treasury Account Symbol 

TSP     �rift Savings Plan 

TTY     Text Telephone or Telephone Typewriter 

U.S.     United States 

U.S. SAFE WEB Act   Undertaking Spam, Spyware, And Fraud Enforcement with Enforcers beyon

     Borders Act of 2006

d



http://www.whitehouse.gov/sites/default/files/omb/assets/about_omb/107-2891.pdf
http://www.agacgfm.org/Advocacy---Accountability/Cert27]/Sn[106.yt/84e7cA9618yxcellc6.52783iny/Cert27]/Sn[10-<cs/default/files/omb/assets/about_omb/107-237]/S7070707070707070707070707070707070707070707070707070a9ellc6.%2052783iny/Cert27]/Sn[10-<cs/default/filelaw.aoe_A707.edu/uscode/html/uscode15/usc_sec_15_00000012b/1-000-.html2783iny/Cert27]/Sn[10-<cs/default/filelftcpe/Paos/statuern>031Recfcra44]/PatternType 2/Shading 2492 0 R/Type/Pat492 0 R/Type/Pa 70.financial_fmfiaW 022783iny/Cert27]/Sn[10-<cs/default/filelftcpe/Paogc/ftcact.shtm2783iny/Cert27]/Sn[10-<cs/default/fe/Pinfo.library.070.edu/npr/library/misc/s 0>0.html2783iny/Cert27]/Sn[10-<cs/default/filel492 0 R/Type/Pa 70.mgmt-gpra/gpaw.2m2783iny/Cert27]/Sn[10-<cs/default/filelgelle/Pafdsys/pkg/PLAW-derpubl352/4]//PLAW-derpubl35244]/PatternType 2/Shading 2492 0 R/Type/Patftcpe/Paos/statuern>itada>itadact.htm2783iny/Cert27]/Sn[10-<cs/default/f/Pat492 0 R/Type/Pa 70.financial_fia_improp2062783iny/Cert27]/Sn[10-<cs/default/filelgelle/Pafdsys/pkg/PLAW-d06publ531/4]//PLAW-d06publ53144]/PatternType 2/Shading 2492 0 R/Type/Patftcpe/Pabcp/rulemakx[4/tsr/index.shtml2783iny/Cert27]/Sn[10-<cs/defaulsype/Patcmspe/PaACO2783iny/Cert27]/Sn[10-<cs/default/filelgelle/Pafdsys/pkg/PLAW-derpubl148/4]//PLAW-derpubl14844]/PatternType 2/Shading 2492 0205fault/fileltheacsisets2783iny/Cert27]/Sn[10-<cs/default/fileltheacsisets2783iny/Cert27]/Sn[10-<cs/default/fbusinesstftcpe/Papriv_omband-secur7070children%25E2%2580%2599s-online-priv_om2783iny/Cert27]/Sn[10-<cs/default/f/Pat492 0 R/Type/Pa 70.circulars_a123_rev/PatternType 2/Shading 2492 0 R/Type/Patftcpe/Paos/ 0 R/08/P082900mmr_finalrule44]/PatternType 2/Shading 2492 0 R/Type/Patdolpe/Paocfo/media/regs/DCIA44]/PatternType 2/Shading 2492 0 R/Type/Patdolpe/Paocfo/media/regs/DCIA44]/2052783iny/Cert27]/Sn[10-<cs/default/filelftcpe/Pabcp/edu/pubs/consum206credit6cre15.shtm2052783iny/Cert27]/Sn[10-<cs/default/filelfedview.opmpe/P2783iny/Cert27]/Sn[10-<cs/default/filelfedview.opmpe/P2052783iny/Cert27]/Sn[10-<cs/default/fcsrc.nistpe/Padrivern>>ocum2n.0 FISMA-final44]/PatternType 2/Shading 2492 0 R/Type/Patftcpe/Pabcp/edu/microttern>energy -493.5guides.shtml2783iny/Cert27]/Sn[10-<cs/defaulype/Patftcpe/Paftc/oilgas/gas_price.htm2783iny/Cert27]/Sn[10-<cs/default/f/Patgalle/Paaac.html2783iny/Cert27]/Sn[10-<cs/default/filelgalle/Paaac.html2783iny/Cert27]/Sn[10-<cs/default/filelgalle/Paaac.html2052783iny/Cert27]/Sn[10-<cs/default/filelin5 7070707alcompeti0707networksets2783iny/Cert27]/Sn[10-<cs/default/filelin5 7070707alcompeti0707networksets2052783iny/Cert27]/Sn[10-<cs/default/filelgsape/Paportal/cont2n..2842132783iny/Cert27]/Sn[10-<cs/default/filelgsape/Paportal/cont2n..2842132052783iny/Cert27]/Sn[10-<cs/default/fbusinesstftcpe/Pa>ocum2n.0 sin6cum2n.0 sin6cum2n.0 sin6cum2n.0 sin6cum2n.5S605defSage- 64k5d1t27]/Sn[10-<cs/default/fbusinesstftcpe5ine8elief/f/rv0-<s-ternn.0 siCS 205R 19954603ranspaypecy[493.5Group>>
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Å Ofþce of  Inspector General (OIG): http://www.ftc.gov/oig/
Å Prompt Payment Act: http://www.fms.treas.gov/prompt/regulations.html 
Å Trusted Internet Connection: http://www.dhs.gov/þles/programs/gc_1268754123028.shtm  
Å We Donõt Serve Teens: http://www.dontserveteens.gov

PERFORMANCE:
Å Asia Paciþc Economic Cooperation: http://www.apec.org/ 
Å Complaint Assistant: https://www.ftccomplaintassistant.gov
Å Consumer Sentinel: http://www.ftc.gov/sentinel/ 
Å Hart-Scott-Rodino (HSR) Act: http://www.ftc.gov/bc/hsr
Å Home Mortgage Disclosure Act: http://www.fdic.gov/regulations/laws/rules/6500-3030.html
Å Human Capital Assessment and Accountability Framework:  
http://www.opm.gov/hcaaf_resource_center/2-1.asp

Å National Do Not Call Registry: www.donotcall.gov 
Å Net Cetera: Chatting with Kids about Being Online:  
http://onguardonline.gov/features/feature-0004-featured-net-cetera-toolkit

Å Undertaking Spam, Spyware, And Fraud Enforcement With Enforcers beyond Borders Act of  2006 
SAFE WEB Act): http://www.gpo.gov/fdsys/pkg/PLAW-109publ455/pdf/PLAW-109publ455.pdf

(U.S

OTHER ACCOMPANYING INFORMATION:
Å Improper Payments Elimination and Recovery Act (IPERA):  
http://www.gpo.gov/fdsys/pkg/BILLS-111s1508enr/pdf/BILLS-111s1508enr.pdf  

. 

http://www.ftc.gov/oig/%20
http://www.fms.treas.gov/prompt/regulations.html
%20http://www.fms.treas.gov/prompt/regulations.html%20
http://www.dhs.gov/files/programs/gc_1268754123028.shtm
http://www.dhs.gov/files/programs/gc_1268754123028.shtm%20
http://www.dontserveteens.gov
http://www.dontserveteens.gov%20
http://www.apec.org/
https://www.ftccomplaintassistant.gov
http://www.ftc.gov/sentinel/
http://www.ftc.gov/bc/hsr%20
http://www.fdic.gov/regulations/laws/rules/6500-3030.html
http://www.fdic.gov/regulations/laws/rules/6500-3030.html%20
http://www.opm.gov/hcaaf_resource_center/2-1.asp
www.donotcall.gov
http://www.donotcall.gov%20%20
http://onguardonline.gov/features/feature-0004-featured-net-cetera-toolkit%20
http://www.gpo.gov/fdsys/pkg/PLAW-109publ455/pdf/PLAW-109publ455.pdf
http://www.gpo.gov/fdsys/pkg/PLAW-109publ455/pdf/PLAW-109publ455.pdf%20
http://www.gpo.gov/fdsys/pkg/BILLS-111s1508enr/pdf/BILLS-111s1508enr.pdf
http://www.gpo.gov/fdsys/pkg/BILLS-111s1508enr/pdf/BILLS-111s1508enr.pdf%20%20


http://www.ftc.gov
http://www.ftc.gov/espanol
http://www.ftc.gov/strategicplan
http://www.ftc.gov/opa/pressold.shtm
http://www.ftc.gov/par
http://www.ftc.gov/complaint
http://www.ftc.gov/idtheft
http://www.donotcall.gov
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COMMISSION
IS CRITICAL TO PROTECTING AND STRENGTHENIN G

FREE & OPEN MARKETS
AND PROMOTING INFORMED

CONSUMER CHOICE,
BOTH IN THE UNITED STATES

AND AROUND THE WORLD
WWW.FTC.GOV

/federaltradecommission

@FTC

ftc.gov

FEDERAL TRADE
THE WORK OF THE

http://www.ftc.gov
http://www.facebook.com/federaltradecommission
https://twitter.com/FTC

