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Consumers

legal-age consumers will continue to have access to product information, and sellers can continue to compete for thei
self-regulation reasonably tailored to prevent the targeting of alcohol marketing and advertising to underage persons
restraint on legitimate competitive activity. In fact, reasonable self-regulation should further the competitive process by
on legitimate marketing activities and by lessening the need for government regulation.(4)

For similar reasons, appropriately designed code mechanisms to enforce reasonably designed restrictions also are lik



