
FAIR INFORMATION PRACTICES IN THE ELECTRONIC MARKETPLACE

PRIVACY ONLINE:
FAIR INFORMATION PRACTICES

IN THE ELECTRONIC MARKETPLACE

A REPORT TO CONGRESS

FEDERAL TRADE COMMISSION

MAY 2000





FAIR INFORMATION PRACTICES IN THE ELECTRONIC MARKETPLACE

TABLE OF CONTENTS

Executive Summary ................................................................................ i

I. Introduction and Background ............................................................. 1
A. The Growth of Internet Commerce .............................................................. 1
B. Consumer Concerns About Online Privacy .................................................... 2
C. The Commission�s Approach to Online Privacy - Initiatives Since 1995 .................. 3

1. The Fair Information Practice Principles and Prior Commission Reports ........................ 3
2. Commission Initiatives Since the 1999 Report ........................................................ 5

D. Self-Regulation Through Seal Programs ........................................................ 6

II. Results of the Commission�s 2000 Online Privacy Survey ........................... 7



PRIVACY ONLINE:


























































































































