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Q16 Choose ONE of the following options and CIRCLE the number
corresponding to your choice.

The Privacy Policy/Information Practice Statement . . .

says that the domain does or may disclose personal identifying infor-
mation to third parties.

says that the domain does NOT disclose personal identifying informa-
tion to third parties, or does so only:

(a) as required by law,
(b) as necessary to process an order, and/or
(c) in aggregate or non-identifying form.

IF YOU CHOSE #1 to this question, GO to Question #17.
IF YOU CHOSE #2 to this question, SKIP to Question #18.

Q17 Choose ONE of the following options and CIRCLE the number
corresponding to your choice.

The Privacy Policy/Information Practice Statement . . .

says that the domain provides consumers an opportunity to opt in to the
disclosure of personal identifying information to third parties.

says that the domain provides consumers an opportunity to opt out of the
disclosure of personal identifying information to third parties.

says that the domain requires consent or offers a choice with respect to
the disclosure of personal identifying information to third parties, but
does not make clear whether the choice is opt-in or opt-out.

does not say anything about offering consumers choice with respect to
disclosure of personal identifying information to third parties.

169

73

CIRCLE ONE

14

274

CIRCLE ONE

37

44
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Q16 Choose ONE of the following options and CIRCLE the number
corresponding to your choice.

The Privacy Policy/Information Practice Statement . . .

says that the domain does or may disclose personal identifying informa-
tion to third parties.

says that the domain does NOT disclose personal identifying informa-
tion to third parties, or does so only:

(a) as required by law,
(b) as necessary to process an order, and/or
(c) in aggregate or non-identifying form.

IF YOU CHOSE #1 to this question, GO to Question #17.
IF YOU CHOSE #2 to this question, SKIP to Question #18.

Q17 Choose ONE of the following options and CIRCLE the number
corresponding to your choice.

The Privacy Policy/Information Practice Statement . . .

says that the domain provides consumers an opportunity to opt in to the
disclosure of personal identifying information to third parties.

says that the domain provides consumers an opportunity to opt out of the
disclosure of personal identifying information to third parties.

says that the domain requires consent or offers a choice with respect to
the disclosure of personal identifying information to third parties, but
does not make clear whether the choice is opt-in or opt-out.

does not say anything about offering consumers choice with respect to
disclosure of personal identifying information to third parties.
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Answer N[.-p 0
/F12 15.38
122.06 TD05.0017 Tc
80.0166[(  If you do not find a statement about what specific personal information)]TJ17 5.38
-w 22.06 Tc3
0.0166 the domain collects from consumers, or if the statement does not specify what personalr N[.T*06 TD03.0017 Tc65.0166 information the domain collects from consumers.r N[.3-2.9422.06 Tc21.0017 Tc253.0166[(Example:)-2331(We collect information about you when you visit our site.)]TJ17ET06 T615
2.4362 
7592.815.120 1592.8155.16 l
S
Bj
/F12 1 Tf
12 0 0 1595.735.12 Tm24gs
0 .0722.0166[(PART 2   INTERNAL USE: nswTICE AND CHOICE)]TJ17-p 0
/F12 1T*06 TD02.0017 Tc
90.0166 Questions 11 - 0  deal with disclosures about how the domain may use personal information itr N[.0
-w 22.06 TD04.0017 Tc458.0166 collects from consumers for r N[.ET06292.9 1549T615.122106 73549T6155.16 l
S Tf
12 0 2106 7355735.12 Tm
13.0017 Tc5.0166[(internal purposes)-11.3(.)]TJ17-11.51-2.9422.060.0017 Tc311 0166 �Internal purposes� include, but are not limited to, processing orders or requests for informa-r N[.0
-w 22.06 TD06.0017 Tc23.0166 tion, improving a site�s performance, keeping track of which pages on a site are visited, andr N[.T*06 TD03.0017 Tc5-0.0166 sending consumers future communications (such as emails, newsletters, updates, and marketingr N[.T*06 Tm
-0.0017 Tc823.0166[(o) 5.1(r) 5.1( promotional )-7.3(material).)]TJ17-p 
/F12 10-2.9422.060Tm24gs
0(Noteer N[.-p 0
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0 Tc203.0166[(n)5.1(o)5.1(t)0( include the disclosure of information to third parties, for any)]TJ17-11.13.-w 22.06 Tc043.0017(purpose.c
(:)Tj
/F12 10-2.9422.060Tm13.0017 Tc542.0166 Question 11NLINE)Tj
/F4 16
122.06 Tm
0 Tc24.0166 Does the Privacy Policy/ Information Practice Statement say NLINE)T23./F12 124.81
122.06 TD02.0017 Tc25.0166 anything aboutNLINE-24.81
-w 22.06 TD21.0017 Tc24.0166 how the domain may useNLINE:
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TABLE 1

Percent of Web Sites That Collect Personal Information1

1. �Personal Information� is defined to include any of the following:  personal identifying information (e.g.,
name, postal address, email address, telephone number); and non-identifying information, including demo-
graphic information (e.g., age, gender, education level, income) and preference information (e.g., hobbies,
interests).

2. Figures in parentheses represent the 95% binomial confidence interval for each calculated percentage.

3. There is no sampling error for Most Popular Group data, because the results were obtained using a census
as opposed to a sample.

4. Figures in parentheses represent 95% confidence intervals calculated using the Normal distribution.

Random Sample Most Popular Group Weighted
Analysis

Percent Number Percent Number Percent

Collect Personal Information: 97%
(95.0%-98.8%)2

326/335 99%3 90/91 99%
(+/- 0.8%)4

Collect Personal Identifying
Information:

97%
(94.2%-98.3%)

324/335 99% 90/91 99%
(+/- 0.9%)

Collect Personal Identifying
Information Other Than Email:

87%
(82.8%-90.3%)

291/335 96% 87/91 94%
(+/- 2.7%)

Collect Email: 96%
(92.7%-97.5%)

320/335 99% 90/91 98%
(+/- 1.0%)

Collect Non-Identifying
Information:

68%
(62.5%-72.7%)

227/335 77% 70/91 76%
(+/- 5.2%)

Collect Non-Identifying
Information Only:

1%
(0.1%-2.1%)

2/335 0% 0/91 0%
(+/- 0.2%)
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TABLE 3

Of Those Web Sites That Collect Personal Identifying Information,
Percent With a Privacy Disclosure1

1. A �Privacy Disclosure� can be either a �privacy policy,� defined as a comprehensive description of a Web
site�s information practices that is located in one place on the site and may be reached by clicking on an
icon or hyperlink, or an �information practice statement,� defined as a discrete statement that describes a
particular practice regarding consumers� personal information (such as �we may share your personal
information with third parties�).

2. Figures in parentheses represent the 95% binomial confidence interval for each calculated percentage.

3. There is no sampling error for Most Popular Group data, because the results were obtained using a census
as opposed to a sample.

4. Figures in parentheses represent 95% confidence intervals calculated using the Normal distribution.

Random Sample Most Popular Group Weighted
Analysis

Percent Number Percent Number Percent

Post at Least One Privacy 
Disclosure:

90%
(86.7%-93.4%)2

293/324 100%3 90/90 97%
(+/- 1.4%)4

Post a Privacy Policy: 64%
(58.1%-68.2%)

206/324 97% 87/90 78%
(+/- 6.6%)

Post an Information Practice
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TABLE 6

Percent of Web Sites That Post Disclosures About the Site�s Use or Non-Use of Cookies

1. Figures in parentheses represent the 95% binomial confidence interval for each calculated percentage.
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TABLE 8b

Of Those Web Sites That Collect Personal Identifying Information and
Offer Choice Regarding the Use of Personal Information to Send Communications to

Consumers, Percent That Offer Opt-In or Opt-Out1

1. This table does not include sites that say they do not use personal information to send communications to
consumers.  (Compare Table 7 (including both sites that provide choice and sites that say they do not use
personal information to send communications to consumers)).
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TABLE 9a

Of Those Web Sites That Collect Personal Identifying Information,
Percent That Say They May Disclose Personal Identifying Information to Third Parties

TABLE 9b

Of Those Web Sites That Collect Personal Identifying Information and
Say That They Offer Choice Regarding the Disclosure of Personal Identifying

Information to Third Parties, Percent That Offer Opt-In or Opt-Out4

1. Figures in parentheses represent the 95% binomial confidence interval for each calculated percentage.

2. There is no sampling error for Most Popular Group data, because the results were obtained using a census
as opposed to a sample.

3. Figures in parentheses represent 95% confidence intervals calculated using the Normal distribution.

4. This table does not include sites that say they do not disclose personal identifying information to third
parties.  (Compare Table 7 (including both sites that provide choice and sites that say they do not disclose
personal identifying information to third parties)).

Random Sample Most Popular Group Weighted
Analysis

Percent
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TABLE 11

Of Those Web Sites That Collect Personal Identifying Information,
Percent That Provide Elements of Access

1. Figures in parentheses represent the 95% binomial confidence interval for each calculated percentage.

2. There is no sampling error for Most Popular Group data, because the results were obtained using a census
as opposed to a sample.

3. Figures in parentheses represent 95% confidence intervals calculated using the Normal distribution.

Random Sample Most Popular Group Weighted
Analysis

Percent Number Percent Number Percent

Allow Consumers to Review at
Least Some Personal
Information:

21%
(16.4%-25.5%)1

67/324 48%2 43/90 32%
(+/- 4.8%)3

Allow Consumers to Have at
Least Some Personal Information
Corrected:

37%
(31.8%-42.5%)

120/324 78% 70/90 64%
(+/- 6.0%)

Allow Consumers to Have at
Least Some Personal Information
Deleted:

17%
(13.3%-21.8%)

56/324 31% 28/90 26%
(+/- 5.0%)
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TABLE 12

Of Those Web Sites That Collect Personal Identifying Information,
Percent That Provide Opportunity to Review and to Correct or Delete Information

(and Percent That Implement Notice, Choice, Modified Access,
and Security to Some Extent)

1. Figures in parentheses represent the 95% binomial confidence interval for each calculated percentage.

2. There is no sampling error for Most Popular Group data, because the results were obtained using a census
as opposed to a sample.

3. Figures in parentheses represent 95% confidence intervals calculated using the Normal distribution.

Random Sample Most Popular Group Weighted
Analysis

Percent Number Percent Number Percent

Say Consumers May Review and
Correct or Delete at Least Some
Personal Information the Site
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TABLE 13

Of Those Web Sites That Collect Personal Identifying Information,
Percent That Provide Disclosures About Elements of Security

1. Figures in parentheses represent the 95% binomial confidence interval for each calculated percentage.

2. There is no sampling error for Most Popular Group data, because the results were obtained using a census
as opposed to a sample.

3. Figures in parentheses represent 95% confidence intervals calculated using the Normal distribution.

Random Sample Most Popular Group Weighted
Analysis
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TABLE 14a

Percent of All Web Sites That Display a Privacy Seal

TABLE 14b

Of Those Web Sites That Collect Personal Identifying Information and
Display a Privacy Seal,4 Percent that Implement

1. Figures in parentheses represent the 95% binomial confidence interval for each calculated percentage.

2. There is no sampling error for Most Popular Group data, because the results were obtained using a census
as opposed to a sample.

3. Figures in parentheses represent 95% confidence intervals calculated using the Normal distribution.

4. All sites that displayed a privacy seal also collected personal identifying information.

Random Sample Most Popular Group Weighted
Analysis

Percent Number Percent Number Percent

Display a Privacy Seal: 8%
(5.4%-11.5%)1

27/335 45%2 41/91 36%
(4.6%)3

Random Sample Most Popular Group Weighted
Analysis

Percent Number Percent Number Percent

Implement Notice, Choice, Access
& Security to Some Extent:

52%
(31.9%-71.3%)

14/27 56% 23/41 54%
(+/- 6.8%)

Implement Notice & Choice to
Some Extent:

63%
(42.4%-80.6%)

17/27 71% 29/41 72%
(+/- 7.2%)
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Federal Trade Commission     Toll-free 1-877-FTC-HELP

          www.ftc.gov    For the Consumer


