


 

have been involved in addressing oil and natural gas issues as well.4   In addition to the Bureau of 

Competition, the component of the agency most directly involved in antitrust and pricing issues 

in these industries has been the Bureau of Economics, one division of which has major 

responsibility for competition analysis in the petroleum and natural gas industries.  Other staff 

involved in oil and natural gas matters during the first half of 2008 came from the Commission’s 

Office of the General Counsel, the Office of the Secretary, the Office of the Executive Director, 

the Office of Policy Planning, the Commissioners’ offices, and other FTC organizations.5   All 

told, between 125 and 150 FTC staff members – attorneys, economists, paralegals, research 

analysts, and others – have worked on matters involving antitrust and pricing issues in the oil 

and natural gas sector during the relevant period, with some of these personnel (such as those in 

Mergers III and the economists who maintain the FTC’s Gasoline and Diesel Price Monitoring 










